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Austral Hotel
St Denis

(Standard Room)

EURO 650
per person

sharing double

Bellepierre
St Denis

(Classic Garden Room)

EURO 755
per person

sharing double

Akoya Hotel & Spa
Trou D’eau La Saline Les Bains

(Superior Garden View Room)

EURO 940
per person

sharing double

4 Nights 5 Days Package
Travel Period: Between 10 December 2018 – 25 March 2019 (excluding Peak Season)

Inclusions
04 Nights accommodation on BB Basis

Meet & Assist at the Airport
Return Airport Transfers (Arrival & Departure) on SIC Basis

FFull day Tour in Cirque Salazie (including Local lunch with drinks, English Speaking Guide & AC vehicle)
Full Day Tour to the Volcano (including Local lunch with drinks, English Speaking Guide & AC vehicle)
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THE ONLY MULTI
DESTINATION EVENT
THE ONLY B2B TRADE
SHOW FOCUSSED ON
OUTBOUND
TRAVEL

A B2B trade event connecting buyers & suppliers of outbound travel industry 
from across the globe, o�ering unparalleled networking & contracting opportunities.
• The Middle East Edition of OTR - 2018 witnessed a footfall of 550 eminent buyers across Dubai - Kuwait - Qatar - Oman.

• India Edition 2 for 2018 held across Delhi - Ahmedabad - Mumbai witnessed an overwhelming presence of over 1200 buyers.

• Over 1800 buyers attended the India - Edition 1 of OTR in January, 2019 across Delhi, Kolkata, Hyderabad, Ahmedabad, Mumbai.

• OTR is the only focused buyer event on invitation basis; & witnesses key decision makers amongst the travel trade

For Participation Please Contact:
Email: shilpa@otrindia.com | f.mendez@spheretravelmedia.com
Mob: +91 9945279001 | +91 9845238980

www.outboundtravelroadshow.com

For Sponsorship Please Contact:
Email: roshna@otrindia.com
Mob: +91 8748929534

Middle East
10th - 13th February 2019
Dubai | Kuwait | Qatar | Oman (Optional)

Southeast Asia
30th September - 4th October 2019
Bangkok | Kuala Lumpur | Jakarta | Singapore | Manila (Optional)

25th February 2019 - 1st March 2019
Mumbai | Bengaluru | Chennai | Delhi

India Edition 2



2019 looks promising for travel 
trade — both in India and abroad. 

The year got off to a dazzling start 
with tourism boards conducting 
roadshows, organizers hosting con-
ferences, and travel agents crafting 
last-minute tour packages that filled 
up rooms at hotels.
Back in the capital New Delhi, the 
tourism ministry is doing all it can 
to sell Incredible India to the world 
travelers. As an effort in that direc-
tion, Indian Minister for Tourism, KJ 
Alphons, met with travel bloggers 
and discussed methods and mes-
sages that would help promote the 
Indian landscapes to the rest of the 
world. Preparations are in full swing 
to make Indian tourism sustainable.
Tourism officials around the country 
are working hard to encourage do-
mestic and interstate travel.
The hotels, meanwhile, are focusing 
on customer experience. Through in-
novative customer interfaces, hotels 
in both India and outside are taking 
steps to ensure that every corner 
of the property is Instagrammable, 
therefore making the properties go 
viral.
The year also started off with ex-
hibitions like IITM and SATTE, 
which served as a one-stop shop for 
the travel trade community to clinch 
deals and exchange ideas.
The cruise industry is expecting to 
see a lot of traction this year, as there 
are already bookings for weddings 
and MICE activities. Mumbai Port, 
Mormugao Port, New Mangalore 
Port, Cochin Port and Chennai Port 

have been developed to attract cruise 
ships with dedicated terminals and 
other related infrastructure for the 
berthing of cruise vessels and em-
barking and disembarking of cruise 
passengers.
The airlines are also looking for-
ward to a positive growth trajecto-
ry. In fact, considering the growing 
number of tourists from India, Japan 
Airlines (JAL) has announced that 
it will launch a new nonstop service 
between Tokyo-Narita and Banga-
lore, India, in 2020.

Neighboring countries like Bhutan 
and Nepal are also rooting for In-
dian travelers to boost their grow-
ing economy. Representatives from 
these countries have been actively 
participating in trade expos in India 
to reach out to the travel trade com-
munity. From the looks of it 2019 
appears to dole out lot of opportuni-
ties to the travel trade community—
both in India and abroad.

2019 looks positive for travel trade
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Lemon Tree Hotels has formed a JV with 
an affiliate of Warburg Pincus to create a 
co-living platform. The JV marks Lemon 
Tree Hotel’s entry into an adjacent but 
new business segment focusing on the 
development of institutional-grade rent-
al housing accommodation serving both 
students and young working professionals 
across major educational clusters and key 
office markets in India. Following Warburg 
Pincus’ successful partnerships in China 
and Hong Kong, with entities such as Mo-
fang, Nova, Ziroom, and Weave, this invest-
ment represents the first co-living platform 
which the firm has backed in India. The JV 
has developed a pan-India strategy and is 
building a dedicated team to execute its 
plan, making it one of the very few play-
ers with a combined focus across student 
housing and young professional co-living 
segments, while undertaking customized 
developments to meet the evolving needs 
of the millennial population in India.

Preferred Hotels & Resorts has unveiled a 
new website, PreferredHotels.com. With 
careful consideration to the balance of 
form and function, the new visual forward, 
fully-responsive website has been deftly 
designed to draw more qualified traffic 
and make a quick, impactful connection 
between travelers and the brand’s global 
portfolio of 700 independent hotels world-
wide. “Luxury travelers expect a digital ex-
perience that is truly representative of the 
hospitality they would receive upon arrival 
at any one of our incredible hotel desti-
nations. The online search and booking 
process should be easy, thoughtful, and 
rewarding,” said Chief Marketing Officer 
Kristie Goshow. “Like a great iceberg, it is 
what cannot be seen that will become the 
powerhouse of Preferred’s digital strategy 
going forward. As we continue to grow 
both our hotel destinations and consumer 
audiences, our investment in progressive 
technology is critical to the scalability of 
our digital efforts.”

Air Italy and Vistara have signed an inter-
line commercial agreement to offer a sin-
gle through ticket for all customers offer-
ing enhanced connectivity and seamless 
connections from Italy to a range of Indian 
domestic destinations with effect from to-
day. Under the agreement, Air Italy is now 
able to offer its customers the opportuni-
ty to fly to and from new Indian domestic 
destination such as Chennai, Goa, Amritsar, 
Bengaluru, Kochi, Kolkata, and Hyderabad, 
in connection with its Milan Malpensa-Del-
hi and Milan Malpensa-Mumbai flights 
launched in December.

INDUSTRYBUZZ

Lemon Tree joins hands 
with Warburg Pincus

Preferred Hotels & Resorts 
unveils new website

Air Italy ties up with Vistara 
for better connectivity

The fourth edition of the Mother of the Nation Festival (MOTN) will return to Abu Dhabi. The event will 
be held from March 12 to March 23, in conjunction with the Special Olympics World Games, which will 
take place from March 14 to March 21. More than 7,500 athletes from 192 countries are set to participate 
in the games, which will be held in the Middle East and North Africa region for the first time. The festival 
pays tribute to the living legacy of the original ‘Mother of the Nation’, HH Sheikha Fatima bint Mubarak, Su-
preme Chairwoman of the Family Development Foundation, Chairwoman of the General Women’s Union 
and President of the Supreme Council of Motherhood and Childhood. It embodies her inspirational values 
of empowerment, conservation, collaboration, and sustainability. 

Aloft New Delhi Aerocity, the vibrant and stylish 
hotel that is known to be ‘Different by Design’, 
hosted an elegant soiree which featured distinct 
art collections designed by well-known artist Ni-
rensen Gupta at the Central Courtyard. The show-
case included mesmerizing paintings with lively 
colors by the prominent artist. The exhibit was cu-
rated by Kapil Kapoor and Ganesha Arts, the lead-
ing curators in the city. “We aim to offer uniqueness 
that is not just limited to our amenities and service 
but truly lies within our expression of design and 
innovation. We are elated to associate with artist 
Nirensen and we look forward to collaborating 
with more such talented artists in the future,” said 
Suman Gahlot, GM, Aloft New Delhi Aerocity.

The Department of Culture and Tourism – Abu Dhabi (DCT Abu Dhabi) participated in the 47th edition of 
the New Delhi World Book Fair, which was held from January 5 to January 13. DCT Abu Dhabi’s pavilion at 
the largest book fair in South Asia seeks to promote the features and services provided by the Abu Dhabi 
International Book Fair (ADIBF). Set to run from April 24 to April 30, ADIBF 2019 will bring together publish-
ers from around the world as well as avid readers from the GCC region. It will also promote the ‘Spotlight 
on Rights’ program, which provides grants to publishers aiming to translate content from and to Arabic, in 
an effort to promote Arabic-language literary content and build relationships between Arabic and interna-
tional publishers.

MOTN to return to Abu Dhabi

Aloft Aerocity showcases 
Nirensen Gupta’s art

DCT Abu Dhabi participates in book fair
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If Madurai is world- famous for its 
Meenakshi Amman Temple, it is 
equally popular for the Anglo-In-
dian community, the Jaina Caves 
and its multicultural society. And, 
Thirumalai Nayakar Palace also 
known as Madurai Palace is a 
testimony to this secularism and 
diversity of Madurai.

A brief history of Nayakar Ma-
hal
The Nayaks of Madurai ruled from 
1545 until the 1740s. Thirumalai 
Nayak, colloquially pronounced 
as ‘Nayakar’ was one of the 
greatest of the Nayak kings and 
reigned between 1623- 1659 and 
is solely responsible for building 
various monumental structures 
in and around Madurai including 
the Thirumalai Nayak Mahal, also 
locally known as Nayakar Mahal.
As is the norm with a majority 
of royal families, greed, deceit 
and lust for power overpowered 
the goodness and relationships 
amongst the family members of 
Nayaks. King Thirumalai Nayak’s 
grandson demolished much of the 
fine Madurai Palace structures, 
and, shifted the jewels and wood-
carvings in order to build his own 
palace in Tiruchirapalli.
However, the erstwhile colonial 
Governor of Madras, Lord Na-
pier, partially restored the palace 

in 1866-72 to use the place as a 
garrison unit!

Architecture of Nayak Palace
The Thirumalai Nayakar Palace 
is a fusion of Indo-Islamic archi-
tecture. However, the elaborate 
entablature and rounded pillars 
suggest that it has shades of Eu-
ropean, especially, Italian archi-
tecture. It is said that the erstwhile 
palace was at least four times 
bigger and larger than the pres-
ent area. Sadly, what is left of the 
once opulent grandeur are just the 
structures that we see today after 
much restoration.

Interiors of Grandeur
Upon entering the interiors of the 
palace, the ‘Swarga Vilasam’ that 
translates to ‘Celestial Pavilion’ 
welcomes the visitors. This pa-
vilion is enclosed by scalloped 
or multi-foil arches, a staple of 
Islamic Architecture and adorned 
with beautifully painted ceilings. 
A throne has been placed at the 
center of this pavilion in remem-

brance of Thirumalai Nayakar 
who once ruled the temple city of 
Madurai.
One look at the ceiling and an art 
lover would be mesmerized by the 
intricate frescoes and stucco work 
done here. These have been given 
a brand new look during the re-
cent restoration and are similar to 
the ones at the Thanjavur Palace.

Narthana Shaala or dancing hall 
of yesteryears has been earnestly 
converted into a museum of sorts 
for present times. With intricate 
stucco work and arches and an 
enviable collection of artifacts it 
surely looks mesmerizing. If only, 
the museum gets an uplift!

Parting Words
A play of light and shadow im-
parts an indescribable aura to the 
interiors of the Madurai Palace. 
There is beauty in the carvings 
and stucco work on one hand and 
a melancholic feel to the vastness, 
an emptiness that one feels while 
strolling inside the palace, that 
one does not feel in any of the 
palaces in India.

THE SPLENDOR OF
MADURAI NAYAKS

MEENAKSHI J

Meenakshi J is a travel and lifestyle 
blogger, an educator, and an Air Force 
wife who loves traveling and sinking into 
the wonderland of books. Her penchant 
for art, architecture, heritage sites, and 
symmetry often gets translated into words 
on her blog: www.polkajunction.com  

RADIANT TAMIL NADU
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‘Amusement parks need more support’
The Indian Amusement Industry is 
expected to grow at a CAGR of more 
than 25% with the annual revenue of 
at least Rs6250 crore ($884million) by 
2022. Ahead of the upcoming IAAPI 
Amusement Expo in March, Pradeep 
Sharma, President, Indian Associa-
tion of Amusement Parks and Indus-
tries (IAAPI), sheds light on the indus-
try’s accomplishments and challenges. 

What were the key accomplish-
ments and challenges in 2018 for the 
Amusement Park industry? What 
do you look forward to in 2019?
Post the GST revision from 28% to 
18% since January 2018, the amuse-
ment industry has not really picked up 
as it is still recovering from the major 
impact it had suffered ever since ser-
vice tax of 15% that was imposed in 
2015. The industry was under double 
tax bracket paying state entertainment 
tax and service tax before GST was 
implemented. Later, a GST of 28% 
was imposed on the amusement in-
dustry, which plays a pivotal role in 
the Indian tourism sector. The indus-
try is still recovering from the effect 
it had suffered for the past two and a 
half years.
IAAPI took up the issue of GST and 
made numerous representations to the 
Central Ministry, GST Council and also 
to various State Government, Finance 
and Tourism department to reduce the 
GST. With IAAPI’s strong representa-
tion, alongside the support of industry 
members from across the country, we 
were able to get the GST slab reduced 
from 28% to 18% with ITC.
After one clear year of GST at the rate 
of 18%, the industry still faces chal-
lenges in terms of revenue growth, 
which has remained the same. How-
ever, the footfall to amusement parks 
has seen a drop in some parts of the 
country, which is a concern.  The in-
dustry is showing signs of recovery, 
but given the operational cost for 
running the parks and seasonality 
of the business, the recovery is very 
slow. Hopefully, in 2019, the industry 
should see an upward trend.

What problems is the industry cur-
rently grappling with at the mo-
ment? 
The need of the hour is good public 
infrastructure and an industry status 
to the Indian amusement industry. 
The overall development in terms of 
roads, highways and public transport 
will help increase connectivity for the 
citizen which will also increase tourist 
footfalls to tourist destinations and to 
amusement parks as major parks and 
future development in this sector is 
going to be away from the city limits.
Amusement parks are recreation-
al places for families and they help 
strengthen family bonding. It should, 
therefore, be considered as a social 
infrastructure which provides activ-
ity-based tourism for all age groups 
compared to the traditional parks or 
other entertainment products like cin-
emas.

Currently, water, power and other util-
ities’ supply for amusement parks are 
procured at a commercial rate. Indus-
try status will help in getting the ba-
sic utilities at industrial/concessional 
rates, which will economize the oper-
ational cost.

What strategies have you put in 
place to promote the industry?
As the amusement park sector plays 
a pivotal role in the Indian tourism 
sector, IAAPI is meeting various state 
tourism boards to promote amusement 
parks through its promotional cam-
paigns in India and aboard as done in 
countries like Singapore, Dubai and 
Hong Kong. This will help boost visi-
tor footfall to the region and will help 
the industry grow.
In continuation of our efforts, IAAPI 
also met the secretary, Ministry of 
Health and Ministry of Sport, Gov-
ernment of India, to promote the 
amusement park sector as social infra-
structure. The objective of the meet-
ing was to “nurture amusement park 
for making a healthy and sporting 
nation.” During the meeting, IAAPI 
emphasized the benefit of the amuse-
ment park in providing active outdoor 
recreation, encourage children and 
youth to engage in physical activities 
through outdoor games—both educa-
tive and entertaining.

Unlike Hong Kong, Singapore, and 
Dubai, which has shown a massive 
growth, the Amusement Park in-
dustry in India is still at a nascent 

stage. What do you think are the 
reasons for this slow growth curve?
Countries such as Hong Kong, Japan, 
China, Singapore, Australia, Dubai 
and USA thrive on unique and world-
class amusement parks and theme 
parks for tourism because the govern-
ment in certain such countries have in-
vited key players to set up amusement 
park near tourist destinations (close to 
the sea), reclaim land, infused funds, 
besides incentivizing this industry for 
its promotion. 

How different is the Indian Amuse-
ment Park industry from the rest of 
the world?
From a global perspective, going to 
an amusement park along with family 
and friends once or twice in a year is 
a culture. In India, amusement parks 
or, for that matter, tourism attractions 
have to face challenges in terms of 
infrastructure and connectivity. At 
times, visitors spend more time on 
roads than at the parks. Therefore, In-
dian visitors think twice before going 
to an amusement park.
Given the infrastructure problem in 
India, investors are not willing to 
spend on huge amusement parks, 
which require a large land bank which 
is available away from the city limits 
because of public infrastructure and 
connectivity issue. Therefore, to make 
the project viable, investors invest in 
small parks by doling out affordable 
ticket prices. Internationally, such 
tourist cities and weekend gateways 
are created giving various attractions 
to choose from for the tourist.   
Moreover, 70% of our population is 
the middle-class and the lower mid-
dle-class. Huge infrastructure cost for 
setting up amusement park along with 
high tax rates (GST) added to the tick-
et put a damper on the existing opera-
tions and discourages new entrants to 
set up or expand. 

What steps must the industry take 
to make the Indian Amusement 
Park industry on par with those of 
the U.S., Europe, and the Middle 
East?
The Indian amusement park sector 
needs to grow as a social sector and 
it requires regulatory support to attain 
its growth potential. Excess land on 
long-term lease and subsidies/fiscal 
incentives should be given to amuse-
ment parks in each state as part of the 

promotion of tourism, such as stamp 
duty exemption, electricity duty ex-
emption, GST exemption for specified 
years, capital investment subsidy, em-
ployment cost subsidy, etc. This will 
encourage parks to install internation-
al high thrill rides and attractions on 
par with the amusement industry in 
the U.S., Europe, and the Middle East. 
To bring world-class rides and attrac-
tions in India, the government must 
consider providing import subsidies.
Required skillsets for amusement park 
should be part of the hospitality cur-
riculum so that the industry is able to 
get skilled manpower. Permission and 
licenses should be made easier and 
conducive to set up and operate an 
amusement park.
To encourage local manufacturers to 
meet world-class quality rides, the 
government should incentivize more 
to exporters of amusement rides from 
India. This will not only help promote 
the ‘Make In India’ initiative but will 
also encourage local parks to buy in-
ternational class rides made in India at 
a competitive price.

Tell us about the upcoming IAA-
PI Amusement Expo. What is the 
theme of this year’s expo? Please 
shed light on the activities planned.
The 19th Amusement Expo will be 
from March 6 to March 8 in Mumbai. 
The event is supported by Ministry of 
Tourism, Government of India, under 
its banner, ‘Incredible India.’ The ex-
hibition will witness the largest gath-
ering till date of over 131 exhibitors 
from India and 19 countries, spread 
across an area of 10,000Sqm. This 
year, the participating companies are 
from Bulgaria, Canada, China, Dubai, 
France, Germany, Hong Kong, Italy, 
Kuwait, Luxembourg, Philippines, 
Russia, Spain, The Netherlands, Tur-
key, UK, USA, and India.
Over 4,000 trade professionals are 
expected to visit Amusement Expo 
2019, including key decision makers 
from the amusement industry, real 
estate and mall developers, resorts & 
hotel chains, architects, government 
officials from tourism boards, muse-
ums, and science centers.
Concurrently, events which will be or-
ganized on the sidelines of the expo, 
are Networking Evening, FEC Con-
nect conference and national awards 
for Excellence 2018-19.

CAROLINE DIANA

THE NEED OF THE HOUR: The amusement park industry needs infrastructure and government support to sustain.

The Indian 
amuse-
ment park 
sector 

needs to grow as a social 
sector and it requires 
regulatory support to 
attain its growth 
potential.
PRADEEP SHARMA
President, Indian Association of 
Amusement Parks and Industries (IAAPI)

AMUSEMENTPARK
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Garosnow Les Angles is part of the famous series of winter music festivals, 
held at ski resorts across France on the Pyrenees pistes, and more importantly 
in the clubs and bars. The festival invites electronic music fans and DJs for a 
two-day party in the mountains. With miles of slopes to enjoy during the day at 
the height of the snowy season, there’s something for all skiiers and boarders 
– from relative newbies to seasoned pros. And one thing that everyone can 
enjoy, regardless of ability, is the killer soundtrack on offer from a selection of 
esteemed DJs and selectors. Line up of artists at this year’s edition includes 
POPOF, Biga*Ranx, Fakear, Mungo’s Hi Fi, Jennifer Cardini, Joris Delacroix, 
Mandragora, Mandana, Sein and Esteban.

Garosnow Festival (Lead)
January 11-12, France

The annual winter festival takes place with a theme in Harbin, Heilongjiang, 
China, and now is the largest ice and snow festival in the world. The 35th 
Harbin International Ice and Snow Sculpture Festival opens with a theme 
‘Pearl on the Crown of Ice and Snow’ on January 5 and lasts for about a month. 
Beginning in 1963, The festival originated in Harbin’s traditional ice lantern 
show and garden party that takes place in winter. This year’s festival is featured 
by five category ice snow events and activities of tourism, culture, fashion, 
trade and sports. It consists of four theme parks: Sun Island International 
Snow Sculpture Art Expo, Harbin Ice and Snow World, Songhua River Ice and 
Snow Harbin Valley, and the Zhaolin Park Ice Lantern Fair as well as some new 
programs at Volgar Mannor and Ying Jie Scenenic Area. Beware of the chilly 
weather though and ensure you carry warm winter wear. 

Harbin Ice and Snow Festival
January 5, China

Productions lined up for this edition includes Shift by Barely 
Methodical Troupe, which sees four talented performers push 
against the edges of reality, stretching, challenging and testing 
the limits of collective physical endeavour. You are in for a treat as 
you watch the quartet tumble, fly and spin in a new show that rolls 
out power-based acrobatics, B-boying and Cyr wheel, all seasoned 
with thoughtfulness and humour. Another miss-it-not is Transfigu-
ration by painter, sculptor and performer, Olivier de Sagazan, who 
annihilates his own identity with clay and paint to become a living 
artwork. At once grotesque puppet and puppeteer, he morphs 
from human to animal to astonishing hybrid creatures. His transfor-
mations veer from deeply moving to the dark and disquieting.

FESTIVALS
WORLDof the

London International Mime Festival
January 9 – February 3, London

Of all the festivals held every year in Spain, the 
Tamborrada in San Sebastian is the loudest. On 
January 20 at midnight, crowds pack Constitu-
tion Square, where the mayor raises the city’s 
flag to signal 24 hours of non-stop drumming. 
The Tamborrada is San Sebastian’s most import-
ant festival and the entire city gathers together. 
More than 15,000 Donostiarras (the people of 
San Sebastian as they are called in Basque) that 
belong to over 100 bands, actively take part in the 
drumming. The celebration dates back to the time 
of the Peninsular War when Napoleon’s troops 
took over San Sebastian and a large portion of the 
city was burned to the ground. During this time 
of occupation, it was typical for the women to 
fetch water at one of the city’s two fountains. All 
the while, French troops marched around the city, 
banging on their drums.

During the festival, restaurants throughout the alpine village feature unique-
ly designed menus paired with British Columbia wines. This doubles up as a 
wonderful way to be introduced to the wines of British Columbia not to forget 
that you can try a different restaurant every day. Cheese expert David Beaudo-
in takes you through artisan grilled cheese sandwiches paired with amazing 
British Columbia wines. The wine festival introduces you to a nutritious four-
course, bubbly breakfast where each course is paired with a fresh French press 
coffee and a sparkling wine. Kelly and his team at the Cahilty Creek Kitchen 
& Taphouse take you through their annual Blind Wine Tasting, where you can 
taste and try to identify four different British Columbia wines in the relaxed and 
cozy setting.

Every January, the festival enlivens and transforms Sydney with a bold cultural 
celebration based on big ideas and cutting-edge art and performance. The 
program is kaleidoscopic in its diversity, from jaw-dropping contemporary 
ballet to epic art installations, international theatre hits, primal circus, immer-
sive virtual reality, modern indigenous art and theatre, punk protest music and 
more. The festival has a history of presenting Australian premieres and many 
of the country’s most memorable productions such as Cloud Street and Smoke 
& Mirror have resulted from the festival’s commitment to nurture local artists. 
Theatre line up this year includes Beware of Pity, HOME to glittering, raucous 
nights of music and cabaret-like Shànghǎi MIMI and Pigalle. You also have 
their signature BLAK OUT that returns with powerful new theatre including 
Man With The Iron Neck and The Weekend and the third edition of the popular 
language classes Bayala.

If you wish to depart from tradition and do something adventurous, this music 
fest on the cruise is on the spot. DJs performing practically around the clock, 
it’s hard to imagine doing much more on the MSC Poesia, constructed in 2008, 
a world-class cruise ship equipped with modern amenities. Line up of artists 
to perform includes the likes of 2 Cent, 4B, AC Slater, Alix Perez, Grandtheft, 
Kenny Beats, Thugfucker and Worthy. About 4,000 people make it to the cruise 
every year. Not just music, there are a host of other activities and theme nights 
as well to keep you merry right from autograph signings and flip-cup tourna-
ments to karaoke contests. Let your imagination run wild on the theme nights 
as you tap into costume mojo, and dance the night away in style. The onboard 
parties are sure to keep you in high spirits as well, literally and figuratively.

Tamborrada Drum Festival
January 20, Spain

Sun Peaks Winter Okanagan Wine Festival

Sydney Festival

Holy Ship Festival

January 11 – 20, British Columbia

January 9 – 27, Australia

January 5 -12, US
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Thanks to the initiatives taken by 
the Indian government, the coun-

try’s cruise lines are looking to 2019 
to chalk out a promising growth nar-
rative. According to a recent report 
by Cruise Lines International Asso-
ciation, about 30 million travelers are 
expected to cruise in 2019. The report 
also forecasts that the cruise industry 
continues to make a positive impact 
on communities across the world by 
sustaining 1,108,676 jobs equaling 
$45.6 billion in wages and salaries 
and $134 billion total output world-
wide.
For the Indian cruise operators, 2018 
has been eventful with regard to both 
inbound and outbound. Thanks to 
ease of visa issuance and short haul 
flights, India has been one of the larg-
est source markets for countries like 
Singapore. Many cruise travelers are 
beginning to combine cruises into 
their land vacations from Europe, 
Antarctica, Alaska, and the Caribbe-
an.
Kunal Sampat, General Manager-In-
dia, MSC Cruises, reiterates that In-
dia is an emerging market for cruise 

holidays. “The most important things 
we have been keeping in mind are 
empowering our trade partners with 
the correct tools and education along 
with brand awareness for consum-
ers. Looking at the support we have 
received from the trade over last few 
years, we are confident that MSC will 
be able to make strong footprints in 
India.”
Like any other segment, it’s all about 
the experience. While the Indian trav-
elers are opening up to the idea of 
cruise holidays, they are also looking 
for experiential destinations.
“At MSC, we launched MSC Seaview, 
the sistership of MSC Seaside, which 
was launched in 2017. Bookings on 
the same were welcomed by the In-
dian market very optimistically. We 
also had MSC Lirica, which touched 
Indian ports of Mangalore, Goa and 
Mumbai ,where we showcased the 
same to our esteemed trade partners 
and are now looking forward to a 
more aggressive 2019.”
MSC launched two new ships last 
year: MSC Bellissima and MSC 
Grandiosa, and Sampat is confident 
that 2019 is going to be an exciting 
year for the cruise industry. “We are 

looking forward to an increase in 
MICE movements along with indi-
vidual leisure travelers.”
According to Nalini Uday Gupta, 
Managing Director, Lotus Destina-
tions (GSA Costa Cruise India), the 
real growth and opportunity of cruise 
tourism in India is in home-porting. 
“More international cruise companies 
need to come to India with their ships 
around the year. The Indian cruise 

sector according to a recent report, 
estimated that growth of Indian cruise 
passengers will exceed that of China, 
once home-porting becomes more 
popular,” says Gupta.
The number of Indians cruising from 
India has been growing at an aggres-
sive pace, she says. “However, even 
with the growing numbers, the market 
size of Indian cruisers is estimated at 
around only 180,000, which is a small 
drop in the large ocean of outbound 
Indian travelers and global cruise 
numbers. As more ships homeport in 
India or introduce itineraries closer 
to home, the number of Indian cruis-
ers is estimated to grow by leaps and 
bounds not only for India itineraries 
and other itineraries close to home but 
also for Mediterranean, Alaska and 
even more exotic routes like Antarc-
tica,” explains Gupta. 
Ever since Costa Cruise launched the 
sailings between Mumbai and Mal-
dives in December 2016, the compa-
ny has seen the passenger numbers 
grow year on year by 50%. “We have 
been the only cruise liner to bring in 
a ship to homeport in Mumbai for the 
third season in December 2018,” she 
says.

CAROLINE DIANA According to Gupta, the India itiner-
aries have also had a positive ripple 
effect on the cruising itineraries from 
other parts of the globe. “We have a 
good increase in MICE and FIT num-
bers for the Mediterranean region. In 
2018, we also launched some new 
one-way itineraries from Bangkok to 
Singapore during Diwali, Dubai to 
Abu Dhabi during the Dubai Shop-
ping Festival, which saw good num-
bers as we observed the Indian con-

sumers and travel agents are willing 
to try new options to give their repeat 
travelers a different experience,” says 
Gupta.
Despite the positive growth story, 
2018 saw its share of problems, and 
most of them have got to do with visa 
regulations.
“With visa rejections coming in last 
minute, many times the guests have 
to cancel their cabins, which becomes 
difficult for cruise liners to sell last 
minute. Also, Indian travelers are 
last-minute bookers, which some-
times lead to difficulty in availability 
of cabins, which are booked by other 
markers well in advance,” rues Gupta.
From a homeporting point of view, 
the industry saw an improvement in 
port facilities and a better understand-
ing of this sector from government 
agencies such as the customs depart-
ment, immigration, and Central In-
dustrial Security Force (CISF). 
Players in the cruise industry believe 
that the need of the hour is a clear 
cruise policy. “An exemption of taxes 
needs to be brought out by the gov-
ernment to enable this sector to flour-
ish in India and gain its rightful place 
in the world,” says Gupta. This year, 

cruising will be on every traveler’s 
wish list. Weddings and MICE move-
ments will dole out more revenues to 
the industry.

The industry is also looking forward 
to the opening of the new internation-
al cruise terminal in Mumbai. 
The Indian government is also en-
thusiastic about promoting cruise 
tourism. It is now trying to break the 
myth that cruises are expensive and 
are unveiling newfangled strategies 
to boost cruise tourism in the coun-
try. An action plan was chalked out 
last year by Nitin Gadkari, Minister 
of Shipping and Road Transport and 
Highways, who called upon the state 
governments to play an active role in 
promoting cruise holidays. Since then 
the Ministry of Shipping has been 
working in tandem with all relevant 
ministries and departments within the 
government to develop, package, and 
market tourist attractions across the 
country. Private players are equally 
enthusiastic about the industry. At 
an event hosted last year in Mumbai 
by India Cruise Lines Association 
(INCLA), a White Paper titled ‘Rec-
ommendations for the Indian Cruise 
Industry’ was submitted to Gadkari. 
The industry veterans are optimistic 
that the government will address the 
uncertainty and turbulence plaguing 
the sector.

We want 
to em-
power 
our trade 

partners with the cor-
rect tools and education 
along with brand aware-
ness for consumers.

KUNAL SAMPAT
General Manager (India), MSC Cruises

India has 
been ag-
gressively 
develop-

ing the potential of its 
rivers and seas and we 
have already received 
interest from foreign 
players to set up manu-
facturing of hovercrafts, 
seaplanes among others 
in the country.

NITIN GADKARI
Minister of Road Transport and Highways, 
Shipping and Water Resources

NALINI UDAI GUPTA 
Managing Director, Lotus Destinations 
(GSA Costa Cruise India)

This year, 
cruising 
will be on 
everyone’s 

wish list. We’re also look-
ing forward to weddings 
and MICE movements. 

CRUISETALK

A SEA CHANGE 

FOR INDIA
While the Indian travelers are opening up to the idea of cruise holidays, 

they are also looking for experiential destinations.

IMAGE CREDIT: Charl van Rooy
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Cruise Lines International Associ-
ation (CLIA), the world’s largest 
cruise industry trade organization, 
released the 2019 State of the Cruise 
Industry Outlook report predict-
ing the top trends in cruise travel. 
Through industry research, travel in-
sights, and taking the pulse of travel 
agents, CLIA foresees social media 
and restorative travel as top cruise 
travel trends in the coming year. In 
addition, the State of the Cruise In-
dustry Outlook report reveals that 
cruise travel continues to grow and 
contribute to the overall global econ-
omy. In fact, more than eight out of 
ten CLIA-certified travel agents are 
expecting to see a rise in cruise sales 
in the next twelve months.
“Research and forecasting the year 
ahead allows the cruise industry 
an opportunity to take a big picture 
look at the cruise and travel indus-
tries to evaluate and predict all of 
the exciting things to come,” said 
Cindy D’Aoust, president and CEO 
of Cruise Lines International Asso-
ciation. “The coming year’s trends 
truly reflect the intersection between 
the experiences travelers seek and the 
cruise industry’s innovations.”

 INSTAGRAMMABLE CRUISE TRAVEL
Instagram posts are driving interest 
in travel around the world, so much 
so that on an average day, there can 
be close to 351 million posts with the 
tag #travel. With onboard connectivi-

ty, cruise passengers Instagram feeds 
with diverse travel experiences both 
onboard and on land from several 
cruise destinations.

 TOTAL RESTORATION
Stressed out from fast-paced lives, 
travelers are seeking ways to check 
out from daily responsibilities and 
rejuvenate more than ever before. 
Cruise lines are responding by of-
fering total wellness in the form of 
restorative spa experiences, onboard 
oxygen bars, healthy menu choices 
for a wide variety of diets, and the 
latest in fitness innovations.

 ACHIEVEMENT OVER EXPERIENCE
Experiential travel has evolved into 
achievement travel as vacationers are 
looking for immersive, cultural expe-
riences beyond sightseeing. Bucket 
lists have become more goal-oriented 
and cruise lines are meeting these de-
mands. Passengers can conquer Ma-
chu Picchu or complete culinary work-
shops hosted by Le Cordon Bleu chefs.

 ON-BOARD WITH SMART TECH
Cruise lines have adopted wearable 
technology for cruise travelers—in-
cluding keychains, necklaces, brace-
lets, and more—in order to provide a 
highly personalized travel experience 
while on and off the ship.

 CONSCIOUS TRAVEL
Travelers want to see the world in a 
conscious, mindful way. The cruise 
industry is more conscientious than 

ever, working with local communi-
ties to preserve their heritage and im-
plementing innovations that decrease 
the environmental footprint of cruise 
travel. The industry is also working 
with destinations to bring the benefits 
of tourism to local economies while 
preserving local cultures, landmarks 
and environments.

 ACCESS IS THE NEW LUXURY
Travelers are setting their sights on 
destinations that were previously 
out of reach, some only accessible 
now by cruise ship. They want to be 
among the first of their peers to expe-
rience destinations such as the Gala-
pagos Islands and Antarctica.

 GEN Z AT SEA
Generation Z is set to become the 
largest consumer generation in the 
next two years—outpacing even Mil-
lennials. Like the generation before, 
this age bracket prefers authentic 
experiences over material items and 
has an even greater wanderlust. The 
appeal of multiple destinations and 
unique experiences, such as music 
festivals at sea, is helping attract this 
new generation of cruisers.

 OFF-PEAK ADVENTURES
The off-peak season is rising in pop-
ularity, whether travelers are looking 
to escape the cold in a tropical place 
or embrace the chill in a new destina-
tion. Cruising offers some once-in-a-
lifetime experiences during the cold-
er months that include: excursions to 

see the Northern Lights, visiting a 
penguin colony, and touring Europe-
an Christmas Markets.

 WORKING NOMADS
Combining work with leisure time is 
on the rise. Straying far from the no-
tion of device-free travel, many mod-
ern travelers or “digital nomads” are 
opting for trips where they can work 
remotely which cuts down on time 
off and lost wages. With WiFi, desks 
and work-friendly cafes, travelers 
can keep up with work while enjoy-
ing a cruise vacation.

 FEMALE-CENTERED CRUISING 
With the number of female travelers 
growing, many tourism and travel 
companies are creating female-cen-
tered itineraries based on interests 
and connecting women with other 
women. Female-centered cruises can 
create a female empowerment com-
munity at sea while allowing travel-
ers to experience the world around 
them, as well as visit famous feminist 
landmarks.

 GOING SOLO
With more Google searches for “solo 
travel” and “traveling alone” than 
ever before, traveling alone is rising 
in popularity. Cruising allows for solo 
travel without the worry of arranging 
a ton of details while visiting even the 
most far-reaching destinations and 
connecting with other travelers, form-
ing community bonds and experienc-
ing once-in-a-lifetime things.

VW BUREAU
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The Kempegowda International 
Airport, Bengaluru is all set to 

get bigger and better. India’s avia-
tion growth has been unprecedented; 
Bengaluru has been setting the pace 
and has emerged as one of the fast-
est growing aviation markets in the 
world. Announcing one of the largest 
infrastructure projects in the country, 
BIAL is set to undertake a massive 
Rs.13,000 crore capital program to 
cater to the demands of a civil avia-
tion market that has been growing at a 
blistering pace of 25% YoY for the last 
3 years. The current capital develop-

ment program includes a new termi-
nal, a second runway, massive expan-
sion to the access roads and internal 
road infrastructure, utilities as well as 
a new multi-modal transport hub.
Hari Marar, MD & CEO, BIAL, said, 
“The second terminal – T2 – is our 
dedication to this beautiful city of 
Bengaluru. Designed as a reflection of 
this City, T2 will be founded on 4 pil-

lars: technological leadership, being a 
terminal in a garden, environmental 
and ecological stewardship and a cel-
ebration of Karnataka’s rich heritage 
and culture. Of course, it goes without 
saying that all this will be centered 
on the most important element – the 
needs of our customers. BIAL worked 
with some of the finest global minds 
on the design and planning of this ter-
minal. While T2 is designed to be an 
iconic terminal — one that Bengaluru 
can truly be proud of, and it will be 

built at the most affordable cost and 
in the most responsible manner. The 
terminal will be world-class in all re-
spects - starting from its design, the 
processes, the people who manage it, 
the sustainable practices it embraces 
and the performance it achieves.”
“Over the last ten years, BLR Air-
port has evolved as the Gateway to 
South India and with this next phase 
of expansion, the aim is to position 
our airport as the gateway to a New 
India. Once ready, the airport will of-

fer passengers seamless and delightful 
experiences, powered by cutting-edge 
technology,” Marar added.
During this construction phase, BI-
AL’s teams will put various processes 
in place and work closely with mul-
tiple stakeholders to ensure minimal 
impact on the passenger experience. 
BIAL will also undertake a slew of 
measures to continuously cater to the 
requirements of growth for the period 
of development of the new infrastruc-
ture.

Awarded 
“Best Online Product”
at IITM, New Delhi, 2017

 Fully Browser based Software

 Multiple User Login

Enquiry Management

     Tour Itinerary & Tour Quotation

          Billing (10 types) & Credit Notes

               Package Tour, Hotel & Vehicle Voucher

                     Receipt/Payment Cash & Bank entries

                           Auto GST Calculation & Report Generation

                                   Pro�t & Loss Report

Special Price for Travel Agencies INR 10,000
O�er for Limited Period

For free Demo & Purchase, Please contact
Mr. Pushkar Gokhale: +91 9822498293  |  7774098988  |  020-24466699

Email: enquiry@travelsoft.in
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THE SPEND: BIAL will invest over Rs.13,000 crore for development of the airport, including T2, NSPR, and associated 
infrastructure.

BIAL’s teams will work 
closely with multiple 
stakeholders to ensure 
minimal impact on the 
passenger experience. 

Ixigo unveils ‘Travenues’ 
to innovate airlines

ixigo is venturing into supply side 
technology platforms for airlines 

through the launch of its subsidiary 
Travenues. Travenues, which will be 
based in Bengaluru, will be spearhead-
ed by Chandramouli Gopalakrishnan, 
a seasoned engineering and product 
management leader.
Speaking on the initiative Gopal-
akrishnan, who is Travenues’ Chief 
Digital Officer, said that the objective 
is to help airlines power their own con-
sumer selling experiences through a 
platform that uses the latest deep tech 
advancements in UX, engagement, 
segmentation, targeting, cross-selling, 
payments, customer service and more. 
“We partner with airlines that wish to 
focus on running their planes and want 
to leave the tech to us. Unlike technol-
ogy service providers who currently 
manage these experiences for them, 
we are actual practitioners who have 
built and scaled such platforms to mil-
lions of daily active users,” he said.
Travenues is led by a team that has 
a combined experience of 20+ years 
in the global travel industry across 
GDS (Global Distribution Systems), 
OTA (Online Travel Agency), and me-
ta-search.
“We will be bringing our learnings on 

mobile-first consumer experiences, 
growth marketing, personalization, AI 
and voice assistants to airlines across 
the world. Travenues will function as 
an independently run business under 
Chandramouli’s leadership with the 
mission of bringing consumer-facing 
deep tech innovations to airlines,” said 
Aloke Bajpai, CEO & co-founder.
ixigo, which is now the largest mo-
bile travel platform in India with over 
100 million downloads and 26 million 
monthly active users, aggregates and 
compares real-time travel information, 
prices & availability for flights, trains, 
buses, cabs, hotels, packages & desti-
nations. ixigo has been at the forefront 
of tech innovation in travel for a de-
cade with innovative products such as 
India’s first instant-bookable market-
place across OTAs, PNR prediction 
for trains, flight fare predictions and  
TARA, its voice and chat-based travel 
assistant.

VW BUREAU

BLR Airport set for a massive expansion



JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
MON 1 1 1 MON

TUE 2  WTM  Sao Paulo 2 2  IITM Bangalore 1  OTR Kuala Lumpur TUE

WED 3  WTM  Sao Paulo 1  ATM Dubai 3 3  IITM Bangalore 2  OTR Jakarta WED

THU 1  New Year’s Day 4  WTM  Sao Paulo 2 4 4  IITM Bangalore 3  OTR Singapore THU

FRI 2 1 1  OTR Delhi 5 3 5 5 4  OTR Manila 1  ILTM Shanghai FRI

SAT 3  IITM Kochi 2 2 6 4 1 6 6 5 2 SAT

SUN 4  IITM Kochi 3 3 7 5 2 7 7 1 6 3 1  IITM Pune SUN

MON 5  IITM Kochi 4 4 8 6 3 8 8 2  Labor Day 7 4  WTM London 2  ILTM Cannes MON

TUE 6 5 5 9 7 4 9 9  IITM Chennai 3 8 5  WTM London 3  ILTM Cannes TUE

WED 7 6 6  ITB Berlin 10  WTM Cape Town 8 5 10 10  IITM Chennai 4 9 6  WTM London 4  ILTM Cannes WED

THU 8  OTR Delhi 7 7  ITB Berlin 11  WTM Cape Town 9 6 11 11  IITM Chennai 5 10 7 5 THU

FRI 9  OTR Delhi 8 8  ITB Berlin 12  WTM Cape Town 10 7 12 12 6 11 8 6 FRI

SAT 10  OTR Kolkata 9 9  ITB Berlin 13 11 8 13 13 7 12 9 7 SAT

SUN 11  OTR Hyderabad 10  OTR Dubai 10  ITB Berlinitb asia 14 12 9 14 14 8 13 10 8 SUN

MON 12  OTR Ahmendabad 11  OTR Kuwait 11 15 13 10 15 15 9 14  Columbus Day 11 9 MON

TUE 13 12  OTR  Doha 12 16 14  ILTM Sao Paulo 11 16 16 10 15 12 10 TUE

WED 14  OTR Mumbai 13  OTR Muscat 13 17 15  ILTM Sao Paulo 12 17 17 11 16  ITB Asia 13 11 WED

THU 15  OTR Mumbai 14 14 18 16  ILTM Sao Paulo 13 18 18 12 17  ITB Asia 14 12 THU

FRI 16  SATTE, Noida 15 15 19 17 14 19 19 13  IITM Ahmedabad 18  ITB Asia 15 13 FRI

SAT 17  SATTE, Noida 16 16 20 18 15 20 20 14  IITM Ahmedabad 19 16 14 SAT

SUN 18  SATTE, Noida 17 17 21 19 16 21 21 15  IITM Ahmedabad 20 17 15 SUN

MON 19 18 18 22 20 17 22 22 16 21 18 16 MON

TUE 20 19 19 23 21 18 23 23 17 22 19 17 TUE

WED 21 20 20 24 22 19 24 24 18 23 20 18 WED

THU 22 21 21 25 23 20 25 25 19 24 21 19 THU

FRI 23  FITUR, MADRID 22  IITM Kolkata 22 26 24 21 26 26 20  IITM Delhi 25 22  IITM Hyderabad 20 FRI

SAT 24  FITUR, MADRID 23  IITM Kolkata 23 27 25 22 27 27 21  IITM Delhi 26 23  IITM Hyderabad 21 SAT

SUN 25  FITUR, MADRID 24  IITM Kolkata 24 28  ATM Dubai 26 23 28 28 22  IITM Delhi 27 24  IITM Hyderabad 22 SUN

MON 26  FITUR, MADRID 25  OTR Mumbai 25 29  ATM Dubai 27  ILTM Singapore 24 29 29 23 28 25 23 MON

TUE 27  FITUR, MADRID 26  OTR Mumbai 26 30  ATM Dubai 28  ILTM Singapore 25 30 30 24 29 26 24 TUE

WED 28 27  OTR Bangalore 27 29  ILTM Singapore 26 31 31 25 30 27 25  Christmas Day WED

THU 29 28  OTR Chennai 28 30  ILTM Singapore 27 26 31 28 26 THU

FRI 30 29 31 28 27  IITM Mumbai 29  IITM Pune 27 FRI

SAT 31 30 29 28  IITM Mumbai 30  IITM Pune 28 SAT

SUN 31 30 29  IITM Mumbai 29 SUN

MON 30  OTR Bangkok 30 MON

TUE 31 TUE
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Continuing with its massive expan-
sion plans, Scoot, the low-cost 

arm of the Singapore Airlines Group, 
plans to strengthen its presence in In-
dia with the addition of three new cit-
ies, namely Coimbatore, Trivandrum, 
and Visakhapatnam. The new routes 
are due to be transferred over from 
sister airline, SilkAir, and Scoot will 
be the only airline operating direct 
non-stop flights from Trivandrum and 
Visakhapatnam to Singapore.
Flights from Trivandrum to Singapore 
will commence as soon as May 7, 
and flights from Coimbatore and Vi-
sakhapatnam will start from October 

27, all subject to regulatory approval. 
In India, Scoot already operates seven 
existing routes from Amritsar, Ben-

galuru, Chennai, Hyderabad, Kochi, 
Lucknow, and Tiruchirappalli.
To commemorate the new routes, 
Scoot has introduced a major lim-
ited-time sale on flights from all its 
India points - including Trivandrum, 
Coimbatore, and Visakhapatnam, 
starting from January 14 to January 
28 on www.FlyScoot.com website. 
One-way promotional fares (inclusive 
of tax) begin from as low as Rs.4,500 
for Economy FLY, for trips to 27 ex-
citing cities in Australia, Indonesia, 
Thailand, Malaysia, Philippines, and 
Vietnam via Singapore.
In 2018, Scoot had appointed Jo-
hanes Ong, General Manager India, 
to oversee and expand its business 

operations in India. The company has 
also appointed a General Sales Agent, 
Elements Aviation, since 2015. Vinod 
Kannan, Chief Commercial Officer, 
Scoot said, “With three new cities, 
India is a big part of our growth in 
Asia this year. As we ramp up our op-
erations in the region and establish a 
local team to help support our long-
term objectives, customers can look 
forward to more affordable fares and 
innovative offerings from us.”
Scoot is known worldwide for its low-
cost prices and innovative products to 
help travelers get more bang for their 
bucks, such as complementary data 
roaming cards and exclusive deals via 
its member portal Scoot Insider.

Scoot to expand operations in India
VW BUREAU

VW BUREAU

SpiceJet has announced the launch of 
12 new non-stop flights and frequen-

cies connecting metros and non-metros 
upon its domestic network. All the new 
flights are effective January 20.
SpiceJet will be the first Indian carrier to 
introduce daily direct flights on the Deh-
radun-Jammu, Dehradun-Jaipur and Deh-
radun-Amritsar routes. SpiceJet has also 
enhanced frequencies on the Jaipur-Vara-
nasi (2nd frequency), Chennai-Madurai 
(4th frequency) and Hyderabad-Vijay-
awada (3rd frequency) sectors. The new 
flights reiterate the airline’s focus on aug-
menting regional connectivity.
Flights on all the routes are daily except 
on Chennai-Madurai where flights will 
not operate on Tuesdays. SpiceJet will 
deploy its Bombardier Q400s on all these 
routes, thereby further strengthening the 
airline’s network across North and South 
India.
SpiceJet is celebrating the launch by an-
nouncing an introductory promotional 
fare starting at Rs.3814 on Dehradun-Jam-
mu and Jammu-Dehradun, Rs.3396 on 
Dehradun-Jaipur, Rs.3787 on Jaipur-Deh-
radun, Rs.2766 on Dehradun-Amritsar, 
Rs.2995 on Amritsar-Dehradun, Rs.2888 
on Jaipur-Varanasi, Rs.2726 on Varana-
si-Jaipur, Rs.1497 on Chennai-Madurai, 
Rs.1558 on Madurai-Chennai, Rs.2200 
on Hyderabad-Vijayawada and Rs.1648 
on Vijayawada-Hyderabad routes.
Shilpa Bhatia, Chief Sales & Revenue 
Officer - SpiceJet, said, “We are pleased 
to announce the launch of our new flights 
thereby offering enhanced options and 
convenience to our customers. Business 
and leisure travelers alike will be benefit-
ted from the new flights.”
With the new flights, passengers from 
Dehradun, Jammu, Jaipur, Amritsar, Va-
ranasi, Madurai, and Vijayawada can now 
also easily travel to a host of other cities 
both on SpiceJet’s domestic as well as in-
ternational network via multiple onward 
connections from key metros. 
Bookings are now open on www.spicejet.
com, SpiceJet’s mobile app and through 
online travel portals and travel agents.

SpiceJet all set 
to launch 12 new 
domestic flights

New routes will be 
transferred from sister 
airline SilkAir, with 
flights from Trivandrum 
commencing 7 May 2019 
and from Coimbatore & 
Visakhapatnam starting 
October 17.



Voyager’s World  |  January 2019  | P24

itb.travel

ONE WORLD
ONE INDUSTRY.
ONE BRAND.

The leading B2B trade
show for the entire 
Asian travel market

16–18 October 2019,
Singapore

itb-asia.com

The B2B trade show
for the Chinese travel
market

15–17 March 2019,
Shanghai 

itb-china.com

No. 1 Travel Trade Show
in the World

6–10 March 2019,
Berlin 

itb-berlin.com

> 7 Mrd. €
industry deals

> 260,000
visitors

> 2,850 
hand selected 
buyers

> 12,600
exhibitors

Generating a total of...

VoyagersWorld_ITB2019_Image_240x350_en.indd   1 18.12.2018   13:05:32

PERSPECTIVE

India has been the travel magnet for 
the world since ages. With a vibrant 

kaleidoscope of traditions, culture, 
and geographies, India speaks for 
itself as a soul-stirring destination. 
Also, with the growing income and 
technology seeping into every home, 
the industry whether outbound or in-
bound is witnessing steady growth.
The United Nations World Tourism 
Organization (UNWTO) estimates 
that India will account for 50 million 
outbound tourists by 2020. Despite 
the slowdown due to rupee fluctua-
tions, the Indian outbound numbers 
have been growing at an average an-
nual growth rate of 10-12% over the 
last seven years. 

'Customization' will continue to be 
the keyword for 2019 too
The customization was the name of the 
game in 2018 when the travel custom-
er experience was talked about. The 
travel brands tailored information and 
offered their products based on over-
all trip experiences of bespoke travel 
preferences or past behaviors of their 
customers. And, the trend was people 
did not mind paying more for their ser-
vices. This will continue in 2019 and 
2020 as well as people are looking for 
convenient and secured travel facilities 
which many players are striving to of-
fer in different packages.  

Experience-based travel
During 2018, experience-based travel 
gained momentum. The Indian market 

is throwing a lot of opportunities as 
travelers are getting matured.  Trends 
are changing; people are now explor-
ing new destinations like, South Afri-
ca, Tunisia, Jordan, Fiji, Mexico, etc, 
which were never touched in the past. 
Cruises have taken a huge leap; people 
are into experiencing good and new 
destinations. Avid travelers between 
30 years and 40 years are traveling 
more. People travel for experience be 
it food, fitness or adventure, sports for 
their favorite cuisines, yoga or sports, 
etc. More and more people are opting 
now for a destination wedding as the 
cost remains the same, but it's better 
coordinated with a new experience. 

Technology is a game changer
In the last seven to eight years, the 
buying power of Indians has in-
creased along with the internet and 
mobile technology giving thrust to the 
travel and tourism industry. Block-
chain technology ensures complete 
automation, is changing the game in 
terms of ease of travel.  Indians are 
now among the top five spenders for 
overseas trips.
As per the recent data, the travel 
searches conducted on a mobile de-
vice totaled 47% in Europe, 40% in 

Asia, 38% in Middle East Africa, and 
34% in Latin America and 26% in the 
USA. Amazingly, Booking.com found 
that 80% of customers prefer to self-
serve in order to get the information 
that they need.
Also, 60% of consumers believe that 
their travel experience should deploy 
the use of AI (Artificial Intelligence) 
and base their search results on past 
behaviors and/or personal preferenc-
es. Google’s data shows that 36% of 
consumers are willing to pay more for 
these personalized experiences. 

Off-peak travel is gaining appeal
The trend of traveling during the 
off-peak season is gaining more and 
momentum as informed travelers get 
discounted tariffs at hotels, off-season 
discounts at tourist attractions and 
cheaper airfare.
Also, the thrill and excitement build 
up visiting destinations in the off-sea-
son. Trends show how countries like 
Iceland welcomed 32.9% of this to-
tal arrival during the winter months. 
Also, a recent study found that 79% 
of Americans would consider an over-
seas trip during the winter, and 53% of 
them would not be seeking a change in 
the weather.  Winter festivals around 

the world attract millions of visitors, 
such as China’s Harbin Ice Festival 
which had over a million visitors last 
year. 

Excitement in last minute booking 
and search
The spur-of-the-moment generation 
goes for booking vacations last min-
ute due to the excitement of not know-
ing where they’re going until the very 
last second. Also, the corporate trends 
show the spur in the last minute book-
ing as the companies have meetings 
fixed at the much shorter deadlines.
However, finding a cheap last minute 
flight is a little trickier compared to 
accommodation, since prices typically 
go up the closer you get to the depar-
ture date due to the increased demand 
of the flight. But the trill that encom-
passes last minute planning is beyond 
expectation.
The recent data suggests travel-relat-
ed searches for "tonight" and "today" 
have grown over 150% on mobile, 
over the past two years. Travelers 
want more flexibility, which mobile 
devices have delivered leading to a 
greater propensity to book last-minute 
in 2018. And the trend will continue.
38% of bookings are made on the 
same day or two days before a trip, 
53% are made within a week of a trip, 
and just 19% are made in advance. 

Destination insights help attract 
more customers
The traveling companies work on the 
destination insights to create an event 
that works for its audience. The travel-
er feels more confident and culturally 
immersed if he is on a guided vacation 
to any destination that he is exploring 
for the first time. The travel search 
data gives an invaluable overview of 
what customers are looking for, in-
cluding insights into the most popular 
destinations. This can help you price 
your routes competitively and identify 
new opportunities.

SAURABH SHARMA
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&Travel trends
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The author is the Director of Travel Unravel 
Holidays Pvt. Ltd. When not working, Saurabh 
enjoys spending his time playing sports ranging 
from cricket to snooker. And when not playing, you 
will find him guiding and mentoring people on 
how to lead a successful life. 
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Union Minister of State (I/C) for Tourism, 
K J Alphons, announced that the Min-

istry of Tourism sanctioned projects worth 
Rs.85.23 crore for the development of Spiritual 
Circuit III for Kerala under the Swadesh Dar-
shan Scheme. Addressing the media in Thiru-
vananthapuram recently, the minister said that 
the sites identified under the circuit are spread 
across all 14 districts of the state and cover 133 
religious places. He said the districts where 
the projects would be implemented are Kasar-
gode, Wayanad, Kannur, Kozhikode, Palakkad, 
Malappuram, Thrissur, Ernakulam, Idukki, 
Alappuzha, Kottayam, Pathanamthitta, Kollam, 
and Thiruvananthapuram.
The minister said the destinations have been 
selected keeping in view the inherent historic, 
cultural and religious significance of the plac-
es. The development works include Community 
hall, Annadhana Mandapam, multipurpose hall, 
toilets, cafeteria, parking facilities, landscaping, 
pathways, illuminations, signages, dustbins etc. 
The Circuit covers religious sites all across the 
state from Ananthapadmanabhaswamy Tem-
ple in the northern district of Kasargode to the 
Madre De Deus Church in Thiruvananthapur-
am, the southernmost district. The Circuit will 
cover several historical religious sites across 
the state like the Cheraman Jumah Masjid (Ko-
dungallooor), Koodalmanikyam temple (Irin-
jalakkuda), St. Thomas Church (Malayattoor), 
Thriparayar Sreerama Temple (Thrissur) etc. In 
reply to a question, Alphons said that the sites 
have been identified after elaborate study and 
discussions with all stakeholders. He pointed 
out that 60% of domestic tourism is related to 
spiritual circuits. 
Swadesh Darshan scheme is one among the 

flagship schemes of the Ministry of Tourism for 
development of thematic circuits in the coun-
try in a planned and prioritized manner. A to-
tal of 15 thematic circuits have been identified 
under this scheme, for development namely, 
North-East Circuit, Buddhist Circuit, Tirthan-
kar Circuit, Himalayan Circuit, Coastal Circuit, 
Krishna Circuit, Desert Circuit, Tribal Circuit, 
Eco Circuit, Wildlife Circuit, Rural Circuit, Sufi 
Circuit, Spiritual Circuit, Ramayana Circuit and 
Heritage Circuit.
Under this scheme, the government is focusing 
on the development of quality infrastructure 
in the country with the objective of providing 
better experience and facilities to the visitors 
on one hand and on other hand fostering the 
economic growth. The scheme was launched in 
2014-15 and the Ministry, so far, has sanctioned 
77 projects worth Rs.6131.88 crore to 30 states 
and union territories.

Kumbh: A stellar digital tourism experience
This Kumbh, the Uttar Pradesh 

Tourism Board has gone the 
whole hog to ensure that the world-re-
nowned ritual is safe, spectacular, and 
hi-tech. Not only did the board launch 
a website dedicated to the fest, but it 
also launched a mobile app to serve 
the growing digital populace. The ob-
jective was to reach out to the saints, 
pilgrims, and devotees —all scattered 
across the globe. The app details event 
calendar, major attractions, emergen-
cy services, ad-hoc hazards, and travel 
and stay options.
The tourism board has also introduced 
mobile ticketing machine at the Kum-
bh sites. To give a hassle-free expe-
rience to the visitors and pilgrims, 
North-Central Railway has installed 
Electronic ticketing machines (ETMs) 
book tickets of ordinary, mail and su-
perfast express trains. Being used for 
the first time in a Kumbh, these ETMs 
would be provided to Rail Kumbh 
Sevaks present at the Mela ground to 
help visitors.
E-rickshaws will also ply on the site 
to offer seamless connectivity. Kumbh 

2019 will go a long way in hassle-free 
travel for devotees and travelers. 
While over 500 battery operated rick-
shaws will ferry devotees inside the 
Mela area, over 500 shuttle buses will 
run from the parking lot to the Mela 
area. This transport system will make 
it convenient for the devotees to come 
to the Mela area and the travel around 
it while ensuring last-mile connectivi-
ty for pilgrims.
An SMS campaign has also been ini-
tiated by the Prayagraj Mela Authori-

ty to provide information to the tour-
ists.  More than 10 crore SMS will be 
sent to citizens in 3 waves, providing 
information on various aspects and 
facilities available for Kumbh 2019. 
The SMS campaign is being facilitat-
ed by Reliance Jio, Airtel and Voda-
fone Idea. 
The link found in the message leads 
the visitor to information of lost-
found centres, health, safety, booking 
of tents, sanitation, food court, ration 
and vegetable shops etc. Also, links 

to ticket booking through IRCTC and 
UPSRTC's website. Such links are 
being given for such facilities for the 
first time. In addition to visiting the 
official website, there are also links to 
Kumbh Mela's other digital assets in 
the offing like Facebook, Twitter In-
stagram and YouTube, where visitor 
will get most updated and authentic 
information about the Mela. 

Tourist safety
For the safety during Kumbh 2019, Jal 
Police has set up 16 all control rooms. 
Jal policemen will be deployed with 
motor boats and rescue equipment at 
41 different bathing locations along 
with 190 divers. Rescue equipment 
includes rescue boats, diver kit, life 
jackets, rescue tubes and throw bag 
etc. which will be provided promptly 
at the time of need.
For the convenience of visitors and 
pilgrims accommodation arrange-
ments for 10,000 people have been 
made at Prayagraj Junction. In addi-
tion to this more than 500 shuttle bus-
es have been deployed and 94 parking 
areas have been established to make 
the transit hassle-free.

VW BUREAU

INCREDIBLEINDIA 

Fourteen districts identified for 
spiritual circuit in Kerala

VW BUREAU

SPREAD ACROSS: New circuit will cover 133 
religious sites in the state.

Ease of visa, convenience and connectivity has made India one of the most 
sought-after MICE destinations in the APAC. With an aesthetic mishmash of scenic 
landscapes and high-tech convention spaces, India is attracting inbound travelers 
from across the world. However, industry veterans reveal that there’s more to do to 

make the MICE market globally accessible.

Many organizations gift all-expenses-paid trips to their 
business associates, as a token of performance or grat-
itude. Mr. Subhash Chandra Agrawal was awarded one 
such trip and embarked on a vacation to Thailand along 
with his wife.
While in Pattaya, Mr. Agrawal complained 
of uneasiness and breathing issues. Wor-
ried and scared for his health, an anxious 
Mrs. Agrawal approached the trip orga-
nizers, Cox & Kings, for help. Being the 
travel assistance and insurance partner, 
TrawellTag Cover-More was informed 
immediately. The global emergency assistance team of 
TrawellTag Cover-More swung into action, arranging for 
Mr. Agrawal's first line treatment at Pattaya and subse-
quently transferred him to one of Thailand's leading hos-
pitals in Bangkok for treating the diagnosed pneumonia.
Being alone in a foreign country, Mrs. Agrawal was highly 
worried about financial liabilities. Language barriers fur-
ther added to her woes. TrawellTag Cover-More endeav-
ored to address all her concerns promptly by providing 
regular updates about her husband's health, liaising with 
the local medical team, and facilitating end-to-end finan-
cial assistance along with language assistance.
On being declared fit to travel, Mr. & Mrs. Agrawal returned 
to India, thankful for traveling with the TrawellTag Cov-
er-More's global assistance and insurance. 

Our heartfelt gratitude towards TrawellTag Cover-More's global 
assistance team for their unwavering support during my brother-

in-law's medical emergency abroad. 

- A relative of Subhash Chandra Agrawal, TrawellTag Cover, 
A Happy Customer

Throughout our 15 years+ partnership with TrawellTag  
Cover-More, the team has always stepped in to support our  

customers and ensure their complete satisfaction.   

-Ravi Menon, Sr. Vice President, Head – Foreign Exchange & Insur-
ance, Cox & Kings India

Help! When you 
need it the most… 
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2019 looks bright for the Indian hos-
pitality segment. Last year, most 

hotels in the country showed a positive 
performance in both Average Room 
Rates (ARR) as well as occupancies. 
With hotels now focused on experien-
tial hospitality, it looks like 2019 will 
see a healthy outcome as well.
According to Hotelivate’s recent re-
port titled, 2018 Indian Hospitality 
Trends and Opportunities, the India 
hotel sector’s occupancies are inching 
closer to the 70% mark. In 2017-18, 
India’s nationwide ARR was Rs.5,759 
for all hotels.
This is primarily because the hotels 
have begun experimenting and are 
open to new ways to grow their brand.
“The hospitality industry has taken 
a step away from the traditional and 

keeps exploring and growing, adapt-
ing to needs and demands of users 
who want to push boundaries and 2018 
was no different,” said Roshan Rajpal, 
General Manager, Hyatt Hyderabad 
Gachibowli.
New Delhi grabbed the lion’s share, 
as it continued to have the largest base 
of branded rooms (14, 724 rooms) in 
India, followed by Mumbai and Ben-
galuru. Industry stalwarts now predict 
that there is a possibility of Bengalu-
ru toppling New Delhi to grab the top 
spot.
“2018 was corporate transient dom-
inated for Bangalore luxury market. 
Additional flights and cheaper connec-
tivity promoted frequent travel from 
feeder markets including Mumbai, 
New Delhi, Hyderabad, and Chennai. 
Occupancy growth was registered 
along with ADR growth in almost all 

sub-pockets of Bengaluru. Big bud-
get weddings with new decoration 
and flow were organized throughout 
the country with many International 
performers joining the fun and enter-
tainment,” said Saharsh Vadhera, Di-
rector-Sales, Shangri-La Hotel, Ben-
galuru.
With an occupancy of 69.5% and an 
average rate of Rs.5,807 in 2017-18, 
the city’s hotels grew their RevPAR 
by 9.4% despite a near 6% growth in 
supply.
Mumbai grabbed an occupancy rate of 
75%, and continues to rule the roost. 
With an average rate of Rs.7740, 
Mumbai achieved RevPAR growth of 
3.7% in 2018.
With enhanced connectivity and 
world-class meeting facilities in the 
pipeline, Mumbai is all set to top the 
charts. “The tier-2 and tier-3 cities 

played a major role in the expansion of 
mid- to economy scale hotels in India. 
The luxury segment will continue to 
expand, keeping only metropolitan cit-
ies as their major base,” said Nishant 
Agarwal, General Manager, Novotel 
Mumbai Juhu Beach.
Meanwhile, Kolkata witnessed the 
highest increase (20.7%) in supply 
among India’s major hotel markets as 

With large conglomerates throwing in meetings 
and incentives programs, the MICE segment is 
India, though young, is projected to show a  
remarkable growth this year.

it played host to renowned events such 
as Under-17 FIFA World Cup, IPL, 
Global Bengal Business Summit, and 
a few national medical conferences.
Noida maintained its position as the 
smallest major hotel market in India 
with 1,515 rooms despite an increase 
in 6.5% in supply in 2017-18, and it is 
expected to remain so in the medium 
term.
Down South, Chennai, often labeled 
as the price-sensitive market, proved 
the naysayers wrong when it showed 
a 10.5% growth in supply. Chennai’s 
RevPAR improved by 1.1%, indicat-
ing that the Chennai hotel market re-
mains positive in the short to medium 
term.

Top players
Having opened its 100th hotel in the 
country, it is not surprising to see Mar-
riott International top the charts with 
the largest inventory in India. Taj Ho-
tels Resorts Palaces Safaris, despite 
having more number of properties, 
came in second owing to its lower 
rooms per hotel ratio. Radisson Hotel 
Group, which has added 1,500 rooms 
to its operational portfolio last year, 
ranked third. This was closely fol-
lowed by AccorHotels, with the Ibis, 
Mercure,a and Novotel brands leading 

the growth in India in 2017-18. The 
other hotel chains are yet to cross the 
10,000 rooms-mark. Both Lemon Tree 
Hotels and Sarovar Hotels & resorts 
are aggressively adding close to 10% 
of their existing inventory in 2017/18. 
Hilton Worldwide (ranked 13) expand-
ed its base of existing rooms by 18% 
last year and is now looking to expand 
at a much faster pace by introducing 
more brands from its global portfolio.

What this means for MICE
2018 witnessed a balanced MICE busi-
ness with India coming to terms with 
the aftermath of demonetization and 
GST effect nullification. With large 
conglomerates throwing in meetings 
and incentives programs, the MICE 
segment is India, though young, is 
projected to show a remarkable growth 
this year. Thanks to the efforts of the 
Indian government, preparations are 
in full swing to introduce new policy 
changes that would make India one of 
the most preferred MICE destinations 
in the world.
In an effort to aid the MICE segment, 
the government is working on easing 
the visa process, which currently re-
quires multiple visa clearances to at-
tend short-term conferences. Once this 
is done, Indian hotels can expect more 

footfall than they can handle as India, 
as a destination, has already made its 
mark as safe and spectacular.
“2019 looks like a MICE-dominated 
year with many city sold-out events, 
including pharma and Aero India 
2019. Successful competition of such 

events will promote India as a respon-
sible country with the infrastructure to 
cater to much larger events in the fu-
ture. With diverse cities and cultures 
along with International Brands, India 
is a hot pot full of excitement for the 
organizers,” said Vadhera, adding that 
Bengaluru will see a robust increase in 
residential conferences due to a strong 
supply of inventory as well as demand. 
“BIEC and Palace Ground will contin-
ue to drive bigger conferences for the 
city along with luxury hotels including 
Shangri-La Hotel Bengaluru with mul-
tiple venue options under one roof,” he 
said.
Mohammad Shoib, Director of Sales 
at JW Marriott Hotel Bengaluru, ex-
plained that hotel companies investing 
in the MICE segment have opened up 
opportunities for international corpo-
rate travelers significantly. The open-
ing of two new convention centers in 
South India with Sheraton Whitefield 
(banquet spacing being the strongest 
point) and Hyatt Kochi has given 
options for MICE planners to look 
beyond Hyderabad International Con-
vention Centre (HICC).
Even hotels that were not MICE-cen-
tric is beginning to see the potential. 
“The Hyatt Hyderabad Hotel though 
not a very large market for MICE 

NISHANT AGARWAL
General Manager, Novotel Mumbai  
Juhu Beach

India 
requires 
stability 
in the 

government and 2019 
can bring in positive 
results in the elections. 
This will hopefully help 
the overall growth of the 
hospitality sector.

ROSHAN RAJPAL
General Manager, Hyatt Hyderabad 
Gachibowli

The airline 
industry 
is opening 
up the 

skies, adding new desti-
nations, making travel 
accessible and time 
short. This will grow by 
leaps and bounds bring-
ing cheer to the hospital-
ity network.

CAROLINE DIANA

Why

2019 

YEAR OF MICE
will be the



Voyager’s World  |  January 2019  | P31Voyager’s World  |  January 2019  | P30

has seen its fair share of events pick-
ing up. The weekend MICE business 
which was non-existent for corporates 
has now evolved and weekends are 
now busy. Most large MICE events in 
Hyderabad are now over weekends. 
Thanks to a lot of factors like trans-
portation, infrastructural development, 
the boom of corporate companies that 
have added to the same,” said Rajpal.
Kerala, despite the floods, witnessed 
growth in their RevPAR with better oc-
cupancies. The state showed remark-
able resilience. 2018 for Kerala, was 
punctuated with last moment MICE 
bookings, increasing acceptance of 
shared services, and innovation from 
both tourism and hospitality.

“We had a great start in 2018 and Ko-
chi hosted some of the major events 
for the first time, such as the Australia 
World Orchestra and the 10th Indian 
Ocean Naval Symposium. In 2019, 
we are in line to host some of the 
most prestigious events such as World 
Advertising Congress, India Open 
Snooker Tournament, APICON 2019. 
The city will see a lot of footfall from 
various parts of the country and abroad 
in the coming months,” said Girish 
Bhagat, General Manager, Grand Hy-
att Kochi Bolgatty.

What lies ahead
The MICE in 2019 is expected to grow 
at an average of 7% to 10%. The sizes 
of MICE will become larger, making it 
a buoyant 2019. The meetings above 
500 delegates are expected to grow 
from 74% in 2018 to 80% in 2019. 
“This means the size and the scope 
of corporate events are getting bigger. 
This growth of the size would obvious-
ly increase the spending budget. India 
has a lot of destinations which are be-
ing geared up for a larger MICE busi-
ness in terms of infrastructure and pre-
paredness. The use of outdoor facility 
and technology would be among the 
top trends in 2019,” said Akash Gup-
ta, General Manager, Gokulam Grand 
Hotel and Spa.
Goa is one of the most preferred hol-
iday destinations, making it an ideal 
travel destination all year round. “For 
MICE and leisure travel, corporates 
look for destinations which offer a 
combination of great value and a re-
laxed atmosphere and Goa is the ide-
al location. Alila Diwa Goa has been 
a pioneer in developing the Leisure 
Conferencing Concept. As the word 

Leisure conferencing suggests, a lot 
of corporates would like to explore a 
different environment than a conven-
tional ballroom seating. At Alila Diwa 
Goa, event curators have developed 
and curated unique itineraries for each 
MICE group of various sizes,” said 
Melbon Noronha, Assistant Director, 
Events, Alila Diwa Goa.
“India has huge potential when it 
comes to being a major MICE destina-
tion as it has such a varied landscape – 
from a beachside setting to cool calm-
ing hill stations, from buzzing cities to 
sprawling deserts, there is something 
for every kind of meeting organizer. 
The buoyant growth in the tourism sec-
tor and the support from various gov-
ernment agencies and private players 
to improve tourism infrastructure will 
help India become the most sought-af-
ter MICE destination,” said Victor 
Chen, General Manager, Le Meridien 
Goa, Calangute. He added that person-
alized experiences, social media and 
technologies like virtual reality (VR) 
are set to dominate the segment.
The airline industry is also opening 
up the skies, adding new destinations, 

making travel accessible and time 
short. This will grow by leaps and 
bounds bringing cheer to the hospitali-
ty network and in extension the MICE 
segment.

With a track record of hosting Asia’s most prom-
inent events, Singapore continues to deliver 

innovative solutions for the transfer of knowledge, 
ideas and connections to drive new possibilities for 
the Meetings, Incentive, Conventions and Exhibi-
tions (MICE) sector in Singapore. Singapore has been 
recognised by the World Bank as one of the easiest 
places in the world to do business (Doing Business 
2018 Report, World Bank) and was named the Best 
BTMICE City at the prestigious TTG Travel Awards 
in 2018. While Singapore had welcomed 2.46 million 
BTMICE visitors in 2017, the city saw 1.3 million 
BTMICE visitors in the first half of 2018.
Kicking off its first MICE-focused event for 2019 in 
India, the Singapore Tourism Board (STB) organized 
a MICE thought leadership seminar in Mumbai on the 
theme, ‘Meetings & Incentive Travel to Singapore – 
Forging New Possibilities.’ The program included a 
keynote presentation by Gokul Bajaj, Head of Sales 
and Partnerships at Cvent, a cloud-based enterprise 
event management platform with solutions to optimise 
the entire event management value chain. A panel dis-
cussion followed on the topic of “How can the MICE 
industry leverage technology to better engage their 
audience?” Gokul Bajaj,  Aikta Tyagi, Vice President 
& Head of Special Events at Amway India, SD Nan-
dakumar, President & Country Head - B2B for SOTC 
Travel Ltd formed the panel. The discussion was mod-
erated by GB Srithar, Regional Director (South Asia, 
Middle East and Africa), Singapore Tourism Board.    
A team-building activity focusing on Lego Serious 
Play, conducted by Ludovic Odier, the CEO of Out-

door in Asia, highlighted innovative, high impact and 
experiential team engagement activities possible in 
Singapore for M&I travelers. The attendees were up-
dated on new MICE venues, incentive schemes pro-
vided by the STB and diverse and exciting array of 
experiences available inSingapore for M&I groups. 
The program was well attended with 150 Indian trav-
el agents and 40 Singapore stakeholders representing 
hotels, airlines, attractions, Destination Management 

Companies (DMC) and cruise operators.
Speaking on STB’s efforts to showcase Singapore as 
a destination of choice among the MICE travelers, 
Srithar, Regional Director (South Asia, Middle East 
and Africa), Singapore Tourism Board said, “India 
continues to be a key source market for MICE trav-
elers to Singapore. Thanks to the support of trade 
intermediaries and corporates, we have witnessed a 
healthy growth in Meetings and Incentives ‘visitor-
ship’ over the past few years. This thought leadership 
MICE Seminar is relevant, as many in the M&I space 
are contemplating the role of technology in enhanc-
ing their groups’ travel experiences and program. The 
trade engagement event enabled Indian travel trade to 
exchange ideas and deepen relationships with the Sin-
gapore tourism partners. We look forward to inviting 
and delighting a good number of M&I groups to Sin-
gapore this year.”
Considering all travelers, including MICE, from Janu-
ary to November 2018, Singapore welcomed 1.32 mil-
lion Indian visitors, a 14.4% increase over the same 
period in 2017. India continues to be Singapore’s third 
largest visitor arrivals source market.

VW BUREAU

Skal International India opened 
its 12th Club under the name 

of Skål International Srinagar.
Located in the northernmost part 
of India, Kashmir as the place is 
known popularly and called 'Para-
dise on Earth.' This club will com-
prise of members from Jammu 
and Ladakh as well. Srinagar is 
in the state of Jammu & Kashmir, 
the place is known for its unpar-
alleled beauty, warm hospitality, 
excellent cuisine, great connectiv-

ity from all major cities/towns of 
India. The club was formed with 
21 members and the founder Pres-
ident of the club is Ibrahim Siah 
with an ever efficient, energetic 
Secretary Nasir Shah. 
The chief guest of the Chapter 
Night was Syed Abid Rasheed 
Shah -District Development 
Commissioner. Saleem Baig , 
Mahmood Shah, Rakesh Gupta, 
and other dignitaries were also 
present.
The event was attended by the 
Skal India National Board and All 

India Club presidents /represen-
tatives. The event was hosted by 
ITC Fortune Heevan and covered 
by the top media of the state. The 
club members consist of hoteliers, 
travel and tour operators, and ad-
venture specialists. 
The state boasts of great ski slopes, 
apple orchards, houseboats on the 
24 Sq. Km famous Dal Lake and 
lastly to all Skålleagues world-
wide. It is an absolutely safe place 
to be, All members worldwide are 
welcome to interact with the Skål-
leagues of Srinagar.

VW BUREAU

Singapore roots for Indian MICE market

2018 was a stellar year for the Los Angeles Tour-
ism & Convention Board in the India market, as 
it witnessed an increase in 5.1% year-on-year 
growth with 130,000 Indian travelers jetting off 
to the City of Angels during the course of the year. 
Their brand marketing and communications strat-
egy in the India market has resulted in the market 
gaining one spot, from being the 4th highest inter-
national year-on-year growth market in 2017 to 
now being the 3rd highest in 2018.
India’s encouraging 2018 performance is a re-
flection of the destination’s steadily rising pref-
erence amongst Indians planning trips to the U.S. 
Indian traveler trends and demands have inspired 
added efforts to tap the tremendous potential it 
offers. In a clear indication of the Indian market’s 
value proposition, over the past 18 months, the 
tourism board has strategically invested in con-
sumer marketing campaigns as well as continued 
hosting fam trips to showcase the destination.
Los Angeles reached a historic milestone in 
2018, welcoming 50 million visitors for the first 
time ever and accomplishing the destination’s 
ambitious tourism goal two years early. The new 
record is 1.5 million visitors higher than 2017’s 
total – a 3.1% increase – marking the eighth-con-
secutive year of tourism growth for Los Angeles. 
City leaders and Los Angeles Tourism & Con-
vention Board President & CEO Ernest Wooden 
Jr. made the celebratory announcement using a 
hologram created by Los Angeles-based VNTA-
NA, the leading provider of premium mixed re-
ality experiences, at a special gathering of L.A.’s 
tourism and hospitality community.

India a key market 
for Los Angeles

AKASH GUPTA
General Manager, Gokulam Grand Hotel 
and Spa.

I India 
has a lot 
of desti-
nations 

which are being geared 
up for a larger mice 
business in terms of in-
frastructure & prepared-
ness. The use of outdoor 
facility and technology 
would be the top trends 
in 2019.

SAHARSH VADHERA
Director-Sales, Shangri-La Hotel, Bengaluru

2018 was 
good but 
2019 is 
going to 

be better. Bengaluru will 
see robust increase in 
residential conferences 
due to strong supply 
of inventory as well as 
demand.

Personalized experiences: Increasingly meetings are becoming areas for creative 
collaboration, instead of a standard meeting room, there are emotionally intelligent 
event spaces such as sensory lounges, recreational rooms and experience zones that 
help to facilitate greater partnerships.

Social Media: For the past few years, live feeds and Q&A via social media platforms 
are being used to keep the audience engaged throughout the events. Utilizing these 
social networks can be a big asset to any event organizer who is keen on collecting 
useful data analytics about their attendees.

Virtual reality/Augmented reality: Virtual reality or Augmented reality enables us-
ers to have a perspective of how a room/meeting space would appear with certain 
changes. This technology is increasingly being used to enhance attendees’ experience 
at events.

Metro cities: International MICE of Small & Midscale is not only looking at Leisure des-
tinations but have started trying Metro cities as well with strong travel connectivity.

Green initiatives: Domestic MICE, attract a lot of energy-saving initiatives  
offered by hotels.

Ideal time: Major months for large MICE activities are October, November, February, 
and March.

KEY MICE TRENDS

A thought leadership MICE seminar 
and trade engagement event  
was organized to bring together  
industry stalwarts for discussion  
on enhancing the MICE travel  
experience for corporates.

KEY MICE MARKET: India continues to be Singa-
pore’s third largest visitor arrivals source market.

VW BUREAU

MEMBERSHIP: The Skal club consist of hoteliers, travel and tour operators, and adventure specialists.

Skal India opens 12th Club in Sringar
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Are we in India ready for holding 
Monster conventions? The clear 

answer is a very loud no. India, if one 
considers the competing destinations 
such as Malaysia, Singapore, Hong 
Kong, Macao, Indonesia, and China 
have lost more opportunities to bid for 
Mega Conferences than others purely 
on the reasons of being infrastructurally 
challenged. Living in a country the 
venerable Maha Kumbh where over 
at least a crore people congregate 
once every twelve years is considered 
an event only the gods can play the 
ultimate event organizer; mere mortals 
are left to create an infrastructure 
regime that seems to fall apart at 
every second turn! An estimated USD 
280 Billion of marketspace out there 
and we don't seem to have a will to 
create a half decent Mega Convention 
Centre out here! All this is about to 
change with the Government's putting 
money where their mouths are to 
upgrade existing pre-historic venues 
and commit to a new mega greenfield 
Convention and Exhibition Centre in 
Delhi.
The Government of India, in all 
its sudden burst of enlightenment, 
have finally harped upon creating 
the country's largest Exhibition 
and Conference showcase. With 
a primetime investment of USD 
4 Billion, the 'India International 

Convention & Exhibition Centre 
(IICC)', occupying an area about 
half the size of Bangalore's Lal 
Bagh. The venue is expected to play 
host to marquis events such as the 
G-20 Summit. GoI's Department of 
Industrial Policy and Promotion is 
implementing the project and will 
be operated by South Korea's Korea 
International Exhibition Centre 
(KINTEX) and eSANG Networks. 
Thankfully, with the Government 
deciding on partners such as L&T 
and Korea’s KINTEX to execute 
and operate the venue, this will be 
the gamechanger and catapult India 
into the world of Mega 20,000 plus 
delegate conferences. The venue is 
expected to have a massive exhibition 
space of 200,000 Square Metre and 
a 60,000 Square Metre in meetings 
and conventions space. The venue 
will also include 3,500 hotel rooms 
for delegates. Also, the multi-purpose 
arena in the venue will have a seating 
capacity of around 20,000 people. The 
complex will have a 30,000-vehicle 
car parking.
The Indian Convention & Exhibition 

Industry's grand old lady 'Pragati 
Maidan' is poised to get a make-over 
and being redeveloped into a world-
class Integrated Exhibition Cum 
Convention Centre (IECC) at a cost 
of Rs. 2254 Crores and the first phase 
expected to open by May 2019. The 
project will be updated to 1.19 lakh 
square meters of exhibition space 
against the present 65,000 and will 
get a Convention Centre for 7,000 
people. The venue will also include a 
hotel complex to be built on a 3.7-acre 
plot within. Presently run by the 'India 
Trade Promotion Organization' which 
wear any hats such as an Exhibition 
Organizer, a trade body and venue 
manager all rolled into one. Hopefully, 
this will change its domain as the 
multiple 'conflict of interest' purporter! 
Changing times sure needs a more 
professional and expert set-up, than 
the current management practice who 
are living 'sublime nirvana' since the 
early 1970s.
India as a host and a probably the 
world's most diverse destination 
backed with a growing economic might 
will ensure business opportunities 

seldom seen in the region. The past 
hubris against mega projects especially 
in aid of the tourism industry has died 
down. Convention Centres such as this 
will fuel a complete eco-system that 
generations will thank.
Was indeed surprised to note the 
Government's initiative to use the 
building of Convention centers across 
21 African Nations as to further the 
growing diplomatic connect. Who 
would have thought about a few 
years back, that India would actually 
recognize the Convention Centre 
industry as a sunrise industry!
Asia accounts for a mere 14.3% of 
the Meetings market in the world and, 
and India’s share accounts for just 
4.9%. In comparison, China accounts 
for 68% of the Asian share in MICE 
business and trails only the US in the 
market globally. In terms of Meeting 
infrastructure, China has 92 purpose-
built exhibition sites spread over three 
million square meters. India has just 12 
exhibition venues that occupy barely 
2.6 lakhs Square Metre of space. India 
is 40% of China in terms of the size 
of the economy, but in the exhibition’s 
infrastructure sphere, we are only 9 
percent of what China does. Germany 
on the other extreme has over three 
million square meters of exhibition 
space, which considering India’s 
exhibition industry, is on a different 
planet altogether!
With longer gestation periods, no 

ROHIT HANGAL Convention Centres make money 
on the quick run. It is the City 
Municipal Corporation, to ensure, 
we create world-class convention 
facilities. With increased footfalls, 
increased tax revenues and adding 
a new employment engine, the city 
eventually benefits more!  The Indian 
industry, irrespective their sectors, 
and verticals need quality meeting 
infrastructure. 
The current 'Make in India' mania 
is useless if we do not have avenues 
to display and exhibit to a global 
audience. Any place, which houses 
an airport should have a minimum 
30,000 square feet of multi-use 
Convention Centre as part of the City's 
infrastructure.
The advent of International Exhibition 
companies into India has got the 
industry tremendous respect and 
enhanced its professionalism. With 
the marked increase in the number 
of stakeholders using the exhibition 
medium, the industry is only poised to 
grow! As much it will benefit the allied 
services such as the hospitality, car 
rental and travel industry, the industry 
across various sectors are deemed to 
be the primary beneficiary.
When the global exhibition and trade-
show industry is a USD 65 Billion 
industry with over 31,000 major 
events taking place and the Indian 
space is estimated to be worth at Rs. 

65,000 Crores with over 700 shows, 
how can the Indian travel-industry be 
far behind! The 'Indian Convention 
Promotion Bureau' states 'Of a total 
of 8,294 events tracked, India has 
a market share of 1.1% (Asia & 
Middle East has 19.5% share) with an 
estimated size of the MICE industry in 
India around Rs 4,000 – 5,500 crores. 
Still a minuscule part of a global 
market space of over USD 65 Billion!
Even cities like Mumbai and Delhi 
have no world-class event facilities. 
Making do with present Event 
infrastructure and current permissions 
and license regime required to 
organize trade-fairs is time-consuming 
and a sure dampener. 
The industry should demand a single 
window agency as procedures are 
getting more tedious than ever before. 
Venues should assist in permissions 
and here the efforts of Chennai Trade 
Centre are adulatory!
Being part of the Travel Event 
industry, it is quite mandatory for us to 
be at various events across the world. 
The quality of the event infrastructure 
had always been a point of envy. Most 
International travel events across 
the world also enjoy tremendous 
patronage from the National Tourist 
Organization and Government bodies, 
which they see as a booster to their 
economy and the sure wind beneath 
their wings!

INDIA'S 

MEGA-MEETING 
INFRASTRUCTURE 
GETS GOING… AT LAST!

RANK COUNTRY # MEETINGS
1 JAPAN 414

2 CHINA-P.R. 376

3 REPUBLIC OF KOREA 279

4 AUSTRALIA 258

5 INDIA 175

6 THAILAND 163

7 SINGAPORE 160

8 CHINESE TAIPEI 141

9 HONG KONG, CHINA-P.R. 119

10 MALAYSIA 112

11  INDONESIA 89

12 VIETNAM 64

13 PHILIPPINES 56

14  NEW ZEALAND 55

15 MACAO, CHINA-P.R. 39

16  ISRAEL 37

17  IRAN 20

18  SRI LANKA 19

19 NEPAL 15

20  CAMBODIA 14

21  MYANMAR 13

22 KAZAKHSTAN 11

23 AZERBAIJAN 10
SOURCE : INTERNATIONAL CONGRESS AND CONVENTION ASSOCIATION

The Indian industry, irrespective their sectors, and 
verticals need quality meeting infrastructure. The 
current 'Make in India' mania is useless if we do not have 
avenues to display and exhibit to a global audience. 

ASIA PACIFIC: NUMBER OF MEETINGS PER COUNTRY
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IITM ADVANTAGE

The hartal in Kerala did not damp-
en the spirits of the travel trade 

community that took part in the In-
dia International Travel Mart (IITM), 
which was held in Rajiv Gandhi In-
door Stadium in Kochi from January 
3 to January 5. The representatives of 
the travel and hospitality businesses 
from Kerala came face to face with the 
stakeholders of national tourism orga-
nizations who promoted destinations 
and accommodations from their re-
spective states. The IITM also served 
as a platform for tour operators and 
travel agents from Kerala to clinch a 

deal with their counterparts from other 
states.
Travel agents and hospitality busi-
nesses from India, Nepal, and Bhutan 
set up shop at the multi-city event to 
sell their meticulously crafted pack-
ages. Exhibitors, as well as the trade 
visitors to the event, said that a plat-
form like IITM will help accelerate 
the growth of tourism in India, as it 
brings multiple stakeholders under 
one roof.
The three-day expo in Kochi, which 
received footfall from both B2B and 
B2C segments, enabled interaction 
and exchange of relevant travel trade 
opportunities.

The tastefully decorated stall of Goa 
Tourism, which showcased sunny 
beaches and pristine blue waters, 
drove home the message that Goa will 
continue to be a best seller destination 
for travel enthusiasts in Kerala as well 
as the rest of India.
While the tour operators of Uttar 
Pradesh were promoting the festive 
Kumbh Mela, Himachal Pradesh 
Tourism was flaunting fun-filled hol-
idays in the mountains.
Representatives from India Tourism 
Kochi were also present to provide in-
formation on tourist spots and attrac-
tions in Kerala.
Representatives of Arunachal Tourism 

said that Kerala has always been an in-
teresting market for the northeast, and 
they look forward to several inbound 
travelers from God’s Own Country.
Hotels and resorts from the neigh-
boring Tamil Nadu were also present. 
M. Manivannan, General Manager of 
Kodaikanal-based JC Residency, said 
that Kerala is a huge market for Ko-
daikanal because the weather in the 
chilly mountains is something that is 
unique to the destination and has often 
been the selling point to attract trav-
elers from Kerala. Manivannan added 
that the hotel regularly sets up stalls at 
the Kerala IITM, as it has gotten them 
several leads in the past.

There were also more takers for An-
daman and Nicobar Islands from 
Kerala. The travel fraternity clinched 
deals with Darshan Tours and Travels, 
which took part in the trade fair.
Trade visitors at IITM also included 
top brass from international destina-
tion companies.
For small and mid-sized tour oper-
ators and travel agents, IITM Kerala 
proved to be an eye-opener. 
They received valuable leads and are 
expecting more conversions. Compa-
nies that offer online advertising and 
digital marketing services also at-
tended the fair to explore partnership 
opportunities with the travel trade 

fraternity to help boost their online 
reputation.
Simon George, Director of Special 
Care Holidays, a company which 
hosts tours for disabled people, said 
that a trade expo like IITM gives him 
a platform to meet tour operators who 
are willing to think out of the box and 
offer special packages for those who 
are wheelchair-bound.
From the b2c segment, the trade fair 
witnessed college students planning 
a backpacking trip to the mountains, 
parents planning a special family hol-
iday with their teenagers, and newly 
married couples looking for a week-
end getaway.  

Rohit Hangal, Director, Sphere Trav-
elmedia, which organized the travel 
trade expo, said that domestic travel 
is the backbone of India’s tourism 
portfolio. With an estimated 561 
million domestic tourist visits, this 
segment is probably only second to 
China in terms of sheer size. 
“With rapid economic development 
taking place in the country and avail-
ability of greater disposable income 
combined with affordable holiday 
packages, tourism in India is increas-
ing steadily and acts as a catalyst for 
furthering the economic growth,” 
said Hangal.
The state tourism boards doled out a 

lot of support to the India Internation-
al Travel Mart. While Gujarat was the 
‘Partner State,’ Andhra Pradesh and 
Jammu & Kashmir were the ‘Feature 
Destinations’ at the event. Other states 
represented at the IITM include Kar-
nataka, Kerala, Punjab, Rajasthan, 
Tamil Nadu, Puducherry, Madhya 
Pradesh, Telangana, Haryana, and 
West Bengal. Diverse tourism seg-
ments, such as pilgrimage, adventure, 
cultural pursuits, and shopping tours, 
were promoted at IITM Mumbai and 
Delhi. The next edition of the India 
International Travel Mart will be held 
in Kolkata from February 22 to Feb-
ruary 24.

VW BUREAU

Kerala
Highlights
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Israel has recorded a 21% growth in 
Indian tourist arrivals with around 

70,800 travelers visiting the country 
from January to December 2018 vis-a-
vis 58,700 tourists in 2017 and 44,700 
in 2016. This marks a whopping 
growth of 58% from 2016 to 2018, 
as per the statistics released by Israel 
Ministry of Tourism (IMOT).
Hassan Madah, Director, Israel Min-
istry of Tourism India & Philippines, 
said, “2018 has been an outstanding 
year for Israel Tourism in India and 
worldwide as we welcomed a re-
cord-breaking 4.12 million tourists 
into the country. With a rapid increase 
in leisure outbound trips, India is an 
important market for us possessing 
tremendous potential to become one 
of the key source markets for Israel in 
the coming years. We have seen Israel 
emerge as a preferred tourist destina-
tion for Indians owing to its dynamic 
offerings, the opening of more direct 
air routes and relaxation of visa pro-
cedures.”
Over 4.12 million tourist entries have 
been recorded in Israel in the period 
from January – December 2018, an in-
crease of about 14% compared to last 
year. This has resulted in $5.8 billion 
in revenue from tourism in 2018 alone 

with India on the 12th position for in-
coming tourism.
He added, “Our marketing efforts, 
collaborations with travel agents, the 
introduction of Air India’s direct flight 
operations from New Delhi and a fur-
ther increase of frequency on that route 
along with an increase in seat capacity 
on El Al have contributed appreciably 
to the growth numbers. Ministry’s ini-
tiatives to reduce the visa fee for Indi-
ans coupled with the opening of a visa 
application center in Kolkata have been 
seen as a welcoming move to increase 
interest among Indian travelers”.
In March 2018, Air India introduced 
direct air operations from New Delhi 
to Tel Aviv to become the fastest non-
stop flight between India and Israel 
taking a straight route between the 

two countries. Following an over-
whelming response on the new route, 
the national carrier upped its frequen-
cy to five flights a week by November 
2018. In addition to this, Israeli carrier 
El Al introduced a new Boeing 777-
200ER aircraft in November last year 
with increased seat capacity on its 
Mumbai-Tel Aviv route.
On the visa front, the country reduced 
its visa fee to INR 1,100 from its pre-
vious Rs.1,700 charge for Indian citi-
zens along with the initiation of Fast 
Track visa processing. The Embas-
sy also opened a Kolkata Israel Visa 
Application Centre for West Bengal 
and North Eastern states of Arunachal 
Pradesh, Assam, Manipur, Meghalaya, 
Mizoram, Nagaland, and Tripura.
In April 2018, the Tourism Ministry 
rolled out its advertising campaign 
in India to attract the April-June peak 
holiday season incorporating varied 
media platforms like television, print, 
and digital spaces. Among other mar-
keting efforts, IMOT tapped into tier 2 
cities with maiden roadshows in Luc-
know and Kochi alongside Ahmed-
abad, Kolkata, New Delhi, Chandi-
garh, Kochi, Bangalore, and Chennai. 
Popular Bollywood personality and 
actor, Disha Patani also visited Israel 
for a travel magazine cover shoot in 
August last year.

India the 12th source market for Israel
VW BUREAU
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growth and establish an opportunity to create a brand new market. Medium sized 
Indian cities have emerged as one of the fastest growing markets or quality 

leisure products and 'Holiday Expo' is just the perfect Travel Exhibition 
reachout to this very market, thus ensuring your product 

profits to its optimum potential.

VADODARA 
16,17,18 AUG 2019

NAGPUR
 11,12,13 OCT 2019

VIZAG 
18,19,20 OCT 2019

VARANASI 
13,14,15 JAN 2020

COIMBATORE
17,18,19 JAN 2020

SKYROCKETING FIGURES: Around 70,800 Indian travelers have visited Israel 
from January to December 2018.

We have 
seen Israel 
emerge 
as a pre-

ferred tourist destina-
tion for Indians owing 
to its dynamic offerings, 
opening of more direct 
air routes and relaxation 
of visa procedures
HASSAN MADAH
Director, Israel Ministry of Tourism 
India & Philippines
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Maneesh Vijaykumaran 
has been appointed as the 

Director of Food & Beverage 
at the Sheraton Grand Resort & 
Spa. He brings with him more 
than a decade of expertise in 
the hospitality industry. In his 
new role, he will be leading the 
culinary team and his role entails 
introduction of new menus, uphold 
menu standards, ensure high quality 
service, increase food & beverage 
profitability, and manage labor and 
food costs. Hailing from Chennai, 
Maneesh is an alumnus of Institute 
of Hotel Management & Catering 
Technology, Chennai. 

Tridip Chakraborty has been 
appointed as the Front Office 

Manager of Radisson Blu Atria 
Bengaluru. With more than 14 years 
of experience in the hospitality 
sector, he brings to the table a 
strong understanding of maintaining 
smooth relationships between 
the management and guests. In 
his role, Tridip will be in charge 
of supervising all front office 
services and personnel to ensure 
guests receive apt, efficient and 
personalized service.

Parvinder Bual has been 
appointed as the General 

Manager at Taj Falaknuma 
Palace, Hyderabad. Prior to this, 
Parvinder held the position of 
General Manager at Taj Madikeri 
Resort & Spa, Coorg. A Hotel 
Management graduate from the 
Welcomgroup Graduate School of 
Hotel Administration, Parvinder 
joined IHCL in 1997 in the Front 
Office department at Taj Mahal, 
New Delhi.

Mukesh Sharma has been 
appointed as the Executive 

Chef at Sheraton Grand Chennai 
Resort & Spa. In his new role, he 
will be overseeing the functioning 
of the culinary of the hotel, which 
include The Reef, Pelican Deck, 
and Pintail Lounge. Bringing with 
him an experience of over 17 years 
of proficiency in the hospitality 
industry, he has worked with Jaypee 
Palace, Oberoi Hotels, Taj Hotels, 
Radisson Hotels, Starwood Hotels, 
Marriott hotels and was previously 
the Executive Sous Chef at The 
Westin Hyderabad Mindspace. 
Having a penchant towards 
travelling and photography, Sharma 
likes to explore new destinations in 
his spare time.

Radisson Hotel Group has 
announced the appointment of 

Zubin Saxena as its new Managing 
Director and Vice President of 
Operations, South Asia. Saxena is 
also a member of the Group’s Asia 
Pacific executive committee and is 
involved in growing and directing 
the company’s business in South 
Asia. In his new role, Zubin will 
provide counsel to the South Asia 
team. He will be responsible for 
implementing new brand standards 
and delivering on operational 
efficiency.

Stephane Calvet has been 
appointed as the Executive 

Chef of Four Seasons Hotel, 
Bengaluru, at Embassy ONE. 
He joins the pre-opening team of 
this hotel in Southern India from 
Four Seasons Resort Chiang Mai 
in Northern Thailand. Spanning 
several years of culinary journey 
across his Catalan home in 
Southern France, Sweden and 
further East to Japan, China, 
Vietnam, Thailand and now India, 
Chef Calvet still has an innate 
sense of wonder and curiosity. He 
is thrilled about learning the art of 
Tandoor on his Indian escapade.

Subhasish Dutta has been 
appointed as the Director of 

Finance at the Sheraton Grand 
Chennai Resort & Spa. Bringing 
with him over eight years of adept 
experience from the industry, he 
will be leading the finance division 
at the property. As Director of 
Finance, his task entails ensuring 
smooth functioning of the finance 
department along with investigating 
ways to improve profitability 
and analyze markets for business 
opportunities. In the course of his 
career, he has been associated with 
leading hotel brands like Hyatt 
Hotels Corporation and Marriott 
International.

Maneesh Vijaykumaran
Director, Food & Beverage,
Sheraton Grand Chennai 
Resort & Spa

Tridip Chakraborty
Front Office Manager,
Radisson Blu Atria Bengaluru

Parvinder Bual
General Manager,
Taj Falaknuma Palace, Hyderabad

Parvez Nisar has been appointed 
as the Hotel Manager of 

Fairfield by Marriott Pune Kharadi. 
Nisar is an industry veteran with 
almost 18 years of experience in the 
luxury and upscale hotel segment. 
His role as the Hotel Manager for 
Fairfield by Marriott Pune Kharadi 
will be delivering high levels of 
customer service and successful 
positioning of the hotel. He will also 
be responsible for conceptualizing 
programs that enhance customer 
relations, re-align cost management 
in order to increase year-on-year 
profits, staff engagement activities 
and innovation.

Parvez Nisar
Hotel Manager,
Fairfield by Marriott Pune Kharadi

Mukesh Sharma                     
Executive Chef,
Sheraton Grand Chennai 
Resort & Spa

Zubin Saxena
Managing Director & VP-Operations,
South Asia, Radisson Hotel Group

Stephane Calvet
Executive Chef,
Four Seasons Hotel, Bengaluru

Subhasish Dutta
Director, Finance,
Sheraton Grand Chennai 
Resort & Spa

EXECUTIVE 
HIRES
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Sterling Holiday Resorts (India) Limited has won two prestigious awards at the 
8th edition of the ABP Brand Excellence Awards 2018 held in Mumbai. Sterling 
Holidays won the ‘Brand Excellence Award in the Hospitality Sector’ and 
‘Marketing Excellence Award in Travel, Leisure & Tourism Sector’ for marketing 
activities undertaken by the brand this year. Ramesh Ramanathan, Managing 
Director, Sterling Holiday Resorts Ltd. said, Sterling’s constant endeavor is to 
provide meaningful holidays endowed with rich experiences. On behalf of 
Sterling, I thank all our guests for their support and appreciation. Our guests 
have played a key role in strengthening Sterling as a brand.” Sterling has re-
newed its identity as a holiday brand that focuses on curated experiences and 
discoveries for guests, both within and outside the resort, such as night safaris, 
nature walks, authentic culinary experiences and culture trails. The brand 
initiated a host of promotional activities including the launch of a new logo, 
introduction of the ‘discovery mascot,’ social media contests and destination 
films focusing on the experiences guests can have at the resorts. 

India Tourism Development Corporation (ITDC), the public sector under-
taking under the aegis of the Ministry of Tourism, has been collaborating 
with Delhi police to train personnel on behavioral and soft skills through 
Ashok Institute of Hospitality and Tourism Management (AIHTM). The 
two-day training program received excellent feedback from the partici-
pants. The valedictory ceremony was organized on January 6. Rakesh Paw-
eriya, DCP Traffic Outer Range- Delhi; Sanjay Sharma, ACP, Traffic North 
West District; Anita Bimal, General Manager, ITDC, officers of Delhi Police 
and trainers from AIHTM ITDC. Bimal said, “AIHTM has always focused on 
escalating employment, making skilled India a better India. In the past 
too, we have proactively participated in providing quality training and 
skills development training to Air India, CISF, and Tihar Jail, to name a few. 
We are going to plan more programs in the coming quarters for enforcing 
strength and leadership skills in other organizations as well.” 

Muziris Paddle 2019, the two-day kayaking stand-up paddling (SUP) and 
sailing expedition organized by Jellyfish Watersports in partnership with 
Muziris Heritage Project (Kerala Tourism) concluded on January 6. The 
event witnessed participation from over 100 paddlers from India and 
abroad, including Shilpika Gautam, world record holder of paddling the 
entire Ganga River, International paddler Jim Bush from Perth and other 
prominent people. The expedition was managed by Jellyfish Watersports. 
The event flagged off from the Kotturpuram Jetty in Kodungalloor district 
and concluded on at Ocean Blue International Marina at Bolgatty Island. 
Kerala Adventure Tourism Promotion Society (KATPS) CEO Manesh Bhaskar 
inaugurated the closing ceremony. Muziris Heritage Project managing 
director P M Noushad, Jellyfish Watersports founder Kaushiq Kodithodi, 
Rachana Bakshi, Jolly Thomas, and Prasad Thumbani graced the occasion. 
The kayakers covered an overall distance of 40 km. The organizers had also 
teamed up with Switzerland based stand-up paddling group waterwalh.ch 
and Cochin Bikers, a group of bicycle enthusiasts and members of Global 
Sailing Club.

Western Australia’s drive to attract more visitors from India got under 
way this week when 17 Indian inbound tour operators (ITOs) visited Perth 
for a familiarization trip. Supported by the state government, through 
Tourism WA, the fam trip showcased Perth as Australia’s western gateway 
and helped educate the ITOs on Western Australia offers visitors. The trip 
coincided with the first-ever international test cricket match between 
Australia and India at the new Optus Stadium, where the Indian agents 
enjoyed watching the first day of play and got the opportunity to meet In-
dian cricket commentator Harsha Bhogle, the voice of Indian cricket. The 
group also got to sample fresh, local produce and wines in Swan Valley, 
met a Quokka on Rottnest Island, learned about Fremantle’s history, and 
explored Perth and the Swan River on Segways. The visitors particularly 
enjoyed exploring the romantic Indian Ocean coast including watching a 
sunset from Odyssea restaurant at City Beach, just 7kms from the center 
of the city.
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Tourism WA hosts Indian tour operators

Abu Dhabi Food Festival (ADFF) concluded with more than 70,000 visitors 
and food lovers coming together across the emirate, strongly contributing 
to the positioning of Abu Dhabi as a global culinary hub. The two-week 
festival, organized by the Department of Culture and Tourism – Abu Dhabi 
(DCT Abu Dhabi), ran from December 6 to December 22, incorporating 
an outstanding line-up of food and beverage events, including World of 
Food, Festember, Big Grill, SIAL Middle East, the ADFF Scavenger Hunt and 
TimeOut Restaurant Week. Reflecting on another successful edition of 
ADFF, HE Saif Saeed Ghobash, Undersecretary at Department of Culture 
and Tourism - Abu Dhabi, said, “ADFF has once again successfully attract-
ed a huge number of residents and visitors alike, who not only enjoyed 
tasty cuisines from some of the best chefs from around the globe, but also 
the very best food-related experiences available anywhere in the world 
today. This year has seen a packed program of delectable offerings that, in 
my view, further cement Abu Dhabi’s position as an international hub of 
culinary inspiration.”

The inaugural of the new Cake Shop at The Ashok by KJ Alphons, Minister 
of State (Independent Charge) for Tourism, added sparkle and glitz to the 
New Year Eve Celebrations at The Ashok. The recently opened outlet will 
offer an array of new delectable bakery and confectionery delights that 
would combine exotic modern flavors for the contemporary palate. Saty-
ajeet Rajan, IAS, Director General (Tourism), Ministry of Tourism; Ravneet 
Kaur, IAS, Chairperson & Managing Director (C&MD), ITDC; Piyush Tiwari, 
Director (Commercial & Marketing), ITDC and various dignitaries were 
present to grace the inauguration. Vijay Dutt, General Manager, The 
Ashok, New Delhi, said, “The Ashok Cake Shop is another feather to the 
gourmet world of the hotel. Marking the New Year, this patisserie is a sou-
venir to the city and guests visiting the hotel.” The Ashok Cake Shop offers 
hand-crafted bread, croissants, tarts, chocolates and an elegant assort-
ment of savory as well as freshly prepared cakes, pastries, and truffles.

Pullman & Novotel New Delhi Aerocity organized ‘Family Day’ at the hotel for 
its employees. Human Resource team of the dual-property encouraged the 
employees to invite their families for a memorable and eventful day. The occa-
sion witnessed fun activities such as hoopla, gun shooting, paintballs in which 
the guests actively participated. There was a separate fun session for children 
too. Guests relished the lavish buffet comprising various delicacies prepared by 
the culinary team. The event was conducted in an effort to promote work-life 
balance. With the help of engaging events likes these, the dual property encour-
ages team bonding while enabling employees able to spend some quality time 
with their families at work. Srinivas Rao, Director of Talent & HR, said, “Pullman & 
Novotel New Delhi Aerocity focuses on employee relation building and makes 
them spend quality time with their family. This is just one of the ways we adopt-
ed to honor their families who have placed their trust in us.”

The Fern Residency, Jaipur, hosted a large gathering of travel agents from Delhi 
recently. Among those who attended the two-day trip to Jaipur were representatives 
from over 20 travel agencies such as Cox and Kings, Sita, Unwind, Divine Travels, Gita, 
Indaah, and Indian Routes. The Fern Residency opened in October last year and is 
a midscale hotel located in the city center of Jaipur. This is The Fern Hotels’ second 
property in the Pink City. Ideally suited for both business and leisure travelers, the 
hotel has 85 well-appointed rooms with a contemporary design offering the highest 
level of comfort. Dining options in this newly built property include a multi-cuisine 
restaurant, Aura and 100 ft Above, a resto-bar. The elegant banquet facility Emerald 
is equipped with the latest business services for conferences and social events. 
Noshir Marfatia, Sr. Vice President - Sales & Marketing, and Mohit Sharad, General 
Manager - Sales and Marketing (North & East India), along with their sales team from 
The Fern Hotels & Resorts, India’s leading environmentally sensitive hotel chain, were 
present to welcome these key partners and show them the newly launched property. 
The travel fraternity also had an informal interaction with the owners of The Fern 
Residency, Jaipur, Harish Jagtani and Sunita Jagtani.
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