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As 2018 draws to a close, it’s 
time to look back through 

the moments that defined it. Both 
inbound and outbound tourism 
witnessed great change – and mostly 
for the better.
For the travel trade community, it’s 
been a busy year with the launch of 
new hotels, tour packages, tourist 
attractions, and ad campaigns.
On the global stage, work has already 
begun on promoting inclusive 
tourism, which involves the middle-
class traveler, who is now willing to 
spend a huge chunk on world tours.
The focus this year was also on 
sustainable, eco-friendly tourism. 
Several hotel chains around the 
world have reduced the use of plastic 
and are now using compostable or 
biodegradable alternatives. This 
has resulted in an increase in eco-
friendly tourist spots around the 
world.
2018 also focused on the potential 
of social media campaigns. The 
stakeholders of the travel and 
hospitality industry innovated 
to make destinations and hotels 
hashtag friendly. For both solo and 
group travel, recommendation on 
Instagram, Facebook, and Twitter 
was the key deciding factor.
Across the globe, tourism boards, 
hotels, travel agents, and tour 
operators were actively engaging 
with potential customers by 
participating in travel expos, trade 
exhibitions, and roadshows.
The greatest tourism expo this 

year was World Travel Market 
(WTM) London, which shared BIG 
travel ideas and state-of-the-art 
product innovations. With hashtag 
#ideasarrivehere, the event served as 
a platform to engage in meaningful 
conversations that would help shape 
the travel industry.
Back home in India, the government, 
along with the Ministry of 
Tourism, is actively participating 
in roadshows — both international 
and domestic — to increase tourism 
traffic in the country. In June, 
Minister for Tourism KJ Alphons 
attended a series of ‘Incredible 
India’ roadshows in New York, 
Chicago, and Houston to promote 
the spectacular landscape of India. 
The ‘Incredible India’ website was 
also revamped to make it more user-
friendly.
In October, the Gujarat government 
unveiled the Statue of Unity, the 
world’s largest statue. The colossal 
effigy of Sardar Vallabhbhai Patel 

stands at 182m. Within two weeks of 
its inauguration, the statue attracted 
over 1.3 lakh tourists from around 
the world. An impressive feat 
indeed!
Kerala Tourism taught us one of 
life’s greatest lessons: That disaster 
may strike any moment, but with 
hard work, perseverance and 
persistence, it’s possible to spring 
to life and accomplish even greater 
things.
As the year draws to a close, it’s 
now time to reflect and ask the right 
questions: What have you learned 
this year about your business? 
What have you learned about your 
competitors? What makes some 
great and others weak? What best 
practices should you adopt to propel 
your business forward?
I hope the answers to these questions 
will help you prepare for 2019.

2018: Every end is a new beginning
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Austral Hotel
St Denis

(Standard Room)

EURO 650
per person

sharing double

Bellepierre
St Denis

(Classic Garden Room)

EURO 755
per person

sharing double

Akoya Hotel & Spa
Trou D’eau La Saline Les Bains

(Superior Garden View Room)

EURO 940
per person

sharing double

4 Nights 5 Days Package
Travel Period: Between 10 December 2018 – 25 March 2019 (excluding Peak Season)

Inclusions
04 Nights accommodation on BB Basis

Meet & Assist at the Airport
Return Airport Transfers (Arrival & Departure) on SIC Basis

FFull day Tour in Cirque Salazie (including Local lunch with drinks, English Speaking Guide & AC vehicle)
Full Day Tour to the Volcano (including Local lunch with drinks, English Speaking Guide & AC vehicle)
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Atlantis-The Palm in Dubai has partnered with Warner Bros. Pictures for the Aquaman movie launch to give guests 
and visitors a taste of what it’s like to live the life of the aquatic superhero. The ocean-themed entertainment 
resort is offering fans a chance to harness his superpowers by “breathing” underwater and exploring the deep, 
with 20% off general online admission prices on all dive activities in The Ambassador Lagoon on visits from 
December 12 to January 31. Guests simply need to present an Aquaman movie ticket to avail offers on activities 
including Atlantis Aquatrek, Ray Feeding, Shark Safari, Ultimate Snorkel, Dive Discovery, Dive Explorer and the 
chilling Predator Dive. Guests and residents can also book the ‘Aquaman Staycation Package,’ which includes a 
three-night stay in a room or suite with a complimentary Aquatrek experience for two guests.

JW Marriott Hotel Pune has partnered with 
Asian Art House to display riveting art by over 
15 acclaimed artists like Manoj Das, M.F. Husain, 
Amit Bhar, Laxman Aaley, Bhaskar Rao Botcha, 
Sangeeta Babani and Thota Laxminarayana, 
among others. The hotel has also unveiled a 
new art series called, ‘Shades of Asia,’ a mélange 
of Indian and Vietnamese art. To introduce its 
patrons to this stunningly splendid collection, 
the hotel hosted a Wine and Cheese evening 
on December 15 and a specially curated Italian-
style Art Brunch at Alto Vino on December 16. 
The exhibit features 20 stunning artworks, each 
masterpiece amalgamating and expressing the 
sensibilities and distinct imagery of the two 
countries – India and Vietnam.

NYC & Company, New York City’s official destination marketing organization, has unveiled its refreshed 
digital-first global tourism campaign, ‘Famous Original New York City.’ The campaign intends to reach 
travelers around the world, celebrating the personal ways NYC can be experienced. “The campaign is 
designed to reinforce New York City’s fundamental values of diversity and inclusion and its world-class 
welcoming spirit,” said NYC & Company President and CEO Fred Dixon.” In partnership with Facebook 
and Instagram, the campaign will utilize content marketing that has been developed to attract audience 
members with specific interests and behaviors. Artificial intelligence will target social media users with an 
intent to travel, ultimately encouraging visits to the campaign landing page, where dynamically generated 
content—pegged to the travel affinity of interest—will live, along with market-specific travel offers.

Dubai resort throws in Aquaman experience

Marriott unveils a blend of 
Indian & Vietnamese art

New York City launches a new campaign

Azaya launches Blue Iris 
in Goa
Blue Iris, a ’quintessentially Goa’ beachfront 
shack style restaurant, has recently opened 
at Azaya Beach Resort, Goa. A shack-style 
luxury beach restaurant set amidst the pow-
der white sands of Benaulim beach with pri-
vate cabanas, Blue Iris is all about a relaxed 
dining experience in south Goa. Guests 
can indulge in sunset cocktails or enjoy the 
‘Grills of the World’ from the comfort of their 
lounge-bed.

Sarovar expands 
footprint in Bengaluru
Further expanding its presence in South 
India, Sarovar Hotels has announced the 
signing of its latest hotel in Bengaluru.  This 
will be Sarovar’s sixth hotel after La Marvella 
Sarovar Premiere, Davanam Sarovar Portico 
Suites, RBD Sarovar Portico, Radha Hometel, 
and Radisson Blu. The total inventory of Sa-
rovar in the city will cross 700 rooms with the 
addition of Shravanthi Sarovar Portico to its 
portfolio. “After covering the IT and commer-
cial hubs of Koramangala, ORR, Whitefield, 
and Jayanagar, we are delighted to sign 
our next hotel in the heart of JP Nagar. The 
Shravanthi Sarovar Portico is well connected 
and centrally located and will appeal to the 
business as well as the leisure traveler,” said 
Anil Madhok, Executive Chairman, Sarovar 
Hotels.

ZostelX to offer offbeat 
accommodations  
Zostel, Asia’s largest chain of backpackers’ 
hostels, has announced the launch of its 
new sub-brand ‘ZostelX,’ which will bring 
handpicked offbeat alternate accommo-
dations under one umbrella for Indian 
travelers. The new offering will cater to the 
growing class of new-age travelers seek-
ing a more immersive and authentic travel 
experience by offering local homes, farm 
stays, chalets and other such alternate ac-
commodations options. To begin with, the 
company will foray into the alternate ac-
commodation segment with four offbeat 
homes in different valleys of Himachal 
Pradesh, namely Laida, Kothgarh, Cheog, 
and Rumsu. 

Simon Shopping wins 
Travel + Leisure award
Simon Shopping Destinations was award-
ed the ‘Best One-Stop Shopping Destina-
tion’ by Travel + Leisure India’s Best Awards 
2018. The ceremony was held at ITC Mau-
rya Hotel, New Delhi, on November 12. The 
Joint Managing Director of Sartha Global 
Marketing, Sunil Puri, accepted the award 
on behalf of Simon Shopping Destinations. 
Invitees of the award functions included 
opinion leaders from various industries, 
members from the hospitality and aviation 
industries, boards and international digni-
taries. Puri said, “With over 100 properties 
spread across the United States of Ameri-
ca, Simon Shopping Destinations offers an 
unparalleled range of shopping options at 
their malls, The Mills and Premium Outlets. 
We look forward to welcoming more and 
more Indian visitors to these properties.” 
More than 100 Simon Malls, Premium Out-
lets and The Mills are located in or near 
major markets such as New York, Orlando 
and Las Vegas.
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The festive season officially kicked off at Sands Resorts Macao with The Venetian Macao and The Parisian Macao 
transformed into enchanting winter wonderlands, complete with spectacular Christmas trees, a genuine ice 
skating rink, fun markets, superb entertainment, and delicious food and drink treats. The highlight of the 
launch event was the official unveiling of the stunning 50-foot inverted Christmas tree which hangs from the 
ceiling. Guests can also enjoy The Eiffel Tower’s Grand Illumination Show Christmas Edition light performance 
which runs until December 30. The Winter in Paris activities also includes twinkling tree decorations, lights, 
and festive reindeer, along with a real ice skating rink at The Eiffel Tower Level 7 observation deck, where they 
could try skating and special winter-themed cuisine. The ice rink will be available until January 6.

Ginger opened its first prototype hotel with a 
completely new brand identity at Panjim, Goa, 
after an intensive repositioning exercise. The 
current portfolio of the other 45 plus hotels will 
be repositioned reflecting the new brand identity 
and brand promise. Ginger will introduce the 
lean luxe segment, the first of its kind in India. 
Puneet Chhatwal, Managing Director and CEO, 
The Indian Hotels Company Limited said, “The 
Ginger brand journey is aligned to Aspiration 
2022 that defines a brandscape that addresses 
diverse customer segments and price points. 
It will be an important growth vehicle for the 
company and we are looking at quickly scaling 
up the brand to a large number of hotels across 
India.” The new identity of Ginger presents a 
co-existence of contrasts through re-imagined 
spaces blurring the lines of work and play, 
bringing about a fusion of global and local 
and create experiences that are vibrant, quirky, 
intuitive, and smart.

Sands Resorts Macao launches Winter Extravaganza

Ginger unveils a brand 
new look

Yatra ties up with Agoda 
to rope in more tourists
Yatra has entered into a strategic partner-
ship with Agoda, one of the world’s fastest 
growing online travel agents, to offer its In-
dian hotel rooms to Agoda’s global travelers. 
Under this agreement, Agoda, will now have 
access to Yatra.com’s inventory of more than 
100,000 accommodation options in over 
1300+ Indian cities and towns. The addition 
of Yatra’s inventory with real-time pricing on 
Agoda website and the Agoda app will pro-
vide international travelers access to a larger 
selection of ideal and relevant accommo-
dation to suit their travel needs. “Providing 
a wide choice of real-time hotel inventory 
helps ensure a seamless travel booking ex-
perience. We believe this alliance will not 
only prove beneficial for Agoda’s custom-
ers but will also be valuable for our hotel 
partners, by providing them incremental 
global traveler demand,” said Dhruv Shringi, 
Co-Founder, CEO of Yatra.

The Park Baga wins 
Conde Nast award
The Park Baga River-Goa has bagged the 
‘New Favorite Leisure Hotel in India’ award 
at Conde Nast India’s Readers Travel Awards 
2018’ in New Delhi. The award celebrates 
the best in the travel industry across ho-
tels, destinations, airlines, spas, websites, 
apps, cruise lines, and more. This prestigious 
award was a result following the voting pro-
cess via readers spanning two months. Re-
cently launched, The Park Baga River is the 
first adults-only property situated at one of 
the most sought after and picturesque areas 
of the Goan coast.

Alila Diwa Goa opens a 
new cocktail bar
Inspired by craft and inventiveness, Ali-
la Diwa Goa’s much-awaited cocktail bar, 
Courtyard Bar, specializes in the art and al-
chemy of taste. Conjuring the true flavors 
of fine fruits and botanicals, mixes of a rare 
quality are carefully calibrated, alongside 
timeless classics. The menu offers a unique 
taste of India crafted from spirits and mixers 
infused in-house with local spices, and build 
your own gin and tonics. Sachin Shet, Gen-
eral Manager of Alila Diwa Goa, said, “The 
Courtyard Bar is aimed at offering our guests 
a flavor of Indian traditions which evokes a 
feeling of homecoming. The menu at the 
Courtyard Bar consists of uniquely created 
drinks that embrace local taste. Set in the 
warm surrounding of a traditional Indian 
courtyard, the bar offers a calming experi-
ence for our patrons.”  

Outrigger Mauritius 
adds new nightclub
Outrigger Mauritius Beach Resort has add-
ed a nightclub, an adult bar, a teens club, 
cooking classes and cocktail making to its 
guest attractions. The popular 181-key re-
sort on the idyllic southern tip of Mauritius 
has opened the Onyx nightclub. The outlet 
is aimed at groups staying at the resort, es-
pecially those who use the purpose-built 
Crystal marquee for events. Guests can now 
continue the party after hours at the Onyx 
that features space for 200 guests, dance 
floor, DJ console, bar sitting area and an area 
for catering.

Indian tourists are increasingly looking at Switzerland as a travel destination because of the plethora of 
options it offers. To showcase these diverse options to Indian travelers, Switzerland Tourism has taken its 
multiple offerings across Mumbai, Pune, Kolkata, and Delhi through its recently concluded annual roadshow 
that saw participation from hoteliers, transport partners, mountain excursion companies, and other local 
representatives from Switzerland. “This year has also been a very exciting one for Switzerland Tourism with the 
passionate and effervescent Ranveer Singh continuing as our brand ambassador. His charm and energy are 
unparalleled, and he has showcased Switzerland in a very attractive and diverse light, be it adventure, sports, 
culture, food, new destinations or experiences,” said Claudio Zemp, Director-India, Switzerland Tourism. 

Ranveer Singh campaign boosts tourism in Switzerland
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How Indian 
Travelers are 

Ringing in the 

This holiday season, more Indians will be flying overseas to celebrate 
Christmas and New Year. Recent findings from Cox & Kings indicate 

that many travelers from India are expected to fly off for international 
vacations in New York, Finland, Austria, Budapest, Norway, and Canada. 
These travel enthusiasts are also interested in Europe’s Christmas markets, 
Dubai Shopping Festival, Hong Kong winter fest and Beach Christmas at 
Bondi Beach, Australia.
Dubai shopping festival which will be held from December 26 to January 
28 is also attracting a number of Indian visitors. One more key attraction of 
Dubai is amazing fireworks that tourists will get to witness during this time 
of the year.
Meanwhile, in Europe, Christmas markets, Christmas Eve parties, and New 
Year Eve treats are the highlights of European destinations. Christmas markets 
in Germany, France, and Croatia are the most popular ones.
Most of these markets start in mid-November and continue till the third or 
fourth week of December. During this period, the shops and iconic structures 
are decorated for Christmas celebrations. Rovaniemi, home to Santa Clause 
Village, is the main attraction this year along with Santa Park which interests 
children more but also features ice sculptures and quaint shops. As a result, 
the demand for international holidays for December 2018 and January 2019 
has increased by more than 20%.

Increase in domestic tourism
The response to domestic tours has also increased by 15%. Beach destinations 
in Konkan region of Maharashtra, Goa, and Andaman are trending the most 
followed by Rajasthan and snow destinations such as Manali, Sonmarg, 
Patnitop, Kufri and Auli. The demand for domestic snow destinations has 
been surging since the past few years mainly for the fun activities such as 
skiing, snowball fight, snow tubing, and snowmobile safaris.

Christmas cruise
According to Karan Anand, Head Relationships, Cox and Kings, Christmas 
and New Year cruises have been a craze among luxury-seeking travelers. 
This year, cruises starting from Mumbai and Cochin are receiving a fabulous 
response from Indian vacationers along with Singapore cruises. Adventure 
enthusiasts are ready to welcome the New Year in their own style. “We are 
receiving a great response for our Trip 360 adventure expeditions departing in 
December such as Everest Base Camp Trek, Har Ki Dun Trek, Ice Climbing 
Course Manali, Mumbai to Goa coastal cycling, Sandhakphu Phalut Trek, 
Kedarkantha Trek, and scuba diving in Thailand- Phuket. The demand for 
adventure holidays has surged by 10% as compared to the same period last 
year,” he said.

 IMAGE CREDIT: TYLER DELGADO

VW BUREAU

This December, Indian 
travelers are heading 
to Christmas markets 
in Germany, France 
and Croatia.

Festive Season
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Today, hoteliers spend most of their 
time trying to ‘beat the OTAs’ 

by focusing primarily on increasing 
their direct bookings; that’s a fantastic 
tactic BUT it’s not the only one that 
you should be using to boost your 
property’s occupancy, ADR and 
RevPAR, while cutting the cost of 
acquisition.
Here’s a throwback for you - 
remember the GDS?
In recent years, has your property 
been using it to bring in high-value, 
corporate guests or other guests who 
decide to book with travel agents?
Or have you put it aside as, yet 
another, time-consuming task that 
won’t yield as much as revenue as the 
online channel?
If you’re most hoteliers – especially 
those at small, independent properties 

with a small revenue management 
team – your answer would most likely 
be the latter.
Are you guys fans of Michael J. 
Fox? (Who isn’t… am I right?) If 
so, you’ll love this article because 
I’m going to bring the GDS Back 
to the Future! While it has been 
overlooked by many hoteliers, the 
GDS is still a very viable booking 
channel – and one that you should 
reintegrate into your revenue 
management strategy today!
Here’s why the GDS just makes Good, 
Darn Sense as a new/old distribution 
channel:
It’s not old-school; it’s a classic
About 15 years ago, when the OTAs 
were gaining steam and consumers 
were jumping onboard the online 
train, headed west (or east, or north, 
or south), most hoteliers decided to 
throw their eggs (rooms) into one 

basket (channel) and put the tried-
and-true methods (the GDS) on the 
back-burner when they experienced 
the success of the online channel. 
And, yes, I know that this played out 
during a recession when tourism was 
tanking and, because of the OTAs, 
many properties survived that very 
difficult time. That being said, the 
online channel wasn’t a saving grace 
for all segments of the industry; as its 
popularity grew, the need for travel 
agents (and the GDS) plummeted, 
leaving many (formerly) successful 
travel agents without jobs.
Fast forward, 15 years…
The use of travel agents is, once 
again, on the rise – in fact, 2018 
was actually nicknamed the “Year 
of the Travel Agent” by some - as 
they are now highly valued for 
their expertise and prized on their 
ability to build complex, multi-stop 

itineraries quickly, affordably and 
with little fuss. They also appeal to 
the luxury segment of travelers, who 
want to the best possible experience 
and are happy to pay a little bit more 
to make sure it happens.
Did you know that, in 2016, GDS 
bookings were outpacing direct 
bookings? Seems crazy, but it’s true: 
“hotels’ direct bookings increased 
by 0.8%, whereas the GDS channel 
increased by 1.3 % during the same 
period, a rate that is 60% greater.”
Lower cost of acquisition than 
typically paid to the OTAs
Blame in on the long-term effects of 
sky-high OTA commissions rates, but 
it seems like hoteliers today balk at the 
mere mention of a fee or commission 
on a booking; taking home anything 
less than 100% of the revenue 
from each booking has become 
unacceptable, so I can understand 

DARN SENSE
GOODGDS=

MARK LEWIS BROWN

HOSPITALITY
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why many hoteliers are automatically 
disinterested in travel agents and GDS, 
simply because there is a fee associated 
with obtaining bookings through that 
channel.
I totally understand that feeling; 
after years and years of giving 
away huge chunks of revenue for 
each booking, I’d probably feel the 
same way. But, do you remember 
that saying: “That’s like cutting off 
your nose to spite your face”? Well, 
that’s exactly what hoteliers are 
doing when they eliminate effective 
distribution channels just because 
they have a cost of acquisition, based 
on principle alone.
Yes, fees suck… we all hate them; 
however, “hotels pay a fee of about 
20 percent on a booking when they 
sell a room on a global distribution 
platform,” so, on average, it is a much 
smaller percentage than what most 

hotels pay in commissions to the top 
OTAs.
If you’re like most hoteliers, even 
though you’ll gripe and grumble about 
the OTAs all day long, you still use 
them – and pay the high commission 
rates that the top sites charge – because 
you know it works. The same applies 
to the GDS.
With the GDS, you have the 
opportunity to sell your rooms in 
bulk (hello, corporate bookings!) and, 
via travel agents, your property will 
have visibility to even more potential 
guests. Win/win!
Mo’ GDS, Mo’ Money
The cost of acquisition of a booking 
from the GDS/travel agents is lower 
(than the OTAs) AND it gives your 
property visibility to a whole new 
segment of travelers: corporate and/
or luxury travelers.
Unlike leisure travelers (many of 

whom book based primarily on price), 
corporate travelers are less concerned 
about the rate, and instead are more 
likely to choose a hotel based on 
the location, business amenities 
available onsite, etc. than on price. In 
addition, business travelers typically 
spend more money on-site (on food 
and beverage, etc.) per stay than 
leisure travelers (hurray for expense 
accounts!), increasing ancillary 
revenue earned from their stay as well.
Unlike the OTAs (where you’re just 
throwing 30% of your revenue out 
the window), you are more likely 

to break-even on GDS bookings 
because the higher room rates PLUS 
the ancillary revenues earned from 
business travelers will often offset the 
fees/commissions paid to obtain the 
booking.
As you can see, there are lots (three… at 
least!) of reasons that the GDS is, once 
again, a viable a viable distribution 
channel for your property – no matter 
your property type, your location or 
your star rating - so adding the GDS 
back into your property’s distribution 
strategy today, just makes…Good, 
Darn Sense.

The author is the CEO and  President at Vertical 
Booking USA. Vertical Booking is a leading, global 
reservation technology provider with hotel clients 
in more than 108 countries worldwide, offering 
solutions translated into 29 different languages and 
usable in all currencies.



Voyager’s World  |  December 2018  | P12

The only festival to appear in the ‘Discovery Channel – Top 25 World Travel 
Experiences,’ Edinburgh’s Hogmanay is one of the world’s best New Year 
celebrations comprising three days of spectacular events that includes the 
likes of live music, street entertainment and much more. Don’t miss out on the 
breathtaking fireworks display, set against the backdrop of the iconic Edinburgh 
Castle on the opening night of the celebrations. On the second day, you have the 
Torchlight Procession, where you can blaze through the city accompanied by a 
cast of pipers and drummers, bear a torch or grab a spot and watch the river of 
light flow through the heart of Edinburgh. The Torchlight Procession will take 
you through the heart of Edinburgh’s Old Town, down the Royal Mile and into 
Holyrood Park.

Hogmanay Festival 
December 30 - January 1, Edinburgh

Into its fifth year now, Rise Festival is a six-day snow, music, adventure and 
well-being festival. With a focus on winter themed well-being as well as music, 
Rise Festival will find favour with ski holiday lovers. With an impressive range 
of mountain peaks to scale accompanied by ice-cold refreshments, Rise has a 
good mix of new music and winter well-being experiences. Annie Mac, David 
Rodigan, Jasper James and Theo Kottis will be some of the artists who will be 
putting in spirited performances. And all this action is happening at Les 2 Alpes, 
which has guaranteed snow all year round, conducive for some early season 
action. The organisers have put in much effort to source the highest quality 
skis with easy pickup locations and bargain prices. Cheese tasting, paragliding, 
snowmobiling, Alpine Yoga, helicopter rides and more await you at this year’s 
edition. 

Rise Festival
December 15 - 22, France

Amsterdam Light Festival brings together visitors and artists from 
all over the world in the dark winter period. By exhibiting high 
quality and innovative light art in the public space, the festival aims 
to involve, inspire and enlighten its visitors, artists and partners. The 
seventh edition of the fest sees more than 200 art installations by 30 
artists from 16 countries around the world. Felipe Prado brings to you 
the ‘Picto Sender Machine’, which allows you to create a message 
using only your silhouette. British artist Gali May Lucas has on 
display a bold, literal representation of ‘The Medium is the Message’, 
which will make all the more sense if you were to see it in person. 

FESTIVALS
WORLDof the

Amsterdam Light Festival
November 29 - January 20, Amsterdam
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The history of the festival has its roots in the 18th 
century when African slaves imported to the Bahamas 
were given three days off during the Christmas season, 
which they used to celebrate by singing and dancing in 
colourful masks, traveling from house to house, often on 
stilts. The liveliest and largest of the sensational Bahamas 
Junkanoo party parades is in Nassau, but you can also 
experience the carnival atmosphere on Grand Bahama 
Island, Eleuthera and Harbour Island, Bimini, The 
Exumas, and The Abacos. As the Junkanoo parade moves 
through the streets of downtown Nassau in the early 
hours of the morning (generally from 2am to 10am), the 
energy of the dancers and the beat of the music motivates 
the vast crowds of supporters and spectators to watch this 
soul-stirring festival. At the end of the famous Junkanoo 
procession, judges award cash prizes for the best music, 
best costume, and best overall group presentation.

Saints mean a lot to Guatemalans (natives of Mexico), and it is certainly reflected 
in the vibrant celebrations held in their honour. Chichicastenango (a Mexican 
town), also known as Chichi in short, celebrates its patron Thomas for an entire 
week between December 13 and 21. This great highland party consists of parades 
and fireworks; but the main show takes place on the last day of the festival when 
30-meter high wooden poles are set in the plaza near the Church of Saint Thomas, 
and pole flyers swing around on the ropes from the top of the pole to the ground 
to the sounds of marimba music. Some of the flying dancers are tied with the 
ropes around their hands, whereas others have it wrapped around their ankles, 
which can come across as slightly frightening to a first-time traveler. 

Live jazz-funk act, wonderful feasts, 100+ activities to recharge your 
mind, body and soul, 3-D hyper-real sound and light experience, inspiring 
conversations with thought leaders and more await you at this festival, which 
intends to encourage, develop and innovate creative solutions for sustainable 
living and bring together a global community to celebrate them. Traditional 
farming methods are used at the festival, which also aims to inspire with 
architectural experiences that encourage creativity but also showcase how the 
sustainable and the spectacular can go hand-in-hand. Watch out for the Scratch 
Talks series, where the spotlight is on eco-heroes, who engage in story-telling 
their vast ranging experiences. For food connoisseurs, you have an array of 
options to try out from like plant-based diets, Thai street food, and more.

Running since 2003, Rhythm and Vines is New Zealand’s longest running music 
and camping festival and plays host to over 20,000 party goers each year who 
have made the journey to Gisborne to celebrate New Year’s with their friends. 
This award-winning New Year Eve music festival held at Waiohika Estate, 
Gisborne has the likes of local boys such as The Black Seeds, Aussies Tame 
Impala and Cut Copy, Calvin Harris, Mark Ronson and N*E*R*D performing, 
spread across three days on five stages. It’s not all about music though. Pool 
parties run from day to night at each of the camp’s three swimming pools, there’s 
volleyball on the beach, you can take boat trips to Taumotu Island (which also 
happens to be the area’s best surf spot), spot dolphins in the ocean and rock-slide 
on an inflatable ring by Rere Falls. 

Junkanoo Festival
December 26 - January 1, The Bahamas

Fiesta de Santo Tomás 2018 

Wonderfruit Festival

Rhythm and Vines Festival

December 13 - 21, Mexico 

December 13 - 16, Thailand

December 28 - 31, New Zealand
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The spectacular state of Jharkhand 
grabbed the center stage at the 49th 

International Film Festival of India. 
The fest, which is being held at Panaji, 
Goa, began on November 20 and will 
conclude on November 28.
The festival showcased 212 films from 
over 68 countries. In the Indian film 
category, movies such as Udaan and 
the famed sports biopic, MS Dhoni: 
The Untold Story, stole the hearts 
of thousands of movie enthusiasts 
who attended the fest. These all-time 
favorites were shot in Jharkhand. 
Movies such as Death in the Gunj, 
Ranchi Diaries, and Begum Jaan were 
also screened.

Jharkhand is home to some of the 
biggest celebrities, including cricketer 
MS Dhoni, actress Priyanka Chopra, 
archer Deepika Kumari, actor R. 
Madhavan, and famed movie director, 
Imtiyaz Ali.
Jharkhand is vastly unexplored. 
However, as visibly evident, 
Bollywood has been focusing on the 
region and promoting the sights and 
sounds of the state through movies. 
Nastik, an Arjun Rampal film, is being 
shot in Daltonganj, and Japla, a Sunil 
Shetty-starrer, Koylanchal, will be 
covering different areas of Jharkhand.
Jharkhand has been selected as the 
State of Focus for 49th IFFI 2018 
and Jharkhand Day was celebrated on 
November 24 as part of the festival.

In an effort to boost tourist count 
from Tamil Nadu, Karnataka’s 

tourism department organized a 
roadshow on December 8 at Hotel 
Westin, Velachery, Chennai. The event 
promoted destinations, hotels, resorts, 
homestays and service providers from 
Coorg.
The B2B roadshow had over 200 travel 
agents from Chennai and over 35 
discerning trade partners from Coorg. 
Under the theme, ‘Destination Coorg,’ 
the event showcased the scenic beauty 
of Coorg, which is considered one 
of the most vibrant tourist locales in 
Karnataka.
The objective of Karnataka Tourism 
is to promote Coorg as Leisure, MICE 
and Wedding Destination.
The roadshow enabled B2B 
interactions and presentations that 

showcased the destination to travel 
trade agents. The roadshow projected 
different aspects of the tourism 
product of Coorg such as its natural 
beauty, adventure spots, pilgrimage 
destinations, coffee tourism products, 
homestay experiences, and many more 
to Chennai and the Tamil Nadu market 
as a whole.
Package Tours from KSTDC
Giriraja, Tour Manager from KSTD, 
said, “The department has introduced 
new package tours to fit the specific 
needs of tourists which were 
designed taking into consideration 
the requirements of the tourists, 
and KSTDC would help plan the 
entire itinerary providing a seamless 
tour experience. Services offered 
in the package include transport, 
accommodation, and sightseeing. 
We are also offering online booking 
facilities on our site www.kstdc.co”

To promote sustainable 
and ecotourism in 

the state, Maharashtra 
Tourism Development 
Corporation (MTDC) has 
introduced bicycles at tourist 
spots, Ganpatipule and 

Mahabaleshwar.
Both Ganpatipule and 
Mahabaleshwar have been 
recognized by the MTDC as 
nature and beachside resorts, 
where proper cycling posts 
have been created offering 
travelers the opportunity 
to hire bicycles. MTDC 

has developed this with the 
assistance of local operators. 
Bicycle tours can be availed 
at Rs20 per hour and Rs100 
for 24 hours at Ganpatipule. 
Similarly, gear bicycles are 
available at Rs100 per hour 
at Mahabaleshwar due to its 
hilly terrain.

MTDC supports a world-class 
cycling infrastructure in the 
state. These bicycle tours will 
certainly offer dedicated cycle 
tracks, which will inspire 
commuters to select cycling 
over cars leading to less 
pollution.
Chandrashekhar Jaiswal, 

General Manager, MTDC, 
said, “We have received 
overwhelming response 
for hiring of these bicycles 
at Ganpatipule and 
Mahabaleshwar. We believe 
that the best eco-friendly way 
to explore a destination is by 
foot or by cycling.”

Coorg roadshow attracts travel agents from TN

Maharashtra Tourism introduces bicycles at tourist spots

Jharkhand Tourism steals 
the show at IFFI, Goa

Awarded 
“Best Online Product”
at IITM, New Delhi, 2017

 Fully Browser based Software

 Multiple User Login

Enquiry Management

     Tour Itinerary & Tour Quotation

          Billing (10 types) & Credit Notes

               Package Tour, Hotel & Vehicle Voucher

                     Receipt/Payment Cash & Bank entries

                           Auto GST Calculation & Report Generation

                                   Pro�t & Loss Report

Special Price for Travel Agencies INR 10,000
O�er for Limited Period

For free Demo & Purchase, Please contact
Mr. Pushkar Gokhale: +91 9822498293  |  7774098988  |  020-24466699

Email: enquiry@travelsoft.in

VW BUREAU

VW BUREAU

VW BUREAU

SELLING  COORG: ‘Destination Coorg’ roadshow was inaugurated in Chennai by 
Ravindra, Deputy Director, Department of Tourism, Karnataka; Sadananda, Vice 
President, Hotels & Restaurant Association of Coorg; Rathnakar, Jungle Lodges & 
Resorts Ltd and Rohit Hangal, Director, Sphere Travel & Exhibitions Pvt. Ltd.

STATETOURISM

IN THE SPOTLIGHT:  Amit Khare Secretary, Ministry of Information & Braodcasting, 
inaugurates the Jharkhard Pavilion at IFFI in Goa on November 21.



WELCOME TO 
YAS ISLAND ABU DHABI
A world of opportunity awaits you at Yas Island! Located 
just 25 minutes to Abu Dhabi and only 45 minutes to 
Dubai, guests will discover worlds within worlds as they 
explore the various charms Yas Island has to offer.

Thrill. Adventure. Imagination. Curiosity. 
Joy. That’s what moments are made 
of at Ferrari World Abu Dhabi. With 37 
record-breaking rides & attractions for 
everyone in the family, your spark could be 
closer than you think.

Enjoy a variety of premium motorsport 
events, or take part in a driving experience 
in Yas Marina Circuit’s own fleet.

Abu Dhabi’s largest mall offers an exciting 
range of enhanced shopping concepts, 
more than 400 retailers, 20-screen 
VOX cinema and Fun Works.

White sands, crystal clear waters and  
natural mangrove surroundings make 
Yas Beach a serene escape from the 
bustle of the island.  

Feel the buzz of the crowd at the city’s 
largest open-air, live venue from musical 
legends to cutting edge new talent.

Splash into over 40 rides, slides and attrac-
tions at the Middle East’s leading waterpark 
and enjoy everything from the region’s 
first water cinema to the world’s longest 
suspended rollercoaster.

On the western shores of the island, 
overlooking the sparkling Arabian Gulf, 
Yas Links is a picture perfect golf course.

From 3-5 stars, Yas Island’s range of 
internationally branded hotels provides 
2200 rooms and more than 15 world clas 
restaurants for you to choose from. 

‘The place to be’ with it its long corridors, 
sea views, 7 al-fresco restaurants and 
children’s play areas. Here, jet cruises and 
yachts take  you to the tranquil  sunset glow 
along the Abu Dhabi coast.

FIND YOUR SPARK IN NEW  
THRILLS 

EXPERIENCE EVERYTHING 
YOU’VE  IMAGINED! 

WATER’S GREATEST 
PLAYGROUND 

EXPERIENCE THE ROAR OF 
FORMULA 1® RACING

GET A LITTLE SUN,  SAND 
AND SURF

7 INTERNATIONAL HOTELS 
FOR GOOD NIGHT’S SLEEP 

BE WHERE IT’S ALL 
HAPPENING

LIVE ACTION AT YAS ISLAND’S 
OUTDOOR ENTERTAINMENT VENUE

DINE, DOCK, DISCOVER

TAKE A SWING AT YAS ISLAND’S 
CHAMPIONSHIP GOLF COURSE

Enjoy six uniquely themed lands, 29 state-
of-the-art rides, interactive family-friendly 
attractions and unique live entertainment 
at the world’s first ever Warner Bros. brand-
ed indoor theme park.

Visit yasisland.ae to learn more.



The UNESCO Heritage Site of 
Gangaikondacholapuram temple 

in Tamil Nadu, India, is a result of 
triumph, aspiration and dream of one 
of the widely acclaimed and successful 
Chola emperor: Rajendra Chola. 
Everything about this wonderful 
temple site is as grand and magnificent 
as the historical milestones of the 
emperor.
Rajendra Chola conquered many 
kingdoms in South India, Bangladesh, 
Sri Lanka, Sumatra, Malaysia, Cambodia 
and others at the beginning of the 11th 
century CE and shifted his capital from 
Thanjavur to Gangaikondacholapuram 
after almost a decade of ascending his 
throne in 1014 CE.
The new capital was built around fifty-
five kilometres northwest of Thanjavur 
on an arid site north of river Kaveri with 
a royal temple that was almost a replica 
of the Big Temple of Thanjavur. This 
was named Gangaikondacholapuram-
‘City of the Chola who conquered the 
Ganges’.
The Brihadeeswara Temple at 
Gangaikondacholapuram was built by 
Rajendra Chola as a victory symbol of 
his conquest over the kingdoms of the 
Gangetic plains that includes present-

day Bangladesh. It is said that he had 
bought along with him gallons of 
Ganges water and got a huge tank dug, 
which was called Gangaikonda Chola 
Pereri, the great tank to mix these 
waters with that of River Kaveri. The 
temple was built on the north-eastern 
side of the palace.
The unmissable Nandi
The majestic Nandi (the celestial bull)is 
a fixture in all temples dedicated to Lord 
Shiva and the Brihadesswara temple 
here at Gangaikondacholapuram is 
no different. Unlike the Nandi at the 
Brihadeeswara temple at Thanjavur, 
the one here is a little smaller and isn’t 
enclosed in a mandapam. It looms 
large as you enter the temple premises 
of Gangaikondacholapuram temple.
Elegant Vimana
The vimana of the Brihadeeswara 
temple at Gangaikondacholapuram 
rises to a height of 182 feet (55 m) and 
is shorter than the Thanjavur tower but 
has a larger plinth. It is often described 
as the feminine counterpart of the 
Thanjavur temple.
However, the form of this temple is 
different from that of the Big Temple 
at Thanjavur. The main tower here at 
Gangaikondacholapuram is square at 
the bottom, octagonal in the middle 
and circular at the top, thus simulating 

the form of the Shiva lingam. And, 
there are many more such differences, 
according to Dr.Nagaswamy in one of 
his talks.
The Sanctum Sanctorum that 
always remains cool
The main deity of Gangaikonda-
cholapuram is Brihadeeswara in the 
form of a Shiva Lingam of 13.5 m 
tall. In local dialect and Tamizh, the 
deity of Lord Shiva is referred to as 
‘Bragadeeswarar’ or ‘Brihadeeswara’ 
meaning Great Lord or Lord of the 
World. His consort is known as Periya 
Nayaki.
It is said that there is a rare gemstone 
of Chandrakantha/Moonstone that has 
been installed beneath the Shiva lingam 
at Gangaikondacholapuram temple. 
The Sanskrit name for moonstone is 
Chandrakantha mani (Chandra is one of 
the names for the moon, Kantha means 
light, and Mani means jewel)
In India, from time immemorial, 
moonstone has been regarded sacred. 

It’s said that Chandrakantha mani 
grows under the influence of the moon 
and absorbs its magical powers. Indian 
tradition holds that the stone itself 
symbolizes the third eye of Shiva. The 
gem supposedly keeps the place cool 
in summers and warm in winters.
A historic enigma
Gangaikondacholapuram was the 
capital of the Cholas from about 
1024 CE for the next 250 years. And, 
to imagine it to have completely 
disappeared except for this royal 
temple of Brihadeeswara is beyond 
belief. Yes, except the Brihadeeswara 
temple nothing has been found of 
the other structures that were once 
part of Gangaikondacholapuram city. 
Was the city razed to the ground by 
the subsequent invaders and only the 
temple spared or did a natural calamity 
wipe away all the inhabitants and just 
the temple survived? This still is an 
unsolved mystery of the lost city of 
Gangaikondacholapuram!

MEENAKSHI J

Meenakshi J is a travel and lifestyle blogger, an 
educator, and an Air Force wife who loves traveling 
and sinking into the wonderland of books. Her 
penchant for art, architecture, heritage sites, and 
symmetry often gets translated into words on her 
blog: www.polkajunction.com  
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The MICE industry across the globe is 
recognized for its economic and social 
contribution. The industry generates a 
high spending level, creates jobs, increases 
workforce, and promotes investments and 
technology. The Indian MICE market will 
grow exponentially, and if numbers were 
any indication, India is poised to be the 
fastest growing MICE markets in the world. 
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The world of industry and trade 
associations has always played to 

the gallery when it came to fuelling 
the Indian MICE ecosystem. The 
plethora of associations in India, 
with over 100,000 registered bodies, 
bring unbridled challenges and 
opportunities alike! A market that 
swings from a highly organized and 
professionally managed segment to 
being downright chaotic! The stakes 
are high, when its stakeholders make 
up the numbers like only India can 
sustain.
The industry is complex, multi-
layered and a lifeline for convention 
destinations!
Managing associations to deliver 
events also comes with an innate 
skill of man-management, where you 
play the guide, devil, and soothsayer. 
Committees get formed, WhatsApp 
groups get activated (which appears 
to be the latest model of superior 
communication technology to add to 
the chaos), venue checks leading to 
more meetings, all in the heavenly 
manna to facilitate a fool-proof 
execution!
The process of hotel reservations gets 
into the act, with bidding hotels plying 
their trade to play the venerable host. 
Activating a MICE business for a 
hotel means an enormous balancing 
act with the Revenue Managers 
attempting to play god, while the Head 
of Sales gunning for the volume game. 
A welcome change with hotels and 
with MICE gaining traction is having 
to dedicate specialized sales personnel 
to handle the needs of this sector. The 
earlier, one-size-fits-all mechanism is 
thankfully a thing of the past! Most 
American hotel brands in India have 
already taken the lead of creating a 
MICE Sales Head at most stations.  
It’s just a matter of time, when Indian 
brands such as the Taj, the ITC, and 
the Oberois join the bandwagon. With 
more hotels being built on a multi-use 
platform, with retail, commercial and 
residential inclusions, the value of an 
event space marketing team will only 
get more credible.
Hotels have long got away with 
not paying any remuneration 
or commissions to Professional 

Conference Organizers (PCOs) and 
event management companies who 
facilitate the event. The Food & 
Beverage component in India forms a 
big part of the event experience and 
the PCO has to be incentivized. Most 
hotels claim that it would be against 
‘Hotel Policy’ to incentivize accrued 
Food & Beverage business; but, 
without remunerating the via-media, 
it would be a matter of time the PCOs 
look for alternatives! Hotels have off-
late preferred to eliminate the agency 
and go the full hog direct with the 
association. As a global trend, the 
hotel and airlines industry is probably 
the only industry that wants to do 
away with the channel partner model.
One of the key challenges for the 
association business in India is that 
it is highly information challenged. 
There is no single authority, where 
association or industrial events such 

as annual conventions, symposiums, 
trade fairs, and conferences are 
calendared. Even the India Tourism-
supported Indian Convention 
Promotion Bureau does not have such 
data on its site. The next question: What 
will a city convention bureau bring to 
the table? Every city already has a 
plethora of associations representing 
the travel trade. Convention bureaus 
brings the MICE industry as a 
focus. The Ministry of Tourism still 
considers MICE as a niche segment 
along with Adventure and Pilgrimage. 
The convention industry is no longer 
just a mere niche segment, it is part of 
the city’s economic cycle.
Creating a marketing body to get more 
events to your city will help, nurture 
and market MICE investments in the 
city. There have been a couple of 
bureaus in place but run more like 
private clubs, with ridiculous high-
entry barriers. Open the bureau to 
every stakeholder the industry begets. 
Having a thriving and energetic bureau 
will only add tremendous value to the 
city’s and state’s marketing efforts. 
The bureau will bring prominence to 
the segment. You catalyze marketing 

growth and focus on what you 
presently have and not necessarily 
be a wailing board! Professional 
bodies have now emerged to manage 
associations across sectors, and this 
will add tremendous value to create 
an enhanced meeting opportunity 
eventually.
Aerocity in New Delhi with a 
formidable line-up of hotel brands 
have recently formed the Aerocity 
Convention Bureau, which is a fine 
example of destination marketing 
for MICE. This brings scale while 
pitching for an event. The attributes 
of the destination such as an inventory 
of over 5,000 rooms, varied meeting 
venues, shopping arena, etc all 
within a walking range help highlight 
the destination as a cost-effective 
and convenient one to discerning 
event projects. Similar high-venue 
density regions such as Whitefield 

in Bengaluru or South Mumbai 
(consisting of Nariman Point, Colaba, 
and Cuffe Parade) or New Town 
in Kolkata should have their own 
marketing body.
The marketing aspect of Business 
Tourism is a non-starter in India. 
Other than a couple of city-based 
convention bureaus (which are 
run more like a private club with 
exorbitant entry barriers), they seldom 
have a structure to help pitch for an 
international event in India or assist 
in creating a bid document. Being 
one of the fastest growing markets in 
the world and India being on almost 
every marketeer’s wish list, we should 
not lose events being hosted in India 
for the sheer lack of ‘bid document’ 
expertise. There are more than a 
dozen international association and 
MICE events and you have hardly 
much participation from any of the 
Indian state tourism departments or 
its stakeholders. It would add value 
to be part of at least a couple of 
events to start with. This will help 
set a city-based convention bureau. 
Business travel in the form of events 
brings taxes and employment to the 

state and with every MICE traveler 
contributing almost twice as a leisure 
tourist, this is surely a segment to put 
one’s moolah in.
Research bodies have always been 
a trendsetter for conventions hosted 
in India, with the medical and 
pharmaceutical industries right behind 
them. A partnership mechanism 
to create a sustainable eco-system 
will enhance its organizational and 
marketing worth.
Meeting Infrastructure: China has 92 
purpose-built exhibition sites spread 
over three million square metres. 
India has just 12 exhibition venues 
that occupy barely 2.6 lakh square 
metres of space. India is 40% of China 
in terms of the size of the economy, 
but in the exhibition’s infrastructure 
sphere, we are only 9 percent of 
what China does. Germany, on the 
other hand, has over three million 
square metres of exhibition space, 
which considering India’s exhibition 
industry, is on a different planet 
altogether. With longer gestation 
periods, no convention centres make 
money on the quick run. It is up to the 
City Municipal Corporation to ensure 
that we create world-class convention 
facilities. With increased footfall, 
increased tax revenues and adding 
a new employment engine, the city 
eventually benefits more.
With so many mega industry bodies 
like FICCI & CII, who now have 
changed their avatar from being 
trade bodies to be in the business 
of organizing trade fairs and event 
managers, surprisingly, you do not 
yet hear a call from them to compel 
governments to create a ‘Convention 
& Exhibition Infrastructure’ policy. 
When governments become your 
biggest clients, it makes more 
business sense to be quiet. The 
Indian industry, irrespective  of their 
sectors and verticals, need meeting 
infrastructure more than the lamenting 
tourism industry. The current ‘Make 
in India’ mania is useless, if we do not 
have avenues to display and exhibit to 
a global audience.
The Indian Association industry 
network is a vital cog in the wheel of 
the Indian MICE ecosystem and needs 
a lit bit of TLC and a big kick in the 
rear to push it to new heights!

The convention industry is no longer just a mere niche 
segment, it is part of the city’s economic cycle.

ROHIT HANGAL
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Bahrain roadshow ropes in Indian MICE agents

SITE conference to focus on diversity, innovation

A treasure trove of ancient sites and 
urban entertainment, Bahrain offers 

a cornucopia of pleasures that would 
delight an Indian tourist.  From camel 
rides and boat rides to motor sports and 
indoor skydiving, the Pearl of the Gulf 
packs in a memorable experience for 
the discerning Indian traveler.
Bahrain Tourism & Exhibition 
Authority (BTEA) recently conducted 
a roadshow in Chennai and Bangalore 
to rope in more stakeholders from India 
to promote MICE movements. The 
response to these roadshows has been 
positive as they witnessed participation 
from enthusiastic travel agents and tour 
operators from both cities.
Sunil Mathapati, Country Manager of 
BTEA, is optimistic that Bahrain will 
emerge as the most preferred destination 
for MICE movements.  
“Bahrain has always been a three-
nighter destination. Therefore, MICE 
is the right market for which we want 
to go. As Bahrain has all the elements 
required for the MICE movement, 
namely the hotels, venues, and 
activities, we are looking at tapping this 
market in a very big way,” he said. 
He added that as Bahrain offers 
seamless connectivity, easy visa rules, 
and luxurious hotels and venues, it 
would be the most sought-after MICE 
destination.
In an effort to rope in more Indian 
stakeholders to promote MICE 
movements, BTEA is planning to 
hold more interactive activities. 
“We ideally want to have a one-
on-one meeting with MICE agents, 
understand their requirements, 
and answer all their questions, be 
it relating to a product launch or a 
conferencing facility,” he said.
The roadshows have been 
advantageous for BTEA as they served 
as a platform for tour operators and 
travel agents to know the destination 
better and understand what kind 
of experiences it can offer. The 
hospitality of the people of Bahrain, 
the support given by the ministry 
in terms of visas, and the luxurious 

facilities offered at the hotels and 
venues were discussed during the 

roadshow in India.
With its state-of-the-art-infrastructure, 
Bahrain is all set to host big weddings. 
“We have six weddings confirmed from 
October till April 2019,” said Mathapati.
Yousef Mohammed Alkhan, Director 
of Tourism Marketing & Promotion, 
BTEA, said that Bahrain has a 
good relationship with the Indian 
government. “We work closely with 
tour operators and other stakeholders 
where we see a potential for a lot of 
MICE movements. At the roadshow 
in Chennai, we received a lot of 
interesting queries. Besides wedding 
venues, we received queries on some 
proposals from movies from South 
India to come and film in Bahrain. We 
look forward to visiting more Indian 
cities,” he said, adding that a new 
exhibition and conference facility that 
encompasses 100,000 sqm of exhibiting 
space is being built. This facility will 
have over 30,000 sqm of convention 
and conference space. “This will be the 

biggest convention center in the region. 
We believe that we can house a large 
number of MICE groups coming to 
Bahrain,” said Alkhan.

In a little less than a month, Incentive 
Travel professionals from around 

the globe will convene for Society for 
Incentive Travel Excellence (SITE) 
Global Conference at the stunning 
Shangri-La Hotel in Bangkok, 
Thailand. The conference themed, 
Incentivising Diversity and Innovation, 
highlights how business innovation 
and success stem from a wholehearted 
embrace of diversity.
Every aspect of the conference – 
education, evening events, tours and 
CSR  - will engage the richness of 
the Thai culture with a keen focus 
on the revitalization and innovation 

demonstrated by the Chao Phraya River 
Alliance. In a voyage of discovery, 
delegates will move out of the classroom 
to explore the Bangkok River Creative 
District and connect with artistic movers 
and shakers who are certain to inspire a 
fresh approach to business.  
Artist Phil Hansen will headline the 
conference with a riveting story of how 
he learned to “embrace the shake” and 
turn a potentially career ending tremor 

in his drawing hand into a new impetus 
for creativity. Hansen will share how he 
embraced his “shake”, both physically 
and metaphorically, by redefining his 
limitation as an impetus for creativity. 
Upon sharing his message on the 
TED stage and to millions thereafter, 
“Embrace the Shake” has become a 
motto for many businesses to approach 
their limitations in a new way. 
SITE will also launch ‘The Bangkok 

Manifesto,’ a series of key statements 
that capture a new, emerging vision 
and mission for Incentive Travel in the 
year to come. The inaugural manifesto 
will be developed by an invited group 
of key influencers and the final text 
will be crowdsourced with the entire 
assembly during the closing session 
of the conference. The manifesto will 
be a key theme throughout the eleven 
months that follow. “SITE will leverage 
our treasure trove of global thought 
leadership to create the SITE Manifesto, 
unique qualitative annual insights into 
the future of incentive travel, named 
each year after the destination in which 
it is co-crafted,” said SITE CEO Didier 
Scaillet, CIS, CITP.

SITE will launch ‘The Bangkok Manifesto,’ a series of key 
statements that capture a new, emerging vision and 
mission for Incentive Travel in the year to come.

BEST OF BOTH WORLDS:  At Bahrain, you could experience a blend of modern Arab culture and ancient archeological heritage. 

We ideally 
want to 
have a 
one-on-

one meeting with MICE 
agents, understand 
their requirements, 
and answer all their 
questions. 

SUNIL MATHAPATI
Country Manager, Bahrain Tourism & 
Exhibition Authority

We work 
closely 
with tour 
operators 

and other stakeholders 
where we see a potential 
for a lot of MICE 
movements. 

YOUSEF MOHAMMED ALKHAN
Director of Tourism Marketing & Promotion, 
Bahrain Tourism & Exhibition Authority

CAROLINE DIANA
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The future looks bright for India’s 
aviation industry as business 

soothsayers predict impressive 
numbers in the next three years. 
According to the findings by India 
Brand Equity Foundation, the civil 
aviation industry in India has emerged 
as one of the fastest growing industries 
in the country during the last three 
years. India is currently considered the 
third largest domestic civil aviation 
market in the world. India is expected 
to become the world’s largest domestic 
civil aviation market in the next 10 
to 15 years. India is also expected to 
displace the UK to become the third 
largest air passenger* market by 2025.
India’s passenger* traffic grew at 
16.52 percent year on year to reach 
308.75 million. It grew at a CAGR of 
12.72 percent during FY06-FY18.
Domestic passenger traffic grew YoY 
by 18.28 percent to reach 243 million 
in FY18 and is expected to become 
293.28 million in FY20E. International 
passenger grew YoY by 10.43 percent 
to reach 65.48 million in FY18 and 
traffic is expected to become 76 
million in FY20E.
In FY18, domestic freight traffic stood 
at 1,213.06 million tonnes, while 
international freight traffic was at 
2,143.97 million tonnes.
India’s domestic and international 
aircraft movements grew 14.40 percent 
YoY and 9.40 percent YoY to 1,886.63 
thousand and 437.93 thousand during 
2017-18, respectively.
During Apr-Aug 2018, passenger 
traffic in India stood at 141.77 million. 
Out of which domestic passenger 
traffic stood at 113.44 million while 
international traffic stood at 28.32 
million. Total freight traffic handled 
in India stood at 1.49 million tonnes 
during the same time. As of May 
2018, there are nearly 558 commercial 
aircraft in operation in India.
Meanwhile, the International Air 
Transport Association (IATA) forecasts 
the global airline industry net profit to 
be $35.5 billion in 2019, slightly ahead 
of the $32.3 billion expected net profit 
in 2018 (revised down from $33.8 
billion forecast in June).
Lower oil prices and solid, albeit 
slower, economic growth (+3.1%) 
are extending the run of profits for 

the global airline industry after 
profitability was squeezed by rising 
costs in 2018. It is expected that 2019 
will be the tenth year of profit and the 
fifth consecutive year where airlines 
deliver a return on capital that exceeds 
the industry’s cost of capital, creating 
value for its investors.
“We had expected that rising costs 
would weaken profitability in 2019. 
But the sharp fall in oil prices and 
solid GDP growth projections have 
provided a buffer. So we are cautiously 
optimistic that the run of solid value 
creation for investors will continue 
for at least another year. But there 
are downside risks as the economic 
and political environments remain 
volatile,” said Alexandre de Juniac, 
IATA’s Director General and CEO.

Performance Drivers in 2019
Economic Growth: GDP is forecast 
to expand by 3.1% in 2019 (marginally 
below the 3.2% expansion in 2018). 
This slower but still robust growth 
is the main driver of continued solid 
profitability. There are significant 
downside risks to growth from trade 
wars and political uncertainties such as 
with BREXIT, but the consensus view 
is that these factors will not offset the 
positive impetus from expansionary 
fiscal policy and growing business 
investment in major economies.
Fuel Costs: The 2019 industry outlook 
is based on an anticipated average oil 
price of $65/barrel, which is lower than 
the $73/barrel (Brent) experienced in 
2018, following the increase in US 

oil output and rising oil inventories. 
This is a welcome relief for airlines 
which have seen jet fuel prices fall, 
albeit at a slower pace owing to the 
impact of low-sulfur environmental 
measures undertaken by the marine 
sector that have increased demand for 
diesel (which competes with jet fuel 
for refinery capacity). Nonetheless, 
jet fuel prices are expected to average 
$81.3/barrel in 2019, lower than the 
$87.6/barrel average for 2018). The 
full impact of this decline will be 
delayed due to heavy levels of hedging 
in some regions. Fuel is expected 
to account for 24.2% of the average 
airline’s operating costs (an increase 
from 23.5% forecast for 2018).
Labor: Total employment by airlines is 
expected to reach 2.9 million in 2019, 
up 2.2% on 2018. Wages are also rising, 
reflecting the tightness of labor markets, 
and it is expected that unit labor costs 
will increase by 2.1% in 2019 after a 
long period of stability. Aviation jobs 
are getting more productive. In 2019 we 
expect productivity to increase by 2.9% 
to 535,000 available tonne kilometers/
employee.
Passenger: Passenger traffic (RPKs) is 
expected to grow 6% in 2019, which 
will outpace the forecast capacity 
(ASKs) increase of 5.8%, and remains 
above the 20-year trend growth rate. 
This, in turn, will increase load factors 
and support a 1.4% increase in yields 

(partially clawing back the 0.9% 
fall experienced in 2018). Passenger 
revenues, excluding ancillaries, are 
expected to reach $606 billion (up 
from $564 billion in 2018).
Cargo: The 3.7% annual increase in 
cargo tonnage to 65.9 million tonnes is 
the slowest pace since 2016, reflecting 
the weak world trade environment 
impacted by increasing protectionism. 
Cargo yields are expected to grow 
by 2.0%. This is well below the 
exceptional 10% yield growth in 2018. 
It does, however, continue the recent 
strengthening of the cargo business, 
since cost increases are lower. Overall 
cargo revenues are expected to reach 
$116.1 billion (up from $109.8 billion 
in 2018).
“Air travel has never been such a 
good deal for consumers. Not only 
are fares staying low, but the options 
for travelers are also expanding. Some 
1,300 new direct links between cities 
were opened in 2018. And 250 million 
more journeys by air occurred in 2018 
than in 2017,” said de Juniac.

CAUTIOUS OPTIMISM
EXTENDS       2019

If numbers are any 
indication, India’s 
aviation industry is 
poised for growth.

 y The return on invested capital is expected to be 8.6% (unchanged 
from 2018)

 y The margin on net post-tax profits is expected to be 4.0% (basically 
unchanged from 3.9% in 2018)

 y Overall industry revenues are expected to reach $885 billion 
(+7.7% on $821 billion in 2018)

 y Passenger numbers are expected to reach 4.59 billion (up from 
4.34 billion in 2018)

 y Cargo tonnes carried are expected to reach 65.9 million (up from 
63.7 million in 2018)

 y demand growth for both passenger traffic (+6.0% in 2019, +6.5% in 
2018) and cargo (+3.7% in 2019, +4.1% in 2018)

 y Average net profit per departing passenger of $7.75 ($7.45 in 2018)

HIGHLIGHTS OF EXPECTED 
2019 PERFORMANCE
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Air travel 
has never 
been such 
a good 

deal. Not only are fares 
staying low, but  options 
for travelers are also 
expanding. 

ALEXANDRE DE JUNIAC
IATA’s Director General & CEO



CAUTIOUS OPTIMISM
EXTENDS       2019into

Asia-Pacific carriers are expected to report a $10.4 
billion net profit in 2019 (up from $9.6 billion in 
2018). The net profit per passenger is expected 
to be $6.15 (3.8% net margin). This is a region 
of diverse markets, some of which are seeing 
strong growth from new LCC entrants while 
others are very dependent on outbound 
cargo from key manufacturing centers. 
Cargo revenue growth has slowed 
from the strong performance 
of 2017 but remains positive 
for airlines in the region. 
Lower fuel costs, low 
levels of fuel hedging 
and strong regional 
economic growth 
are supporting 
profitability in 
2019 in this 
region.

APAC NET PROFIT

 Image credit: Emily Reider
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The Kempegowda International 
Airport, Bengaluru is all decked 

up to spread the festive cheer.
For the fifth year running, the terminal 
at the BLR Airport will experience 
a festive makeover as Bangalore 
International Airport Limited (BIAL) 
— operator of BLR Airport — has 
launched ‘Season of Smiles’ — an 
annual entertainment and shopping 
extravaganza. This flagship event of 
BIAL — powered by Mastercard — 
commenced on December 15 and will 
go on till January 15. For the first time, 
Season of Smiles will continue for an 
entire month, giving passengers the 
endless opportunity to win prizes.
The objective of ‘Season of Smiles’ 

is to spread the festive cheer among 
all guests who visit the BLR Airport 
during the holiday season. There is 
an exciting line-up of activities that 
will create a wonderful atmosphere 
and ensure a memorable experience 
for passengers and visitors, and 
spread the joy among the people of 
Bengaluru.
The terminal will be adorned with 
festive decorations such as winter-
themed Christmas installations, 
illuminated trees and selfie zones to 
draw passengers into the festive mood. 
Brightening the ambience at the Airport 
will be the roving carolers, enthralling 
the passengers from December 21 to 
24. Passengers will be able to enjoy 
Christmas Carols and sing along while 
waiting for their flights.

This December, Air Italy unveiled 
its first non-stop flight from New 

Delhi to Milan. The first service from 
the capital on an Airbus A330-200 
marked the commencement of the 
three-time weekly direct operations 
for the rapidly expanding Italy based 
airline. Offering 24 fully reclining 
flatbed seats in Business Class and 228 
seats in Economy Class, Air Italy’s 

New Delhi service offers connections 
to New York and Miami as well as 
domestically across Italy.
Rossen Dimitrov, Chief Operating 
Officer, Air Italy, led the celebrations 
along with Jitendra Singh, GMR VP 
& Head – Airline Marketing, in the 
presence of New Delhi airport officials.
India is the fourth international 
addition to the airline’s expanding 
network, following the successful 
commencement of operations to New 

York (JFK), Miami (MIA) and Bangkok 
(BKK) earlier this year. Italy is the 
second European destination for Indians 
traveling to Europe in terms of tourism, 
compared to other countries, and this 
route has been a long-standing request 
from local authorities, leisure travelers 
and various trade organizations. 
Dimitrov said that the launch of the 

India-Italy sector represents another 
major step forward for Air Italy and 
reinforces their commitment to their 
network expansion plans in Asia.
He also stated that the average load 
factor on both routes for the first month 
is already at around 70% which is well 
within their business plan expectations 
and will only continue to grow now 

that operations have commenced.”
“India is a fascinating and dynamic 
destination and is a significant base for 
business and tourism. We are delighted 
to welcome Delhi as a part of our global 
network and look forward to providing 
more flexibility of travel choices to our 
customers, contributing to this ongoing 
growth,” Dimitrov said.
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Air Italy announces expansion plans for India

Italy is the second 
European destination 
for Indians traveling to 
Europe.

FLYING HIGH: The launch of the India-Italy sector represents a major step forward for Air Italy.

BLR Airport spreads festive 
cheer with ‘Season of Smiles’

Jet Airways adds more flights

This December, Jet Airways 
has introduced 18 additional 

frequencies on domestic as well as 
international routes to meet growing 
demand from travelers.
In November, Jet Airways launched 
India’s first non-stop service between 
Mumbai and Manchester, UK. 
In December, the airline further 
enhanced connectivity to Singapore 
with its new, non-stop service from 
Pune. Pune recorded the highest 
number of arrivals into Singapore 
from an upcoming Indian metro 
and Jet Airways’ new service will 
complement its current operations to 
Singapore via its hubs in Mumbai, 
Delhi, and Bengaluru. For Pune, 
which is a growing business centre, 
the new service will be the airline’s 
second international destination from 
the city.
The airline’s new service from Pune 
will even benefit guests who are 
traveling to onward destinations 
in the Far East, Asia-Pacific, and 
Australia via Singapore, as they can 
now seamlessly connect onwards 
using the services of the airline’s 
codeshare and interline partners such 
as Garuda Indonesia, Jetstar Asia, and 
Qantas. For guests traveling to India, 
the new service will offer greater 
convenience and save valuable time.
Jet Airways also added new 
frequencies on other select 
destinations such as Bangkok, 
Kathmandu, and Singapore in 
ASEAN as well as Doha and Dubai 

in the Gulf, in view of the growing 
demand. The airline will soon add 
a third daily frequency to Bangkok 
and Singapore each from Delhi and a 
third daily service to Singapore from 
Mumbai, complementing its existing 
services and as a direct outcome to 
the increase in air traffic between 
India and the ASEAN region.
Industry air passenger traffic between 
Singapore and India increased by 
17% through 2017. Additional 
frequencies will also be introduced to 
the Gulf, strengthening the airline’s 
status as one of the largest carriers to 
and from the region.
December will see the introduction 
of second daily services connecting 
Mumbai and Delhi with Doha 
respectively. The addition of a 
seventh daily frequency between 
Mumbai and Dubai will also make 
Jet Airways the only airline to offer 
unparalleled 24-hour connectivity to 
the Gulf’s favorite destination - for 
business and leisure travelers alike 
- with a maximum number of daily 
services.
Jet Airways will also offer a fourth 
daily frequency between Delhi and 
Kathmandu, the capital of Nepal.
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Here’s everything you need to know about the 
world’s tallest statue.

Gujarat Tourism has gone the whole 
hog and engineered an effective 

strategy to promote the famous Statue 
of Unity. The colossal statue of Sardar 
Vallabhbhai Patel stands at 182m 
has now become the pride of India. 
Within two weeks of its inauguration 
in October, the statue has attracted 
over 1.3 lakh tourists from around the 
world.
In an effort to attract more Indian 
tourists, Gujarat Tourism conducted a 
series of roadshows across the country.  
The roadshow, which saw participation 
from hoteliers, travel agents, and tour 
operators, highlighted the enormous 
tourism potential of the Statue of Unity 
from a local and global perspective.

Kamlesh Patel, Chairman, Tourism 
Corporation of Gujarat Limited 
(TCGL), said “The Statue of Unity has 
put Kevadiya in the global map, making 
it the most sought-after destination. The 
monument has attracted global media 
attention which has helped spread the 
word internationally. Since the Statue 
of Unity has become a global iconic 
memorial, the monument’s popularity 
has started attracting global audience 
to the destination,” he said, adding 
that Gujarat is also offering attractive 
packages for travelers at Tent City 
Narmada.
MAIN ATTRACTIONS AND FACILITIES 
FOR TOURISTS:
Statue of Unity
The inspiring memorial site, with 
several edutainment components, 

It is located on a river island facing 
the Sardar Sarovar Dam on the 
river Narmada in Kevadiya. The 
site houses a museum, an audio 
visual gallery, a viewing gallery, a 
high-speed lift, a laser-light-and-
sound show, among several other 
hospitality and entertainment elements 
to commemorate the ideology of 
visionary Sardar Vallabhbhai Patel.
Shreshtha Bharat Bhavan
The architectural wonder Shrestha 
Bharat Bhavan has lush plantations 
along the balconies, linking the 
building to the landscape and 
reinforcing its environment-friendly 
theme. The circular stair hall facing the 
garden and the river creates a special 
and memorable experience for visitors. 
There is a huge parking area for 

tourists. Tickets for visiting the Statue 
of Unity can also be bought here.
Wall of Unity
The words ‘Statue of Unity’ is written 
on a huge wall (about 350ft x 40ft) on 
the opposite bank of river Narmada. 
The huge Wall of Unity (50ft x 15ft) 
is an icon of national unity and it is 
built near the Statue of Unity. The soil 
collected from 1,69,078 villages of 
different states of India has been used 
in its construction, symbolizing the 
unity in diversity.
Museum
A huge exhibition hall covering an area 
of 4,647Sqm is provided in the pedestal 
portion of the Statue of Unity. The 
life of Sardar Patel, his contribution 
to India’s freedom movement against 
the British rule and the merger of 

STATUE       OF

UN  TY
tours gain momentum
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INTERACTIVE SESSIONS: Sanatan Pancholi, Dy. Manager (Marketing), Gujarat Tourism, interacts with the media in Goa (Left). Kamlesh Patel, Chairman, Gujarat Tourism talks to 
travel agents and tour operators in Pune. 
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the princely states is presented through an audiovisual show. The 
Shoolpaneshwar Wildlife Sanctuary, the life and culture of the tribal 
people of Gujarat and the Sardar Sarovar Dam are also explored through 
the audiovisual show. This show will give a one-of-its-kind experience 
to tourists.
Projection Mapping (Light & Sound Show)
The Light and Sound Show using laser lights on the Statue of Unity 
will be held from 7pm to 8 pm. This show projects the life of Sardar 
Patel, his contributions to the country’s freedom and the part he played 
in fighting for his countrymen..
Sardar Sarovar Dam
Sardar Sarovar Dam, located on river Narmada in Gujarat, is the world’s 
second largest concrete gravity dam which is 1.2km long and 163m 
high. This dam has the largest water carrying capacity of 40,000 cusecs. 
The dam has the longest canal network in the world. It has a height 
of 138m, making it a key attraction for tourists and engineers for its 
marvellous viewpoints and engineering technology.
Food Court
Various mouth-watering and delicious cuisines are available at nominal 
rates for tourists. One can also enjoy the view of Sardar Sarovar Dam 
closely from the food court.
Valley of Flowers
Valley of Flowers is on the Gora and Kevadia banks of river Narmada. 
Stretched over 17km on the banks of river Narmada and spread over an 
area of 230 hectares, with an array of beautiful national and international 
flowers that bloom round the year makes it a special attraction for 
tourists.
Godbole Gate
For continuous flow of water in river Narmada downstream of the dam, 
water from Sardar Sarovar Dam is released through Godbole gates. 
Visitors can now visit this spot to experience the stream.
Main Canal Head Regulator
The 458km long Narmada Main Canal is the world’s largest concrete-lined 
irrigation canal with a capacity of 40,000 cubic feet/second. Annually, 
11.7 billion cubic meters of water is conveyed through this canal.
Boating
Boating can be enjoyed at a specially designated place on the upstream of 
the dam. While one does the boating, they can also enjoy the panoramic 
view of Satpura and Vindhyachal Hill ranges.
Tent City Narmada
Tent City Narmada is beautifully placed beneath the shadow of the 
Statue of Unity. The luxurious nature resort is the perfect getaway for 
urban travelers who wish to seek a close-to-nature experience away 
from the fast-paced city life. The rolling hills, lakes, wooded areas and 
pollution-free air is a big incentive for all.
The resort has three exciting accommodation options to suit requirements 
of all types of tourists: Luxury Tents, Deluxe Tents and Standard Tents, 
well-equipped with modern amenities.

Statue of Unity Facts
 y The Statue of Unity has a viewing gallery at 153 m, which 

can accommodate up to 200 visitors at a go, and will offer an 
expansive view of the dam and environs.

 y The time for construction of the Statue of Unity, the world’s tallest 
statue, was 42 months. 

 y The statue will be able to withstand wind velocity up to 60 m/sec, 
vibration and earthquake.

SARDAR VALLABHBHAI PATEL
Birthday  : October 31, 1875

Birth Place  : Nadiad town, Gujarat

Early Life spent in : Karamsad, Petlad and Nadiad.

Parents  : Father Jhaverbvhai, a farmer, and mother Laad Bai, a simple lady

Wife  : Jhaverba, who passed away at a very early age

Children  : Daughter Maniben (Born in 1903); Son Dahyabhai (Born in 1905)

Death  : December 15, 1950

 IMAGE CREDIT: www.statueofunity.in
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Health tourism in India has 
already become an Rs490 billion 

Industry. By, 2020, Medical Value 
Tourism is estimated to be an Rs500 
billion industry. Reputed healthcare 
professionals, state-of-the-art medical 
facilities, coupled with attractive 
tourism sites and lower costs, are 
expected to drive the wellness tourism 
market over the forecast period. 
According to a report submitted by 
KJ Alphons, Union Minister of State 
(I/C) for Tourism, the Foreign Tourist 
Arrivals (FTAs) in India on medical 
visa during 2016 and 2017 were 
estimated at 4, 27, 014 and 4, 95, 056 

respectively, registering a positive 
growth of 15.9 percent.
Ayurveda, Yoga, Panchakarma, 
Rejuvenation Therapy, etc., are among 
the most ancient systems of medical 
treatment in the world. The Ministry 
of Tourism has taken various steps 
to promote Medical Tourism which 
includes launch of campaigns in the 
international markets including for 
medical tourism under the Incredible 
India brand. The Ministry also 
conducted roadshows and ‘Know 
India’ seminars.
Additionally, the Department of 
Commerce and Services Export 
Promotion Council has launched 
a healthcare portal, www.

indiahealthcaretourism.com, as a 
single source platform providing 
comprehensive information in foreign 
language to medical travelers.
To boost medical tourism in the 
country, e-tourist visa regime has been 
expanded to include medical visits 
as well. Medical visa and medical 
attendant visa have been introduced to 
ease the travel process of tourists. The 
maximum duration of stay in India 
under the e-Medical visa is a longer 
duration of six months.
To provide a dedicated institutional 
framework to take forward the cause 
of promotion of Medical Tourism, 
a National Medical and Wellness 
Tourism Board has been constituted. 

A film on medical tourism was also 
aired in the Middle East and North 
African market.
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India sees an upsurge in medical tourism
INCREDIBLEINDIA
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Ramayana Circuit is one of the 
fifteen thematic circuits identified 

for development under the Swadesh 
Darshan scheme of Ministry of 
Tourism. 
The Ministry has initially identified 
fifteen destinations for development 
under the Ramayana Circuit theme, 
namely Ayodhya, Nandigram, 
Shringverpur & Chitrakoot (Uttar 
Pradesh), Sitamarhi, Buxar & 
Darbhanga (Bihar), Chitrakoot 
(Madhya Pradesh), Mahendragiri 
(Odisha), Jagdalpur (Chattisgarh), 
Nashik & Nagpur (Maharashtra), 
Bhadrachalam (Telangana), Hampi 
(Karnataka) and Rameshwaram (Tamil 
Nadu). Meanwhile, under Swadesh 
Darshan Scheme, the Ministry, till 
date, has sanctioned 73 projects with 
Central Financial Assistance for 
Rs5873.26 crore covering 30 states/
UT administrations. 

International Tourism Mart
Meanwhile, last month the Governor 
of Tripura Prof. Kaptan Singh Solanki 
inaugurated the “The 7th International 
Tourism Mart for the North-East 
States” in the presence of Minister of 
State (I/C) for Tourism K.J Alphons 
and Chief Minister of Tripura Biplab 
Kumar Deb in Agartala, Tripura. 
Minister for Tourism of Tripura 
Pranjit Singha Roy, Secretary, M/o 
Tourism Rashmi Verma, Director 
General (Tourism) Satyajeet Rajan 
and other dignitaries from Central 
Ministries and North Eastern States 
were present.
Solanki dwelt upon many new 
initiatives taken by the government 
for the promotion of tourism in recent 
years. He said that the development of 
the tourism sector helps in generating 
meaningful employment and means of 
income generation for a large number 
of people, especially for the youth of 
the state.

15 sites identified 
for Ramayana 
Circuit in India



Three new hotel experiences on Singapore’s iconic island destination – 
Village Hotel at Sentosa, The Outpost Hotel and The Barracks Hotel. 
Situated in the heart of Sentosa on Artillery Avenue and within reach of the 
attractions and beautiful beaches, the location is poised to be the centre of 
gravity on the island. Not forgetting that it is only minutes away from 
Singapore’s hotspots.

The Barracks Hotel 
Housed in a designated conserved building, you will be transported to its 
charming past. 40 luxurious guest rooms and suites with exquisite service 
and attention to every detail await you. All rooms on the ground level allow 
for direct access to the private pool and jacuzzi. Where heritage comes to 
life.  

The Outpost Hotel
Designed for discerning millennials and couples, this upscale hotel boasts 193 
guest rooms with contemporary industrial chic aesthetics and clean crisp 
lines inspired by black-and-white design. The exclusive rooftop
Sky Pool and bar is great for cocktail sessions, candlelit dinners and intimate 
celebrations where you can feast your eyes on picturesque views of the sea 
and sunset. A unique Land Rover limousine service is at your beck and call to 
take you to adventures and back. Experience the exceptional every day.

Village Hotel at Sentosa 
Perfect for families and leisure or business groups, the 606-room hotel 
captures all that is fun and special about Sentosa’s Sun, sand and sea. 
Decorated in ocean-hue, the hotel's modern architecture juxtaposes against 
the splendour of the heritage buildings.

Be amazed by an archipelago of four themed pool zones – Children’s Play 
Pool, Lazy River Pool, Adventure Pool, and Pamukkale Pool. Bask in the 
thematic gardens and relax in its manicured surrounding. From intimate 
parties to large corporate events, there is always a space suitable, from the 
cosy Sea View deck, the 480-people capacity at The Commune to the 
exclusive Revelry Hall. The possibilities are endless.

Be the first to stay with us at the new gateway and getaway 
in Sentosa. 

Visit www.StayFarEast.com/Sentosa to find out more.
Or contact our Regional Sales Office, India at

Phone: 011-4600 0735, 4600 0760
Email: rso-india@fareast.com.sg

A New Gateway & Getaway
in Sentosa opens from April 2019.
As close or far away as you like it.

Pamukkale Pool

Events Centre at Village Hotel at Sentosa

The Outpost Hotel  Room

Facade of Village Hotel at Sentosa

Images are artist's impression

Your new gateway to new holiday experiences
An enviable location connects the hotels to Sentosa's leisure attractions 
as well as the key locations in the city.
• Only about 15 minutes by cable car, rail and road from Singapore 
mainland
• 2-minute walk from Imbiah Monorail Station
• 10 minutes from Singapore’s Cable Car Sky Network
• 15 minutes from Singapore’s Central Business District, major shopping 
areas and attractions like Gardens by the Bay

Your getaway from it all 
An escape designed for families, couples as well as the business and 
leisure travellers. Welcome to a world of rest and rejuvenation.
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The November-December editions 
of India International Travel Mart 

in Hyderabad and Pune witnessed 
active participation from travel 
agents, tour operators, destination 
management companies, hoteliers, 
home stay owners, travel technology 
providers, and tourism boards.
In Hyderabad, the event was held at the 
famous Hitech City, while in Pune, the 
trade expo was organized at Deccan 
College Ground in Yerawada.
Exhibitors, as well as the trade visitors 
to the event, said that a platform like 
IITM will help accelerate the growth of 
tourism in India, as it brings multiple 

stakeholders under one roof.
The three-day expo in Pune and 
Hyderabad, which received footfall 
from both B2B and B2C segments, 
enabled interaction and exchange of 
relevant travel trade opportunities.
The tastefully decorated stall of 
Kerala Tourism, which showcased 
lush greenery and pristine blue 
waters, drove home the message that 
things are picking up in God’s Own 
Country. The travel trade community 
who shared the space at the stall said 
they are optimistic that 2019 will see 
Kerala emerge as the most preferred 
destination among both domestic and 
international travelers.
While Uttar Pradesh Tourism was 

promoting the festive Kumbh Mela, 
Himachal Tourism was flaunting fun-
filled holidays in the mountains.
Akram Bin Aslam, a trade visitor who 
runs Imperial Travel Services, said 
that events such as IITM provides an 
opportunity for small tour operators to 
gain deeper insights into the trends and 
challenges facing the industry.
Trade visitors at IITM also included 
top brass from international destination 
companies.
Thirunagu Tamilselvam, Regional 
Director, Asia Pacific, Oneworld 
Leisure Management Pvt Ltd, 
and Thuitha Wickramasinghe, the 
company’s CEO, flew all the way from 
Colombo, Sri Lanka, to check out the 

event. They said that Sri Lanka has 
a lot to offer the Indian traveler as it 
houses attractions for all age groups. 
The duo added that Sri Lankan travel 
companies are also looking at tapping 
the MICE segment in India.
IITM gave an opportunity for travel 
companies to display their creativity. 
The enthusiastic team at Book N Relax 
played to the gallery and won hearts 
with their unique brand recall strategy. 
For their state-of-the-art branding on 
chocolates, bookmarks, and mobile 
holders, and for their innovative stall 
interiors, the team won the award for 
the Best Decorated Stall.
The exhibitors at Goa Tourism stall 
also turned many heads. Seabird 

VW BUREAU

IITM ADVANTAGE
Hyderabad
Pune
Highlights



Voyager’s World  |   December 2018  | P31

Travels, Go Holidays and HoHo Goa 
showcased unique travel packages that 
would drive tourism in the state.
Xavier Peres, Director, Speedbird 
Travels, who participated in both 
IITM Pune and Hyderabad, said that 
platforms like this provide travel 
companies an opportunity to gather 
under one roof and exchange ideas.
Gujarat Tourism displayed the much-
touted Statue of Unity stall, which drew 
a large number of travel enthusiasts. 
Trade visitors and participants taking 
selfies in front of the exhibit was 
common sight at the venue.
The team from Jammu & Kashmir 
Tourism were enthusiastic about 
promoting the state as safe and 

spectacular. They received queries and 
leads from both direct customers as 
well as travel agents from the South.
Uttarakhand Tourism, with its 
enthusiastic team of hoteliers and 
tour operators, actively engaged in 
promoting ‘International Yog Festival’ 
that will be held in Rishikesh from 
March 1 to March 7.
For small and mid-sized tour operators 
and travel agents, IITM Mumbai and 
Delhi proved to be an eye-opener. 
They received valuable leads and are 
expecting more conversions.
 Chaitanya Armal, Founder Moonlight 
Holidays, who primarily focuses 
on international packages, dropped 
in at IITM to clinch deals with tour 

operators from other states. He said 
that he is keen on selling Statue 
of Unity tours to his customers. “I 
obtained a lot of information on the 
Statue of Unity at IITM. In January 
and February, I will actively start 
promoting the destination,” he said.
Rohit Hangal, Director, Sphere 
Travelmedia, which organized IITM, 
said that domestic travel is the backbone 
of India’s tourism portfolio. With an 
estimated 561 million domestic tourist 
visits, this segment is probably only 
second to China in terms of sheer size. 
“With rapid economic development 
taking place in the country and 
availability of greater disposable 
income combined with affordable 

holiday packages, tourism in India is 
increasing steadily and acts as a catalyst 
for furthering the economic growth.”
The state tourism boards doled out 
a lot of support to the event. While 
Gujarat was the ‘Partner State,’ Andhra 
Pradesh and Jammu & Kashmir were 
the ‘Feature Destinations’ at the event. 
Other states represented at the IITM 
include Karnataka, Kerala, Punjab, 
Rajasthan, Tamil Nadu, Puducherry, 
Madhya Pradesh, Telangana, Haryana, 
and West Bengal. Diverse tourism 
segments, such as pilgrimage, adve-
nture, cultural pursuits, and shopping 
tours, were promoted at IITM Mumbai 
and Delhi. The next edition of IITM 
will be held in Kochi and Kolkata.
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The 3rd International Film FestDevival & Awards Macao (IFFAM) was unveiled 
in a grand opening ceremony at the Macao Cultural Centre on December 8. 
The festival showcased over 50 spectacular films for the audiences under 
the theme, ‘A New Avenue to the World of Films.’ About 800 high-profile 
guests marked their presence on the red carpet-. The guests included 
Alexis Tam, Secretary for Social Affairs and Culture of the Macao Special 
Administrative Region Government; Long Yuxiang, Executive Chairman 
of the China International Culture Communication Center and Honorary 
Advisor of the 3rd IFFAM,  and Maria Helena de Senna Fernandes, Director of 
Macao Government Tourism Office (MGTO) and President of the 3rd IFFAM 
Organizing Committee. In her address at the opening ceremony, Fernandes 
remarked that being a member of the city cluster in the Guangdong-Hong 
Kong-Macao Greater Bay Area, Macao is resolute on the path to become a 
world center of tourism and leisure.

Commemorating the International Civil Aviation Day on December 7, 
Women in Aviation International, India Chapter, and Lockheed Martin 
India, in association with Airports Authority of India, celebrated Girls in 
Aviation Day. The objective was to help generate and reinforce worldwide 
awareness of the importance of international civil aviation towards the 
social and economic development. With the vision to encourage girls to 
take up science, technology, engineering and mathematics (STEM) and 
explore career opportunities in related industries, Girls in Aviation Day 
showcased opportunities in the aviation and aerospace sectors. This 
initiative also aligns with the government’s ‘Skill India’ initiative. As part 
of the program, Women in Aviation International (India Chapter) invited 
90 students from various schools for an informative session in New Delhi. 
Visiting students were given an opportunity to gain insights from industry 
experts speak on the ‘Future of STEM in India.’ Additionally, Women in 
Aviation gave out 10 IATA-sponsored course kits to underprivileged girls 
to empower them to start a career in aviation.

AccorHotels launched the Novotel Vijayawada Varun, marking it as the 20th 
Novotel property to open in India and the first International hotel in Vijayawada. 
The hotel was inaugurated by N. Chandrababu Naidu, Chief Minister of Andhra 
Pradesh in the presence of his Excellency Alexandre Ziegler, Ambassador of 
France; V. Prabhu Kishore, Chairman, Varun Group; Jean-Michel Casse, Chief 
Operating Officer, India & South Asia, AccorHotels and  T.V. Madhupal, General 
Manager, Novotel Vijayawada Varun, along with  other dignitaries. The opening 
marks a milestone moment in more ways than one. Novotel Vijayawada Varun is 
the first international hotel to open in Andhra Pradesh’s commercial centre and 
is the 20th Novotel to open in India. Designed with the theme of four seasons 
of the year, Novotel Vijayawada Varun’s well equipped rooms are contemporary, 
spacious and include studios, suites and service apartments. Novotel Vijayawada 
Varun offers guests four dining options with an eclectic choice of cuisines and 
food and beverage options.

Madhya Pradesh Tourism recently hosted AdventureNEXT INDIA’18, an initiative 
aimed at increasing adventure travel enthusiasts in the state. The two-day event 
was held at International Convention Centre, Minto Hall, in Bhopal. The convention 
was witnessed by nearly 200 attendees, including global buyers, international and 
national media representatives, hotels, hospitality and tour operators who came 
to expand their knowledge spectrum and itinerary offerings. Suman Billa, Joint 
Secretary, Ministry of Tourism; Swadesh Kumar, President, ATOAI and Akshay 
Kumar, Chairman of AdventureNEXT committee were also present. Hari Ranjan 
Rao (IAS), Principal Secretary Tourism and Managing director, Madhya Pradesh 
Tourism Board, said, “Madhya Pradesh is truly honored and privileged for being 
the ever first host of AdventureNext in Asia. The AdventureNext not only brought 
together networking sessions but it also gave a unique definition to the hidden 
treasures of adventure tourism in India.”

IFFAM capitalizes on Macao’s strength

Lockheed Martin lauds girls in aviation

AccorHotels unveils 20th Novotel in India

AdventureNEXT INDIA closes on a high note
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The urban luxe Aloft New Delhi Aerocity bagged the ‘Best Debut Hotel’ award at 
the India Hospitality Travel Awards 2018. The grand ceremony on December 6 
saw participation from industry stalwarts. The event celebrated path breakers 
in the tourism and hospitality industry across India. Rashmi Verma, Secretary, 
Ministry of Tourism, was the chief guest for the grand evening. Suman Gahlot, 
General Manager of Aloft New Delhi Aerocity, was thrilled to receive the 
award. “Our team is overjoyed with the victory. At Aloft, we aim to maintain 
high standards and look forward to ensuring a delightful stay for our guests. 
I would like to dedicate this award to the entire team, who have unceasingly 
contributed towards the fruitful launch of the property, ensuring smooth 
operations and providing immaculate hospitality to all our patrons,” said 
Gahlot. Aloft was created keeping in mind the needs of the next-generation 
traveler, bringing together tech and design to enhance the experience and 
provide innovations.  The hotel’s 253 guestrooms are designed with a bold 
and contemporary tonality reflective of the brand’s philosophy.

To emphasize Hyatt’s focus on its rich culinary heritage, Hyatt Hotels in India 
hosted the fifth season of ‘Hyatt Culinary Challenge - people cooking for 
people’ across select locations in India where Hyatt hotels are present. The 
preliminary editions took place across 14 Hyatt Hotels in India in October 
2018. Each of the host hotels collaborated with an NGO of their choice. A child 
from the NGO formed a team with the corporate participant for the cook-
off. Each of the corporate participants at the host hotels prepared a recipe 
of their choice in the 75-minute cook-off. A panel comprising of food critics, 
celebrity chefs, F&B influencers and Hyatt hotel chefs judged these recipes 
and announced the winners at each city. The winner and runner-up from 
each of the preliminary editions took home a stay voucher from a Hyatt hotel 
in India. Winners from each of the 13 preliminary editions came together at 
the Grand Finale at Park Hyatt Hyderabad on December 2 to compete for 
the coveted prize of a holiday at Hyatt Centric Times Square New York with 
business class airfare. Hosted by Park Hyatt Hyderabad, all the participants 
enjoyed a thoughtfully curated city excursion the day before the finals. 

Cinnamon Hotels and Resorts won the Silver Award for ‘Best in Responsible 
Tourism’ at the International Travel and Tourism Awards held for the first time 
by the World Travel Market in London recently. Cinnamon was the only Sri 
Lankan brand to be recognised at the award ceremony. Dileep Mudadeniya, 
Vice President, John Keells Group, Head of Brand and Marketing, Cinnamon 
Hotels & Resorts and CEO Cinnamon Life Mall, said, “We give importance 
to projects of this nature as it addresses timely causes in the country and 
showcases Sri Lanka not only as a destination with diverse offerings but also 
a socially responsible one. The brand Cinnamon has continuously paved the 
way for unique initiatives that create awareness in this regard and is widely 
known for identifying sustainability need gaps by consistently measuring and 
monitoring material, economic, social and environment impacts to ensure its 
contribution to society.”

Most famous for its wildlife-driven holidays, South Africa is now making 
its mark as the adventure capital of the world. Standing testament to this 
achievement is the unanimous vote of confidence South African adventure 
holiday received from readers of Travel + Leisure, India for the second year in a 
row. “We’ve spent much of the last three years strengthening our positioning 
as the world’s adventure capital and an adventure award from the readers of 
one of the largest travel magazines delivers the assurance that we’re on the 
right track. While truly humbled, there are miles to go before I sleep” Neliswa 
Nkani, Hub Head for Middle East, India and Southeast Asia, South African 
Tourism said, commenting on their win. Research among holiday makers also 
indicates that adventure is one of the key experiences that Indian travelers 
seek when they decided to go to South Africa. Besides a diverse and easily 
accessible banquet of adventure activities across the country, value-for-
money and safety are the two critical drivers that have contributed to South 
Africa’s win.

Aloft wins ‘Best Debut Hotel’ award

Park Hyatt hosts culinary challenge

Cinnamon bags Responsible Tourism award

South Africa wins Travel + Leisure awards
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The Ministry of Tourism has 
formulated the guidelines for 

approval  and re-approval of Online 
Travel Aggregators (OTAs). These 
guidelines have been devised to ensure 
that there are adequate safeguards 
against deficiency of service, alternate 
arrangements if needed and punitive 
deterrence.  This is a voluntary scheme 
open to bonafide OTAs to bring them 
on a common platform in the organized 
sector. The guidelines will be rolled 
out online by the end of December.
The scheme for will be rolled out on 
the online platform and all applications 
and fee payment will have to be made 
on the online platform. The new 
scheme is expected to set standards 
towards accreditation and add value 
to the dependability and reliability to 
the aggregators in the online space 
operating in the organized tourism 
sector.
In the recent past, several OTAs who 
are aggregating rooms in the various 
accommodation segments have 

emerged. The B&B/Homestay segment 
has always suffered from inadequate 
marketing owing to the small scale of 
business. The emergence of OTAs can 
galvanize this segment and emerge as a 
game changer.
There are several players in the 
OTA segment operating without any 
accreditation or validation. One of 
the risks of letting the market operate 
unhindered is that unscrupulous players 
can vitiate the entire market through 
unethical trade practices. In order to 
engage with the OTAs constructively, 
it is imperative that a system is put in 
place with qualitative benchmarks to 
accredit them. The paramount concern 
would be the assurance of quality of 
service delivery for the customer by 
the OTA.

Major features
1. The recognition as an approved 
OTA shall be granted by the Ministry of 
Tourism, Government of India, for five 
years, based on the Inspection Report/
Recommendations of a Committee 

comprising the concerned Regional 
Director (RD), a representative of 
FHRAI, and a representative of IATO, 
and approval of Competent Authority 
(Chairman, HRACC). 
2. The re-approval, thereafter, 
shall be granted for five years after 
inspection conducted by a Committee 
of the same constitution, based upon 
an application, complete and free from 
all deficiencies, made by OTA along 
with the requisite fee / documents 
on the online platform, at least a 
clear 6 months prior to the expiry of 
the previous approval. In case the 
application complete in all respect 
and free from all deficiencies is not 
received at least a clear 6 months prior 
to the expiry of the previous approval, 
it will be treated as a case for fresh 
approval.
3. The documents received from 
applicants after scrutiny in all respects 
would be acknowledged online. The 
inspection for first approval or re-
approval shall be conducted by the 
inspection team within a period of 

forty working days from the receipt 
of complete and deficiency-free 
application and confirmation of 
payment of fees by Pay & Accounts 
Office, Ministry of Tourism.
4. It shall be mandatory for an 
approved OTA to prominently display 
the Certificate of approval given by 
the Ministry in the office premises by 
displaying it in a photo frame so that it 
is visible to a potential tourist and also 
under a prominent link on the home 
page of its main website/ online portal.
5. The decision of Ministry of 
Tourism, Government of India, in the 
matter of approval/ re-approval shall 
be final. However, the Ministry may, 
at their discretion, refuse to re-approve 
any firm or withdraw/withhold at any 
time approval/ re-approval already 
granted. Before such a decision is 
taken, necessary Show Cause Notice 
would invariably be issued and the 
reply considered on merit. This would 
be done after careful consideration. 
Circumstances in which withdrawal is 
affected would also be indicated.

ONLINE SHOPPING CENTER
APPROVAL OF OTAs

NEW GUIDLINES FORMULATED FOR
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The Westin Maldives Miriandhoo 
Resort has appointed Varun 

Bharadwaja as the Director of Sales 
and Marketing. He has an experience 
of over 13 years in sales and 
marketing. In his new role, Bharadwaja 
will be leading the management staff 
in implementing effective strategies 
and key initiatives to maximize 
revenue generation and achieve 
marketing opportunities for the hotel. 
Equipped with a proven track record in 
increasing revenue and market share, 
improving customer satisfaction and 
surpassing budgeted occupancies are 
just some of his achievements.

Kapil Raina has been 
appointed as the General 

Manager of Royal Orchid Central, 
Kireeti, Hospet. Raina will 
oversee the operations as well as 
the business development of the 
property. His primary focus will 
be on guest satisfaction. Prior to 
this role, Raina was the General 
Manager of Ramee Hotels, 
Bangalore.

Puneet Chaudhry has been 
appointed as the General 

Manager of Radisson Blu Hotel 
New Delhi Paschim Vihar. 
Chaidhry is a seasoned hotelier 
with over 19 years of experience in 
the industry. He has been associated 
with the Radisson Hotel Group 
for more than nine years, where 
he has held multiple managerial 
roles. In his new role, Chaudhry 
will be spearheading the future 
growth and development of the 
Hotel. Being adept at managing 
teams across diverse hotels, 
Puneet’s core expertise lies in 
delivering successful outcomes by 
empowering the teams and building 
seamless and efficient processes.

Gaurav Singh has been 
appointed as the multi-

property General Manager at 
Courtyard by Marriott & Fairfield 
by Marriott-Bengaluru, Outer Ring 
Road, and Fairfield by Marriott, 
Rajajinagar. Singh is a seasoned 
hotelier with an experience that 
spans over 17 years. He will be 
overseeing the operations at both 
properties.

Claude Blanc has been 
appointed as the Portfolio 

Director of World Travel Market. 
Blanc has over 25 years of 
experience in the travel trade and 
hospitality industry. He will be 
responsible for all events in the 
World Travel Market portfolio 
including, WTM London, Travel 
Forward, the International Travel & 
Tourism Awards, ATM, WTM Latin 
America, and WTM Africa. He 
joins from his role as CEO at Paris-
based Travel & Co, a tour operating 
group which he founded in 2007. 
Prior to this, he was Digital Travel 
Director for TUI group.

The Ritz-Carlton, Bangalore, 
has appointed Tusch Daroga 

as the Hotel Manager for the 273-
key luxury hotel. Daroga brings 
with him a wealth of experience, 
spanning a prolific career of over 
16 years in hospitality, across 
leading luxury hotel brands such as 
The Oberoi Hotels & Resorts, The 
Leela Palaces, Hotels & Resorts, 
and Trident Hotels. In his latest 
capacity, Daroga was responsible 
for leading the team in achieving 
operational efficiencies and creating 
exceptional guest experiences by 
instilling initiatives to empower 
employees and inspiring a thriving 
work culture. Being a passionate 
hotelier, accomplishing enhanced 
guest satisfaction is his forte.

Ather Raza
Director- Operations,
Sheraton Grand Chennai Resort & Spa

Varun Bharadwaja
Director, Sales & Marketing
Westin Maldives Miriandhoo Resort

Kapil Raina
General Manager,
Royal Orchid Central, Kireeti

Snehal Koli I has been appointed 
as the new Director of Sales-

India, Global Sales Office for Dusit 
Hotels & Resorts. In this role, she 
will be responsible for providing 
the sales and marketing services to 
Dusit for the entire Indian market 
representing all Dusit Hotels, while 
maintaining and developing business 
relationships with all partners from 
various segments, such as travel 
agents, tour operators, wedding & 
event planners, MICE planners, and 
corporates. She will also be working 
closely with the tourism boards while 
ensuring that the Dusit brand is well 
positioned in the marketplace. 

Snehal Koli
Director of Sales - India 
Global Sales Office
Dusit Hotels & Resorts

Puneet Chaudhry
General Manager, Radisson Blu Hotel,
Paschim Vihar

Gaurav Singh
General Manager, 
Courtyard by Marriott

Claude Blanc
Portfolio Director,
World Travel Market

Tusch Daroga
Hotel Manager
The Ritz-Carlton, Bangalore

EXECUTIVE 
HIRES

Ather Raza has been appointed 
as the Director of Operations 

at the Sheraton Grand Chennai 
Resort & Spa. He brings with 
him over 16 years of hospitality 
experience and will oversee the 
functioning of various departments 
at the property. Prior to joining 
Sheraton Grand Chennai Resort & 
Spa, Raza worked as an Executive 
Assistant Manager (Rooms) 
at Sheraton Grand Bengaluru 
Whitefield Hotel & Convention 
Centre.
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THE ONLY MULTI
DESTINATION EVENT
THE ONLY TRADE
SHOW FOCUSSED ON
OUTBOUND
TRAVEL

A B2B trade event connecting buyers & suppliers of outbound travel industry 
from across the globe, o�ering unparalleled networking & contracting oppertunities.
• The Middle East Edition of OTR - 2018 witnessed a footfall of 550 eminent buyers across Dubai - Kuwait - Qatar - Oman.
• Over 1800 buyers attended the India - Edition 1 of OTR in January, 2018 across Mumbai - Chennai - Bengaluru - Delhi.
• India Edition 2 for 2018 held across Delhi - Ahmedabad - Mumbai witnessed an overwhelming presence of over 1200 buyers.

• OTR is the only focused buyer event on invitation basis; & witnesses key decision makers amongst the travel trade

Southeast Asia
30th September - 4th October 2019
Bangkok | Kuala Lumpur | Jakarta | Singapore | Manila

Middle East
10th - 13th February 2019
Dubai | Kuwait | Qatar | Oman (Optional)

25th February 2019 - 1st March 2019
Mumbai | Bengaluru | Chennai | Delhi

India Edition 2

India Edition 1
8th - 15th January 2019
Delhi | Kolkata | Hyderabad | Ahmedabad | Mumbai

For Participation Please Contact:
Email: shilpa@otrindia.com | f.mendez@spheretravelmedia.com
Mob: +91 9945279001 | +91 9845238980

www.outboundtravelroadshow.com

For Sponsorship Please Contact:
Email: roshna@otrindia.com
Mob: +91 8748929534
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Turkey has it all: The mighty ruins of Ephesus 
to the thermal waters of Pamukkale, indoor 

souks and market streets to ancient mosques 
with iconic domes. With these spectacular 
venues, it’s no small wonder that Turkey is 
swarming with Indian tourists. Nearly 87,000 
Indians visited Turkey in 2017, and this number 
has increased in 2018. “This year’s numbers are 
very promising. We have statistics from January 
to August, which shows that there has been an 
increase of 91 percent. If this trend continues, 
we hope to host at least two lakh visitors by 
end of 2018. This will be a record for Turkish 
tourism in India,” says Deniz Ersoz, Culture & 
Tourism Counsellor, Embassy of the Republic of 
Turkey in India.
The transcontinental country, which was 
inhabited by the Greeks, Armenians, Assyrians, 
Thracians, and Phrygians, has borrowed 
the culture and heritage of many of these 
civilizations, making it one of the top favorites 
among the Indian globetrotters.
In fact, Turkey is also emerging to be the most 
sought-after wedding destination for Indians. 
The Turkish Tourism board recently hosted a 
familiarization trip for 11 wedding planners 
in India. They were taken on a tour to Antalya, 
Bodrum, and Istanbul, cities which have the 
potential to host large weddings. “We received 
positive feedback from these wedding planners. 
By the end of this year, Turkey would have hosted 
more than 15 weddings. But we think those 
numbers don’t reflect the potential of Turkey. So, 
we intend to engage in more joint activities with 
the wedding planners. In 2020, we hope to host at 
least 50 Indian weddings,” said Ersoz.

Despite being a popular destination, 
promoting Turkey has its own set of 
challenges. For almost three years, Turkey 
did not have a representative in India. 
However, things are looking up for Turkish 
tourism, thanks to a slew of initiatives 
introduced by the Ersoz. Ever since Ersoz 
took charge, several roadshows have 
been organized across the country and 
familiarization trips have been conducted 
for tour operators. “The main challenge for 
us is to have the visibility we used to have 
four years back. We also see that there is 
a huge demand for Turkey, which makes 
us very happy. It makes the promotion of 
Turkey much easier,” says Ersoz.
In 2019, Turkish Tourism is planning 
to conduct social media campaigns to 
engage with young Indian travelers.

Why Indian travelers are flocking to Turkey
INDIAOUTBOUND

Plot No. 15, H. No.: 3-41-374, 2nd Floor, Devi Temple Street, Lakshmi Nagar Colony, Picket Secunderabad - 500 026
Tel: +91-40-4014 9950 | Mob: +91-97018 66695  |  Fax: +91-40-4018 9951 | Email: info@holidayexpo.in  | www.holidayexpo.in

growth and establish an opportunity to create a brand new market. Medium sized 
Indian cities have emerged as one of the fastest growing markets or quality 

leisure products and 'Holiday Expo' is just the perfect Travel Exhibition 
reachout to this very market, thus ensuring your product 

profits to its optimum potential.

CONFLUENCE OF CULTURES:  The heritage of Turkey is borrowed from 
ancient Greek, Armenian and Assyrian civilizations. This make is one of the 
most interesting locales for an Indian tourist. 

We hope 
to host at 
least two 
lakh visitors 

by end of 2018. This will be 
a record for Turkish tourism 
in India.
DENIZ ERSOZ
Culture & Tourism Counsellor, 
Embassy of the Republic of Turkey in India



Monaco has been well established in 
the Indian market as the prime luxury 
destination. Rajiv Nangia, India 
Director, VisitMonaco, shares the 
latest trends.

How important is the Indian mar-
ket for Monaco Tourism?
Monaco came into the Indian market 
just before 2010 and they took some 
serious steps of making themselves 
visible since 2010. When they came in, 
they were termed as the most luxurious, 
expensive proposition. That was the 
kind of perception we had in the 
market. However, over the period of 
these eight years, we see that Monaco 
has been well established in the Indian 
market as the prime luxury destination, 
offering quite an exceptional product. 
We are terming it as “affordable 
luxury.” We don’t want to misguide our 
clients or travel trade by saying that it’s 
cheap or very expensive but there are 
periods where it’s quite affordable and 
there are periods when it is also quite 
expensive. For example, if you want 
to travel during F1, you need to have 
really deep pockets as inventory within 
Monaco is limited.

What steps are you taking to sell 
Destination Monaco to the Indian 
market?
Like any other tourism office, our first 
step was to engage with travel trade in 
India and ensure that they are aware 
of the destinations. However, we did 
realise in the early phase that it is also 
simultaneously important to generate 
demand for destinations in the Indian 
market. While there had been a lot of 
people who had been to Monaco, our 
focus was to make them stay longer in 
Monaco. Our first effort was to convert 
day trips into stay factor. And for doing 
so, we took two profound efforts. 
One was to engage with the travel 
trade. Second was to engage with 

consumers directly. For doing that, we 
collaborated with certain items related 
to fashion. We engaged with certain 
areas where we could have met with 
some corporate clients directly. We 
then started talking about destinations 
to consumers. And this exercise gave 
us a very positive result and we saw 
the market turning around.

What kind of partnerships have you 
forged to sell Monaco better?
In the initial phase, we had 
partnerships with selective agents. 
When we realised we needed better 
demand, we collaborated with fashion 
icons like designer Amit Agarwal, 
who did some fabulous lines during 
the Lakme Fashion Week. We have 
been consistently participating in this 
show to reach out to affluent market 
fashionistas. Apart from that, we have 
had some influencers who we worked 
with us on a continual basis to promote 
Monaco. Our partnerships had been 
keeping in mind the consumers we 
want to attract.

Do you conduct regular training for 
tour operators and travel agents?
Yes, we do conduct regular trainings. 
In fact, for Monaco, we launched the 
special residential programme, where 
we invite around 40-50 handpicked 
agents and train them on the 
destination. During these residential 
workshops, they stay with us, imbibe 
the culture of Monaco, and are fully 
exposed to the destination. This makes 

them easy to sell the destination not 
only to leisure but also MICE and 
other segments as well.

Have you noticed any interesting 
trends with respective to Indian 
travellers visiting Monaco?
These are very nice things about the 
top-end Indian traveler. Contrary to 
the perception that he is into luxury 
and he doesn’t bother and things like 
that, we found that Indian customers, 
while enjoying the luxuries, are very 
concerned about the environment. 
So, currently, the practices that we 
are inculcating in Monaco is towards 
sustainable luxury tourism, which 
means we are not only keeping our 
greens very protected but we are also 
coming up with various modes of 
transport. Customers, therefore, are 
delighted beyond their expectations. 
For example, there have been 
restaurants that have been put together 
which are actually using organic food 
only. Today, as we are trained in top-
end clients, any organic food is very 
popular, and we have already made a 
move in that direction. 

Voyager’s World  |  December 2018  | P38

EVENTS CALENDAR 2018-19

CAROLINE DIANA

How Monaco is drawing more Indian travelers 

JANUARY

16, 17, 18, 19, 20
Matka Nordic Travel Fair 2019 
Helsinki, Finland

17, 18, 19, 20
The Destinations Holiday & Travel Show 
(Manchester) 2019 
EventCity, Manchester, United Kingdom

18, 19, 20
ASEAN Tourism Research Conference 2019
Hoa Sen University, Ho Chi Minh City, Vietnam

19, 20
Adventure Travel Show 2019
Olympia, London, United Kingdom

21, 22, 23
NEC Birmingham, Birmingham
United Kingdom

22, 23
Saudi Arabia Hotel Investment Conference (SHIC) 2019
Marriott Riyadh Diplomatic Quarter, Riyadh, Saudi Arabia 

INDIA OUTBOUND

DECEMBER
3, 4, 5
AviaDev Europe 2018 
Palacio de Congresos, Valencia, Spain

5, 6
HITEC Dubai 2018
Madinat Jumeirah, Dubai, United Arab Emirates

6
Global Travel Risk Summit - Chicago 2018 
Swissotel Chicago Hotel, Chicago, United States

6
TOPHOTELWORLDTOUR Vienna 2018 
Vienna, Austria

3, 4, 5, 6
ILTM - Cannes 2018 
Palais des Festivals et des Congrès, Cannes, France

 14, 15, 16
DRT Show Honv g Kong 2018 
Hong Kong Convention & Exhibition Centre, 
Hong Kong

MICRO WONDER: With its upscale casinos and yacht-lined harbor, Monaco is stealing the hearts of many Indian travelers.

To promote 
Monaco, we 
took two 
profound 

efforts. One was to 
engage with the travel 
trade. Second was to 
engage with consumers 
directly

RAJIV NANGIA
India Director, Visit Monaco






